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NEW  YORK,  JANUARY  3,  1925 


THE  NEWS  makes  it  possible  to  bring  your 
message  to  the  attention  of  the  largest  daily 
circulation  in  America  with  smaller  copy, 
less  expense!  Compare  the  Chesterfield  ad¬ 
vertisement. 


isn  t 

advertising 

until 

it’s 

delivered 
to  the 


The  tabloid  News 


pajjcN, 

led  14,444  lincMit  d\er- 
ing,  and 

circulation. 


The  Advertisement 


Was  671  agate  lines  the  size  of  the  samccops  in  the  standard 
size  paper  ,  and 

(.ost  Sc'.Si  per  line  ■  on  a  2.0,000  line  contract),  or  $451.04— 

(V  Si'.,sx>„  per  line  per  thousand  circulation. 

Ii  tilled  f--' , ,  or  more  than  two-thirds  of  the  page  space,  and 
was  a  larger  advertisement  on  the  tabloid  page. 

It  was  4.7‘^(,  or  about  one-twentieth  of  the  total  advertising 
ill  this  issue,  and  received  one-twentieth  of  the  attention  of  all 
the  readers. 

It  cost  a  trifle  more  than  two-thirds  of  the  standard  size  pa|xr 
cost. 


Che^teifldd 


The  larger  paper 


Had  iS  pages, 
(Carried  2.7,476  lines  < 
tising,  and 
Had  approvimatelv 
circulation. 


The  Advertisement 


J_-«ik:l  Chinese  praver  papers  scattered 
from  the  )t)ss  house  roof  to  be  borne 
bv  the  winds  to  possible  gods  .... 
advertisements  multiply  on  multiply¬ 
ing  pages  beyond  the  limits  of  the 
reader’s  time,  patience  and  interest. 
...  In  all  this  flood  of  print  that  de¬ 
scends  on  New  York  there  is  one  focal 
spot  where  eyes  stop  and  linger, 
where  interest  awaits  every  new  mes¬ 
sage.  On  this  limited  field  of  vision 
your  advertising  still  has  its  golden 
opportunity  to  come  before  the  eyes 
of  the  largest  daily  circulation  in 
America.  .  .  .  This  cynosure?  .  .  .  The 
small  page  of  the  tabloid  New  York 
News! 


Wav  1,574  agate-  lir.t-v,  and 

C.ost  So. 47  per  line-  (2.5,000  line  rate],  or 

§7X5-75 

OrSc.>.ooii  per  line  per  thousand  circulation. 

It  was  61' 4 ,  or  two-thirds,  of  the  page 
space  and  received  two-thirds  of  the  atten¬ 
tion  on  that  page. 

It  was  also  4' , ,  or  one-twentieth,  of  all 
the  advertising  carried  in  this  issue,  and 
received  one-twentieth  of  the  reader's 
attention. 


Chesterfield 


THE  SAME  COPY 


was  more  etrective,with 
half  the  space  in  The  News,  and  it  cost  less! 
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his  Wife  and  Children  READ  Daily 

Newspapers^ 


57%  A  CITY  and  TOWN  STATE 


Sl'.  'i  of  Iowa’s  population  live  in  cities  and  towns.  The  other  43%  who  live  on  farms 
are  closer  to  their  nearest  store  by  auto  than  most  large  city  residents  are  to  their 
business  section. 

No  Iowan  lives  more  than  20  minutes  by  auto  from  his  nearest  store.  Rural  IOWA 
is  Suburban  and  should  be  considered  as  such  in  any  sales  plan. 


Send  for  New  1 
IOWA  BOOK  1 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

COUNCIL  BLUFFS,  IOWA 


The  n«w  1925  IOWA  book  U  Ji«t  off 
the  prexb  411(1  (Hiiitoiiii  the  Uteet  and 
mitst  accurate  iiitornution  ’’•'Utire  to  the 
rich  Iuw4  market.  it4  distribiitUv  ftrll- 
itles,  etc.  Thtsc  ttooks  are  sectt  FBU 
to  reprascntatives  of  buslorvs  flmu  (only) 
who  have  lnefThandl.^hlg  probicnn  that 
could  or  do  relate  to  the  State  of  IOWA. 

1r  wTltinc  for  booklet  use  jroor 
bublnes'i  >*tatlonpry  and  state 
your  re.i'*«n  f  ir  asking  for 
Information. 
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Where  Every  Family  Takes  a  Daily  Newspaper 
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The  MilK,  The  Mail 
And  The  Sunpapers — 


all  three  are  pretty  certain  to  be  waiting  at  the  door  by  the 
time  a  Baltimore  family  has  rubbed  the  sleep  from  its  eyes  and 
begun  to  think  of  breakfast. 

^  Sometimes  the  letter  carrier  skips  the  house  because  he  has 
nothing  to  deliver — but  never  a  day  passes  by  without  the 
Sun  carrier  making  his  stop. 

He  has  a  real  and  a  welcome  message  to  deliver  to  Baltimore 
homes  every  day. 

^  Neither  the  milkman  nor  the  postman  is  more  faithful  to  his 
trust  than  the  carrier  who  sees  the  sun  rise  and  set  winter  and 
summer  while  he  sees  that  the  Sunpapers  are  safely  delivered 
at  his  customers’  doors. 

^  The  Sunpapers — morning,  evening  and  Sunday — go  straight 
into  the  home — are  read  in  the  home  and  read  thoroughly  by 
e\ery  member  of  the  family. 

^  To  the  editorial  staff  goes  the  credit  of  making  the  Sunpapers 
so  readable — and  to  the  Sun  carrier  staff  belongs  the  credit  of 
putting  the  Sunpapers  where  they  are  sure  to  be  read. 

December  Average  Net  Paid  Circulation 
Daily  (M.&E.)  .  .  244,453 

Sunday  .  .  .  .  180,634 

A  Cain  of  5,776  Daily  and  5,051  Sunday  over  December,  1923 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Are.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don't  Say  ** Newspaper"*;  They  Say  “SUNpaper" 


2 


Editor  &  Publither  for  January  3,  1925 


illionice  Cream  Cones 

is  a  'ntQ^Item.in  ttie 


The  Bulletin  Building 
houses  the  largest 
newspaper  printing 
plant  in  the  world. 
Tip  of  flagstaff  on 
dome  is  250  feet  above 
street  level. 


Cojtynfbt.  1^24.  Bulletin  C/>mpAnv. 


3k  (fktiiim  ISnlletin. 

PHILADELPHIA’S  NEWSPAPER 


516,609 

Average  Daily  Net  Circulation  for  Six  Months  Ending  Sept.  30,  1924 


Philadelphia’s  “Big  Fellow”  pays  the  Cone  manufacturers 
over  $100,000  per  annum — and  this  figure  doesn’t  account 
for  the  ice  cream  that  goes  inside  the  cones. 


Philadelphia 

nearly  everybody  reads 

JheBulletin^ 


The  Bulletin  goes  into  practically  all  of  the  400,000  sepa¬ 
rate  homes  of  the  city  and  100,000  more  outside  the  city 
limits. 


Philadelphia  is  a  huge  market  of  nearly  three  million 
people — third  largest  in  America — instantly  available 
through  one  newspaper,  at  one  cost. 


With  over  half  a  million  copies  daily.  The  Bulletin 
naturally  dominates  Philadelphia — there  can  be  no  substi¬ 
tute  for  circulation.  The  circulation  of  the  Philadelphia 
Bulletin  is  one  of  the  largest  in  America. 


EDITOR  &  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by 
The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor; 

Suite  1115,  World  Building,  63  Park  Row,  New  York.  Telephone,  Beekman  5814-18. 

Charter  Member  Audit  Bureau  of  Circulations. 
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No.  32 


TO  NEW  YOEK 


rooklyn  Eagle’s  Writer  Firmly 

White  House  Interview  Denial 


•lenry  Suydam  Protests  Against  Disavowal  of  Rebuke  Given  Ambassador  Jusserand  40  Hours  After  It 
Was  Issued — Denial  Believed  Inspired  By  State  Department 


IRE  “anonymous  high  official  authori- 
^  ties”  in  Washington  today  likemedie- 
kings — incapable  of  wrong? 

Must  the  Washington  correspondents 
nd  the  newspapers  they  represent  con- 
nually  bear  the  brunt  of  official  missteps 
nd  misstatements? 

Leaders  of  the  reporters’  corps  are  ask- 
Ig  these  questions  this  week,  following 
recent  occasion  when  President  Cool- 
Ige  in  one  White  House  conference 
lainly  rebuked  Ambassador  Jusserand 
f  France,  and  then  40  hours  later  offi- 
ially  disclaimed  his  action. 

J.  Fred  Essary,  Baltimore  EveninR 
im;  Robert  Barry,  Philadelphia  Public 
ctlgcr,  and  Richard  V.  Oulalian.  New 
‘ork  Times,  all  wrote  stories  on  the 
I'hite  House  reproof  of  the  F'rench  .\m- 
Issador. 

Barry’s  story  in  the  Public  Ledger 
•ec.  23  bore  the  headline  “Jusserand 
lea  Brings  Reproof  from  Cwlidge”  and 
intained  this  opening  paragraph : 

"The  effort  of  Ambassador  Jusserand 
I  create  a  favorable  public  sentiment 
ir  s;)ecial  concessions  to  F'rance  in  fund- 
g  her  war  debts  to  the  L’nited  States 
rovoke<l  an  expression  of  displeasure 
the  White  House  today. 

"President  Coolidge,  through  a  White 
•ouse  spi)kesman,  let  it  be  known  the 
dministration  thought  Ambassador  Jus- 
rrand  ought  to  submit  F'rench  proposals 
I  the  World  War  Debt  Commission 
Ither  than  to  the  public.” 

The  statement  issued  40  hours  later 
•Hows : 

"It  was  said  at  the  White  House  to- 
liy  that  it  was  well  understood  that 
imbassador  Jusserand  had  made  known 
I.  views  to  Secretary  Mellon  as  to  the 
rench  ih.’bt  some  time  ago.  and  that  this 
as  communicated  to  the  Commission, 
bthing  to  the  contrary  has  been  given 
it  at  the  White  House.  The  comment 
!  yesterday  was  simply  a  refusal  to  dis- 
Iss  in  any  way  a  recent  address  by  the 
tnhassador." 

Henry  Suydam,  Washington  corre- 
ondent  of  the  Brooklyn  F-agle.  on  Dec. 

turned  reltel  to  established  custom, 
id,  in  a  dispatch  to  his  newspaper  re¬ 
nted  this  state  of  affairs,  courageously 
k1  publicly  (|uestioning  the  right  of 
•esident  Coolidge  to  refuse  to  assume 
«tx)nsihility  for  a  statement  he  later  dis- 
d 

Irris  M.  Crist,  the  Eagle’s  managing 
I,  himself  a  former  Washington 
i  aper  man  of  20  years’  experience, 
I  backed  Mr.  Suydam. 

I  Crist  gave  the  story  page  one  po- 
I  and  commended  him  highly  for  his 


len  questioned  by  Editor  &  Pub- 
R.  Mr.  Crist  voiced  the  opinion  that 
apital  cori^s  too  frequently  took  un- 
d  punishment  silently,  suggesting 
lie  Jusserand  rebuke  and  denial  of- 
excellent  opportunity  for  frank  dis- 
n  of  the  system,  which  would  allow 
a  situation  to  arise,  with  the  full 
i  of  blame  placed  on  newspaper 
lers. 


Henry  Suydam  of  tho  Brooklyn  £ael<> 


The  Suydam  story  as  printed  in  the 
Eagle  follows  in  full: 

“Washington,  Dec.  27. — Newspaper¬ 
men  in  Washington  are  disturbed  over  an 
incident  at  the  White  House,  as  a  result 
of  which  it  is  made  to  appear  President 
Coolidge’s  views  have  been  misrepre¬ 
sented  to  the  country.  The  question 
whether  high  officials  should  not  be  made 
to  assume  responsibility  for  their  own 
statements  is  perennially  vexing  to  the 
corps  of  Washington  correspondents,  but 
this  particular  incident  has  revived  the 
whole  subject  in  rather  acute  form. 

"On  Monday  last  Ambassador  Jusser¬ 
and  of  France  went  before  a  women’s 
current  events  audience  here  and  spoke 
with  considerable  frankness  on  the 
French  debt  of  $4,100,000,000  to  the 
United  States.  The  Ambassador  was 
quite  specific  in  stating  that  France  would 
require  a  moratorium  and  pnferential 


treatment,  as  compared  with  Great  Brit¬ 
ain  or  other  debtors. 

“On  Tuesday  this  speech  was  rebuked 
at  the  White  House.  The  President’s 
spokesman,  who  is  a  sort  of  Siamese  twin 
of  the  Chief  Executive,  remarked  that  if 
.Ambassador  Jusserand  had  any  program 
to  suggest  it  might  better  be  laid  tefore 
the  .American  Debt  Funding  Commission 
than  the  country.  The  newspaper  men 
present  at  this  White  House  colloquy  un¬ 
derstood  that  M.  Jusserand  was  being  re¬ 
buked  for  his  indiscretion  and  telegraphed 
that  news  to  their  papers. 

“What  the  President’s  spokesman  said 
left  no  other  impression  on  those  who 
heard  him.  The  audience  included  the 
most  experienced  Washington  correspon¬ 
dents,  who  usually  do  not  misquote  their 
interlocutor. 

“The  .Ambassador  was  naturally  dis¬ 
turbed  at  so  distinguished  a  reprimand. 


esiiecially  as  he  is  leaving  Washington  at 
the  close  of  a  tenure  of  more  than  20 
year.s,  during  which  he  has  generally  en- 
joyeil  an  e.xcellent  reputation  for  diplo¬ 
matic  di.scretion.  It  is  understood  that 
there  was  a  hurried  exchange  of  views 
between  M.  Jusserand  and  Secretary 
Hughes,  with  the  result  that  on  Christ¬ 
mas  Eve  an  official  statement  was  issued 
at  the  White  House  denying  what  had 
been  said  40  hours  earlier. 

"The  latest  White  House  view  is  that 
the  President's  spokesman  did  not  rebuke 
M.  Jusserand,  but  simply  refused  to  dis¬ 
cuss  the  .Ambassador’s  speech  in  any  way 
whatever. 

"The  corps  of  Washington  corresixm- 
dents  are  thus  put  in  the  position  of  hav¬ 
ing  misrepresented  the  President’s  senti 
ments  to  the  country. 

"There  is  little  doubt  here  that  the  .sec¬ 
ond  White  House  statement,  giving  a 
new  version  of  what  the  President's 
spokesman  said,  was  inspired  from  the 
Department  of  State.  This  is  the  second 
time  within  the  past  few  years  that  Secre¬ 
tary  Hughes  has  found  it  desirable  to 
correct  a  White  House  statement.  On 
Dec.  20,  1921,  President  Flarding  t<dd 
newspaiier  men  that  the  Four- Power 
Treaty  did  not  apply  to  the  mainland  of 
JaiKin.  the  .American  delegates  having  al¬ 
ready  construed  that  document  in  the  " 
exact  opixisite  sense.  The  .American  dele¬ 
gates  called  on  the  President  that  evening 
and  a  statement  was  later  issuerl  to  the 
effect  that  Mr.  Harding  had  no  objection 
to  the  construction  of  Mr.  Hughes. 

"The  present  system,  under  which  high 
.Administration  officials  do  not  permit  di¬ 
rect  «iuotation  of  their  utterances,  is  tme 
that  often  proves  embarrassing  to  Wash¬ 
ington  correspondents,  who  are  thus 
forced  to  make  statements  on  their  own 
authority,  or  on  the  authority  of  a  vague 
an<l  anonymous  'official  spokesman'  or 
'high  authority.’  If  a  high  Government 
officer,  from  President  of  the  L’nited 
States  down,  finds  that  he  has  be.'ii 
wrong  or  indiscreet,  he  can  disavow  his 
original  statement,  leaving  the  newspajK-r 
correspondents,  who  have  acted  in  per¬ 
fect  good  faith,  looking  at  least  ridicu¬ 
lous  and  even  suspected  of  deliberate  mis¬ 
representation. 

1  "The  average  newspaper  reader,  who  is 
i  naturally  not  familiar  with  this  compli- 
I  cated  back-stage  machinery,  concludes 
that  ‘you  cannot  believe  what  you  read  ir 
I  the  papers.’  Whereas,  the  fact  is  that 
:  you  cannot  be  sure  that  what  the  Presi- 
i  dent’s  spokesman  or  some  other  distin- 
1  guished  anonymity  says  on  Tuesday  will 
have  any  resemblance  of  his  official  re- 

•  marks  on  Thursday. 

I  “Most  Washington  newspapermen  be¬ 
lieve  that  if  a  Government  officer  has 
I  something  to  say  to  the  .American  public. 

)  he  should  be  willing  to  say  it  under  his 
:  own  proper  name  and  on  his  own  respon- 

-  sibility.  There  are  naturally  any  number 

•  of  reasons  why  the  President  should  not 
be  subject  to  direct  quotation,  but  corre- 

-  spondents  feel  that  if  they  observe  his 
,  confidence,  tlie  rule  ought  to  work  both 


i 
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JAMES  B.  BROWN  BUYS  KNOTT  INTEREST 
IN  LOUISVILLE  HERALD  AND  POST 

Purchase  of  $200,000  New  Plant  Announced  Coincident  With 
Transfer  of  Stock — Richard  G.  Knott  Retires  As 
Publisher — Jonas  Editorial  Staff  Chief 


ways  and  tliat  llieir  goixl  faitli  should  be 
t-qiially  regarded. 

"As  it  is,  the  advantage  is  all  on  the 
side  of  the  'high  otficial  authority,’  who, 
because  he  remains  anonymous  can  read¬ 
ily  disavow  his  statements  thus  placing 
the  entire  responsibility  on  the  shoulders 
of  the  newsixiper  correspondents.” 

Mr.  Crists  comment  on  the  questions 
the  Suydam  story  raise,  follows :  “It 
might  be  quite  all  right  for  government 
oUicials  to  inspire  a  story  to  the  effect 
authorities  were  contemplating  a  certain 
step  in  order  to  study  the  public  reaction. 

"I  concede  that  a  perfectly  proper  use 
of  the  newspapers  is  in  an  effort  to  learn 
public  sentiment. 

“Hut  1  have  always  felt  that  correspon¬ 
dents  frequently  took  an  unmerited  pun- 
^  isliuien^  iq  silently  permitting  officials  to 
f ^reitidiai#-  stat^kucAts  authorized  by  them 
*  and  later  disavowed,  when  it  suited  their 
inirpose  to  get  from  under  the  wire. 

''There  is,  to  my  mind,  a  question  of 
newspaper  ethics  and  a  broader  question 
of  public  policy  involved  here,  which 
ought  to  be  frankly  discussed.” 

The  correspondent,  Henry  Suydam, 
who  has  brought  this  old  story,  long  suf¬ 
fered  in  silence  by  the  newspapers,  into 
public  notice,  has  had  a  spectacular  news- 
IKilK’r  career. 

.■\t  23  he  applied  to  Mr.  Crist  for  a  job, 
following  his  graduation  from  Princeton, 
e.Kpressing  willingness  to  work  for  noth¬ 
ing.  The  Eagle  managing  editor  took 
him  up,  and  for  a  whole  summer  made 
use  of  his  services  free.  This  was  in 
1912. 

He  did  so  well,  his  descriptive  writing 
was  of  such  quality,  that  within  two 
years  Mr.  Crist  sent  him  abroad  to  repre¬ 
sent  the  Eagle  as  war  correspondent. 

Suydani  was  sent  to  the  front  on  a  rov¬ 
ing  commission  as  soon  as  the  war  broke 
out,  tiling  stories  from  .Antwerp,  Luxem¬ 
bourg,  the  Galician  front,  and  sending  in 
analytical  studies  of  the  jxilitical  situation 
in  Koumania  and  Bulgaria.  He  was  one 
of  three  .American  correspondents  who 
reached  the  Dardanelles  just  after  the  be¬ 
ginning  of  the  .Anglo-French  attack. 
Later  he  visited  various  ixirtions  of  the 
Turkish  front  on  (iallipoli,  where  he  nar¬ 
rowly  escaiied  d»'ath  by  an  air  l)omb.  Part 
of  Inly,  1915,  he  spent  in  Italy,  making 
vain  endeavors  to  reach  the  Italian  front 
nnohserved.  He  got  to  \  enice  and  there 
was  placed  under  arrest  and  expelled 
from  the  country. 

In  addition  to  .several  visits  of  inspec¬ 
tion  to  the  French  front,  he  spent  some 
time  in  the  field  with  the  Belgian  and 
British  armies.  In  1917  he  was  sent  to 
Petrograd,  his  arrival  there  coinciding 
with  the  beginning  of  the  revolution. 
Leaving  Petrograd.  he  crossed  Silx-ria, 
reaching  Peking  after  a  series  of  interest¬ 
ing  adventures  in  traversing  the  Russian 
and  .Siberian  sfepixs.  From  Peking  he 
went  to  Tokio,  returning  from  there  to 
the  l.'nited  States. 

When  the  L’nited  States  entered  the 
war.  he  served  in  a  diplomatic  capacity. 
He  was  sought  out  by  the  State  Depart¬ 
ment  of  the  United  States  to  be  made 
chief  of  the  Division  of  Current  Informa¬ 
tion.  He  resigned  from  government 
service  in  January,  1922,  to  become 
Washington  correspondent  for  the  Eagle, 
reiilacing  the  late  Chauncey  C.  Brainerd. 


HAM  LEAVES  CASTORIA 


Veteran  Advertiung  Manager  Resign* 
After  Forty  Years  of  Service 

.\fter  -10  years  service  in  advertis¬ 
ing  the  now  world-famous  Fletchers’ 
Castoria,  J.  G.  Ham,  known  to  newspaper 
and  advertising  men  the  country  over, 
has  resigned. 

The  business  was  in  its  infancy  when 
he  tivik  command  of  its  publicity,  in  as¬ 
sociation  with  Dr.  Fletcher,  and  largely 
upon  his  advice,  through  paid  advertising, 
t'astoria  was  accepted  by  a  multitude  of 
nursing  mothers. 

To  Editor  &  Publisher  Mr.  Ham 
said:  "I  will  appreciate  it  if  you  will 
pay  my  compliments  to  the  hundreds  of 
men  in  the  newspaper  and  advertising 
field  whose  friendship  it  has  been  my 
nleasure  to  acquire  during  the  many  years 
I  was  advertising  manager  of  Fletcher’s 
Castoria.” 


iri'FECTIVE  Jan.  1,  James  B.  Brown 
became  editor  and  publisher  of  the 
I.ouisz’illc  Morning  Herald  and  Evening 
Post  through  pur¬ 
chase  of  the  3,000 
shares  of  stock 
held  by  his  asso¬ 
ciates  Richard  G. 

Knott  and  Mrs. 

R.  \\’.  Knott. 

With  the  sale 
Mr.  Richard  G. 

Knott  retires  as 
publisher  of  the 
papers. 

Coincident  with 
the  announcement 
of  the  transfer  of 
stock  came  the  an¬ 
nouncement  that 
the  Herald  Post 
Company  had  purchased  a  $200,000  one 
fliior  building  on  Fifth  street  between 
Walnut  and  Liberty  streets  as  a  new 
home  for  the  papers. 

The  statement  concerning  the  change 
printed  in  both  jiapers  Dec.  23  follows  in 
part : 

“.A  development  program,  calling  for 
immediate  expenditure  of  over  $500,000 
for  a  new  building  and  the  finest  mechani¬ 
cal  eijuipment  of 
any  newspaper 
plant  in  this  .sec¬ 
tion  of  the  coun¬ 
try,  is  announced 
today  by  the 
H  e  r  a  1  d  -  P  o  s  t 
Company. 

"l''ffective  Jan. 
1,  Mr.  James  B. 
Brown  becomes 
editor  and  pub¬ 
lisher  of  the 
Louisville  Herald 
and  the  Louis- 
vUle  Post,  and 
proposes  to  give 
Kichakd  G.  K.vott  to  the  develop¬ 
ment  of  the  propiTties  his  active  atten¬ 
tion.  Mr.  Brown,  heretofore  owner  of  a 
majority  of  the  stock  of  the  company, 
has  added  to  his  holdings  by  the  pur¬ 
chase  of  the  3.0fM)  shares  of  stock  held 
by  Mr.  Richard  G.  Knott  and  Mrs.  R. 
W.  Knott. 

"Mr.  Lewis  C.  Humphrey,  who  becomes 
general  manager,  in  charge  of  all  depart¬ 
ments  of  the  papers,  retains  his  holdings 
in  the  properties  and  will  devote  his  chief 
activities  to  e.xecutive  direction  of  busi¬ 
ness  administration. 

“Mr.  E.  A.  Jonas,  for  many  years  edi¬ 
tor  of  the  Herald  and  at  present  asso¬ 
ciate  editor  of  the  Herald  and  the  Post, 
will  become  chief  of  the  editorial  staff. 

“Mr.  Benjamin  S.  Washer,  attorney 
for  the  company,  succeeds  Mr.  Knott  as 
vice-president. 

“With  the  sale  of  this  stock  in  the 
company  to  Mr.  Brown,  Mr.  Richard  G. 
Knott  retires  as  publisher  of  the  ixipers 
and  will  engage  in  other  activities.  The 
negotiations  iK'tween  Mr.  Brown  and  Mr. 
Knott  involving  the  purchase  were  satis¬ 
factory  to  both,  and  Mr.  Knott  is  deeply 
interested  in  the  success  of  the  properties. 
The  most  cordial  relations  e.xist  between 
all  parties  to  the  transaction. 

“The  Herald- Post  Company  has  pur¬ 
chased  the  land  and  building  of  the  Louis¬ 
ville  Sanitary  Market  Company,  on  Fifth, 
between  Walnut  and  Liberty  streets,  for 
a  consideration  of  $200, (KK).  Contracts 
have  been  let  for  extensive  improvements 
and  enlargements  in  the  building,  in  keep¬ 
ing  with  the  requirements  of  modern 
newspaper  publication.  Joseph  &  Jo.seph, 
architects  in  charge  of  the  reconstruction 
work,  estimate  that  the  cost  of  the  im¬ 
provements  will  be  in  excess  of  $100,000. 

“Two  new  multi-unit  double  octuple 
presses,  have  been  purchased  from  Walter 
Scott  &  Co.,  manufacturers  of  Plainfield, 
N.  T.,  for  delivery  within  three  months. 


These  are  capable  of  printing  144,000  si.x- 
teen-page  or  72,000  thirty-two  page  papers 
an  hour.  Together  with  a  complete  new 
stereotype  equipment,  also  purchased, 
these  presses,  when  installed,  will  repre¬ 
sent  an  additional  outlay  in  excess  of 
$200,000. 

“Other  major  and  minor  mechanical 
equipment  has  been  purchased  for  im¬ 
mediate  delivery. 

“The  mechanical  changes  and  improve¬ 
ments  herein  announced  and  further  ex¬ 
tensions  later  to  be  made  public,  are  part 
of  the  program  conceived  by  Mr.  Brown 
when  he  purchased  the  Louisville  Herald 
in  January  of  this  year  and  later,  on 
Feb.  1,  con.solidated  this  paper  with  the 
Louisyille  Post.  Inadequate  housing  and 
inefficient  mechanical  facilities,  of  which 
Mr.  Brown  found  the  properties  pos¬ 
sessed  at  the  time  of  consolidation,  have 
heretofore  handicapped  him  in  his  purpose 
af  publishing  much  larger,  more  thorough¬ 
ly  complete  and  up-to-date  newspajicrs. 

“Under  the  new  management,  the  He¬ 
rald  and  the  Post  will  lx;  operated  at  all 
times  for  the  upbuilding  of  the  commer¬ 
cial,  communal  and  social  welfare  of 
Louisville  and  Kentucky.  They  will  ever 
seek  to  be  informative,  educational,  con¬ 
structive  and  entertaining.” 

Air.  James  B.  Brown  is  a  Kentucky 
banker  and  capitalist.  He  was  born  Xov. 
28,  1872,  at  l^wrenceburg,  Ky.  The 
whole  story  of  his  schooling  is  comprised 
in  the  statement  that  he  attendetl  the  pub¬ 
lic  school  of  Shelbyville.  What  he  has 
accomplished  has  been  due  to  native  abil¬ 
ity  and  industry  and  to  a  judgment  alert 
and  shrewd. 

He  is  director  in  many  large  corpora¬ 
tions,  some  of  which  responsibilities  he 
has  relinquished  by  reason  of  the  increas¬ 
ing  pressure  of  other  business.  He  con¬ 
tinues.  however  to  serve  as  vice-president 
and  director  of  the  Louisville  Gas  &  Elec¬ 
tric  Company  and  as  a  member  of  the 
Boards  of  the  Standard  Oil  Company  of 
Kentucky,  the  Kentucky  Pipe  Line  Com¬ 
pany,  the  I>ouisville  Home  Telephone 
Company  and  the  Kentucky  Jockey  Club. 

Mr.  Brown  has  been  closely  associated 
with  many  civic  undertakings.  P'or  a 
brief  term  he  was  chairman  of  the  Board 
of  Public  Works  of  Louisville. 

The  l>ouisville  Post  was  established  in 
1878  by  Richard  W.  Knott.  Since  his 
<leath  in  1918  its  publication  has  been  con¬ 
tinued  by  his  son,  Richard  G.  Knott,  until 
the  consolidation  on  Feb.  1,  1924,  of  the 
lamisville  Herald  and  the  Louisville  Post. 

Mr.  Brown  purchased  the  Herald  alxiut 
a  year  ago  from  John  C.  Shaffer  of  Chi¬ 
cago  at  a  price  said  to  be  $609,000. 


DAILY  INCREASES  STOCK 


Houston  Post-Dispatch  Now  Incor¬ 
porated  at  $900,000 

Capital  stix'k  of  the  Houston  Printing 
(.'ompany,  publishers  of  the  Houston 
Post-PisfKitch,  was  increased  from  $300,- 
0(10  to  SO(K),000  by  a  charter  amendment 
tiled  with  the  state  deixirtment  recently. 

I'ormer  Gov.  W.  P.  Hobby,  president 
of  the  company,  filed  the  amendment, 
which  is  signed  by  R.  S.  Sterling,  W.  P. 
Hobby,  R.  L.  Dudley,  .A.  E.  Clarkson, 
George  M.  Bailey  and  Judd  Mortimer 
Lewis. 

The  increase  will  be  made  by  a  stock 
dividend  of  $600,000  from  surplus  and 
undivided  profits.  A  filing  fee  of  ?640 
was  paid  the  state,  in  addition  to  franchise 
taxes. 


Search  for  Missing  Editor 

.A  nationwide  search  has  been  started 
for  George  F.  Moser,  60  years  old.  ed¬ 
itor  of  the  Louisville,  (Ky.)  Anseiger, 
who  has  been  missing  since  Dec.  24.  He 
has  been  a  men.ber  of  newspaper  staffs 
in  Minneapolis,  St.  Paul  and  Chicago 
before  going  to  Ixiuisville. 


N.  Y.  WORLD  INCREASES 
PRICE  TO  3  CENTS 

Rising  Publication  Costs  Given  as  Rea¬ 
son  for  Break  from  2  Cent 
Price  —  Effective 
Jan.  S 

Beginning  Monday,  Jan.  5,  the  Xew 
York  Morning  World  will  increase  its 
price  from  two  to  three  cents  a  copy. 

Confirmation  of  this  important  inno¬ 
vation  came  this  week  from  J.  F.  Bresna- 
han,  who,  in  an  e.xclusive  statement  to 
Editor  &  Publisher,  outlined  reasons 
for  the  change. 

“New  York  morning  newspaixrs,”  he  j 
pointed  out,  “have  long  been  charging 
three  cents  a  copy  outside  of  Greater  i 
New  York.  The  World's  circulation  is  J 
concentrated  in  the  city,  with  about  300,-  . 
000  on  the  two-cent  basis,  and  70,(KK)  at  1 
three  cents. 

“Costs  of  publication  have  increased 
year  by  year  since  the  war.  Costs  in 
practically  all  mechanical  departments  in-  j 
creased  nearly  10  per  cent  in  the  last 
year.  There  is  nothing  to  indicate  a  re¬ 
duction. 

“While  the  spectacular  increase  has 
been  on  the  mechanical  side,  salaries  have  ’ 
also  been  raised  in  the  editorial  and  busi¬ 
ness  departments. 

“W^e  have  long  been  deluged  by  letters 
from  readers,  seeking  to  know  why  we 
could  oixTate  a  morning  newspaper  at 
two  cents  and  at  the  same  time  charge 
three  cents  for  an  evening  newspaixr 

“We  had  contemplated  reducing  the 
evening  price,  but  we  have  decideil  such 
a  step  is  impossible  unless  we  want  lO  de- 
pt-nd  on  advertising  revenue  to  a  very 
great  extent.” 

Mr.  Bresnah.'in  was  asked  whether  or  , 
not  he  considered  a  five-cent  price  on 
metroixilitan  newspapers  probaUe. 

“Eight  or  ten  years  ago,”  Ir  replied.  • 
"the  change  from  one  to  a  tiree  cent 
price  was  considered  revolutiona'y.  There  ‘ 
is  less  ditference  between  three  "ents  and 
five  cents  than  between  one  and  three.” 


K.  C.  STAR  INCREASES  fRICE 


Star  and  Times  Go  from  10  Cents  a 
Week  to  15  Cent* 

Effective  Sunday,  Dec.  28,  tie  Kansas 
City  Star  ami  Times  increase!  the  sub¬ 
scription  price  from  10  to  L  cents  a 
week.  For  the  new'  price  subsc  ibers  re¬ 
ceive  the  Star  evenings  and  suidays  and 
the  Times,  mornings. 

E.xcept  for  short  peritxl  in  tie  Workl 
War,  the  Star  during  its  life  o'  44  year^ 
has  been  delivered  by  carrie'  for  te.i 
cents  a  week. 

The  high  cost  of  print  paix  i  and  hi  '.i 
mail  rates  were  cited  among  tie  reaso.n 
for  the  increase. 

The  Kansas  City  Journal  Pixt,  13  is¬ 
sues  a  week,  has  been  distribut'd  for  15 
cents  a  week  since  the  merger  in  May. 
1922,  under  the  ownership  of  Valter  S. 
1  )ickey. 


On  “Hall  of  Fame”  Ju-y 

Newspaper  men,  members  of  the  jury 
to  select  names  to  he  chosen  in  1925  for 
inscription  in  the  Hall  of  Fane,  New 
A'ork  University,  include  Willian  .-Alien 
White,  wlitor  of  the  Emj'oria  (Kan.) 
Gazette;  Dr.  Talcott  Williams  of  the 
School  of  Journalism,  Columlia  Uni¬ 
versity  :  Royal  Cortissoz,  art  cruic.  and 
Stuart  P.  Sherman,  literary  editir,  both 
of  the  .\’c7i'  York  Herald  Trilnne. 


New  Texas  Daily 

Harry  T.  Warner,  publishe  of  the 
Paris  (Tex.)  Nevi’S  announces  he  will 
begin  publication  of  the  Paris  Evening 
Times  beginning  Jan.  5.  Advertising 
rates  are  to  be  in  combination,  the  twe 
newspapers  to  be  issued  by  the  same 
publishing  company.  The  "Texas  Daily 
Press  League,  New  York,  Chicago,  and 
Dallas,  is  the  national  advevtising  repre- 
.sentative. 


Tames  B.  Brows 
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Editor  &  Publisher  for  January  3 ,  1925 


ADVERTISING  MEN  WELCOME  FEDERAL  PROBE 

Say  Complaint  Charging  Conspiracy  Will  Finally  Settle  Old  Question  of  Agency  Commission  on  Space 
Contracts — Allege  Newspapers  Maintain  “Gross**  2uid  “Net**  Rates — Hearing  February  5 


^OMPLAINT  issued  during  the  week  spiracy,  it  amounts  to  an  injunction 
by  the  Federal  Trade  Commission  against  something  that  does  not  exist. 
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against  the  American  Association  of  Ad¬ 
vertising  Agencies,  the  American  Press 
Association  and  the  Southern  Newspaper 
Publishers’  Association,  on  charges  in¬ 
volving  alleged  conspiracy  and  combina¬ 
tion  in  restraint  of  trade,  came  as  no 
grreat  surprise  in  advertising  circles,  as 
for  two  years  it  has  been  known  that  cer¬ 
tain  commercial  interests  were  bent  upon 
enforcing  the  principle  that  national  ad¬ 
vertising  when  placed  direct  entitled  the 
advertiser  to  the  agency  commission. 

Many  advertising  men  welcomed  the 
action  on  the  ground  that  the  time  had 
arrived  for  a  thorough  and  final  adjudi¬ 
cation  of  this  old  question.  The  case 
will  be  hotly  contested.  The  hearing  date 
has  been  set  for  Feb.  5,  at  Washington. 

According  to  the  citation  newspaper 
publishers  for  many  years  have  had  “two 
rates  at  which  they  compute  and  charge 
for  the  publication  of  national  advertising 
in  their  respective  newspapers,  known  as 
‘gross  rate'  and  ‘net  rate.’  The  ‘gross 
rate’  is  intended  by  the  publisher  to  ap¬ 
ply  only  to  national  advertising  placed 
with  the  publisher  by  an  agency ;  the  ‘net 
rate’  being  the  amount  which  the  pub¬ 
lisher  receives  as  remuneration  for  him¬ 
self  for  the  publication  of  such  advertise¬ 
ments.’’ 

The  respondents  are  charged  with 
using  various  alleged  methods  for  the 
purpose  of  compelling  advertisers  to 
either  employ  agencies  or  to  pay  for  di¬ 
rect  advertising  at  “gross  rates,’’  such 
being  greater  than  the  "net  rates’’  usually 
charged  by  newspapers  for  advertising 
when  the  advertiser  deals  directly  with 
the  newspaper  and  not  through  an  adver¬ 
tising  agency. 

The  result  and  effect  of  the  alleged 
conspiracy  and  combination,  according  to 
the  citation,  is  to  hamper  and  obstruct 
national  advertising  throughout  the 
United  States ;  restrict  the  dissemination 
and  distribution  of  such  advertising,  and 
of  the  type  parts  essential  thereto,  to 
channels  and  upon  terms  and  conditions 
dictated  by  the  respondents ;  restrict  the 
publication  of  national  advertising  to 
newspapers  selected  and  approved  by  the 
respondents;  compel  newspaper  publish¬ 
ers  to  charge  for  national  advertising  at 
“g;ross  rates’’  and  to  prevent  them  from 
according  "net  rates”  to  direct  advertis- 


"It  never  occurred  to  us  and  never  oc¬ 
curred  to  any  publisher,  that  he  had  two 
rates  any  more  than  a  manufacturer  has. 
The  publisher  has  a  selling  cost.  So  has 
everpone  else. 

“There  is  nothing  involved  in  the  com¬ 
plaint  that  effects  the  methods  or  prin¬ 
ciples  of  our  business.  As  far  as  I  can 
see,  if  the  complaint  were  sustained,  it 
wouldn’t  disturb  any  principle  methods 
or  practice  of  the  agencies  in  the  Ameri¬ 
can  Association  of  Advertising  Agencies. 

“We  are  forced  to  the  conclusion  that 
the  commission  has  been  misinformed. 
We  know  that  when  the  questions  raised 
by  the  complaint  have  been  clarified  by 
all  the  facts,  the  complaint  will  disappear. 


“When  this  case  has  been  heard,  there 
will  be  seen  the  marvelous  development 
of  advertising  during  the  last  few  years 
has  been  largely  due  to  the  open  and  ethi¬ 
cal  standards  of  good  agency  practice. 

“We  deeply  regret  that  the  complaint 
is  filed,  because  any  complaint  by  any¬ 
body  is  always  unpleasant,  but  perhaps 
we  should  be  thankful  in  thus  being 
forced  to  employ  the  machinery  and  pow¬ 
ers  of  the  Federal  Trade  Commission  to 
establish  the  fact  that  the  advertising 
agency  business  represented  by  our  asso¬ 
ciation  is  perhaps  the  most  ethical  busi¬ 
ness  in  this  country. 

“We  welcome  and  will  use  our  influ¬ 
ence  to  obtain  the  fullest  light  upon  every 
operation,  open  every  method  and  prac¬ 
tice,  sanctioned  by  the  A.  A.  A.  A.” 


FOLLOWING  is  the  full  text  of  the  mon  interests  and  business  affairs, 
complaint  filed  before  the  Federal  Herbert  S.  Gardner,  Roy  S.  Durstine, 

R.  S.  Simpers,  and  H.  K.  McCann,  are 
respectively  President,  Vice-President, 
Secretary,  and  Treasurer  of  said  Associa¬ 
tion,  in  charge  of,  conducting  and  admin¬ 
istering  its  activities  and  affairs. 

A.  W.  Erickson,  James  W.  Young,  John 
Benson,  C.  W.  Newell,  Stanley  Resor, 
Merle  Sidener,  Milton  Towne,  Henry  B. 
Humphrey,  Norman  W.  Geare,  Walter 
W.  Hoops,  and  John  H.  Cecil  are  mem¬ 
bers  of  the  Executive  Board  of  said  as¬ 
sociation  together  constituting  said  Board. 
Said  Executive  Board  conducts  and  ad¬ 
ministers,  and  aids  aforesaid  officers  in 
conducting  and  administering,  the  ac¬ 
tivities  and  affairs  of  said  association. 
Respondent  James  O’Shaughnessy  is 
executive  chairman  of  said  association, 
and  as  such  is  the  principal  executive  of¬ 
ficer  of  said  association,  in  general  charge 
of  its  activities. 

The  members  of  said  association  are 
about  one-hundred  thirty-five  in  number, 
which  number  varies  from  time  to  time 
by  the  dropping  out  of  old  and  the  addi¬ 
tion  of  new  members  so  that  it  is  im¬ 
practicable  at  any  given  time  to  name  as 
parties  respondent  and  bring  before  the 


Trade  Commission,  in  the  matter  of  the 
.•\merican  Association  of  Advertising 
•Agencies,  its  officers.  Executive  Board, 
and  members,  named  thus : 

Herbert  S.  Gardner,  Roy  S.  Durstine, 
R.  S.  Simpers,  H.  K.  McCann,  individual¬ 
ly  and  as  president,  vice-president,  secre¬ 
tary,  and  treasurer,  respectively,  of  said 
association ; 

A.  W.  Erickson,  James  W.  Young, 
John  Benson,  C.  W.  Newell,  Stanley 
Resor,  Merle  Sidener,  Milton  Towne, 
Henry  S.  Humphrey,  Norman  W.  Geare, 
Walter  W.  Hoops,  John  H.  Cecil,  in¬ 
dividually  and  as  members  of  the  Exe¬ 
cutive  board  of  said  association; 

James  O’Shaughnessy,  individually  and 
as  executive  secretary  of  said  association ; 
American  Press  Association,  a  corpora¬ 
tion  ; 

Southern  Newspaper  Publishers’  Asso¬ 
ciation,  its  officers,  directors  and  members, 
named  thus:  Arthur  G.  Newmyer,  Wal¬ 
ter  C.  Johnson,  Cranston  Williams,  in¬ 
dividually  and  as  president,  secretary- 
treasurer,  and  executive  secretary,  re- 
pectively,  of  said  association,  and  Victor 
H.  Hanson,  Elmer  E.  Clarke,  W.  A.  El- 


of  administering  and  conducting  its  ac¬ 
tivities  and  affairs.  Victor  H.  Hanson, 
Elmer  E.  Clarke,  W.  A.  Elliott,  Clark- 
Howell,  Jr.,  Harry  Giovannoli,  Col. 
Robert  Ewing,  Frederick  Sullens,  H.  Galt 
Braxton,  E.  K.  Gaylord,  George  R. 
Koester,  Major  E.  B.  Stahlman,  Allen 
Potts,  Roy  G.  Watson,  and  W.  Guy 
Tetrick,  are  the  directors  of  said  associa¬ 
tion,  together  constituting  its  Board  of 
Directors,  administering  and  conducting, 
and  aiding  aforesaid  officers  in  administer¬ 
ing  and  conducting,  the  activities  and  af¬ 
fairs  of  said  association.  The  members 
of  said  association  are  more  than  one 
hundred  in  number,  which  number  varies 
from  time  to  time  by  the  dropping  out  of 
old  and  the  addition  of  new  members  so 
that  it  is  impracticable  at  any  given  time 
to  name  as  parties  respondent  and  bring 
before  the  Commission  herein  each  and  all 
the  members  of  said  association  without 
manifest  inconveniece  and  delay,  where¬ 
fore,  the  officers  of  said  association  herein 
named  parties  respondent  individually  and 
as  such  officers  are  now  here  made  parties 
respondent  as  representing  each  and  all 
the  members  of  said  association. 

PARAGRAPH  TWO;  Respondent 
American  Association  of  Advertising 
.Agencies  is  hereinafter  called  the  agency 
association;  the  members  of  respondent 
agency  association  are  hereinafter  called 
agencies ;  the  remuneration  which  the 
agency  receives  for  its  services  is  here¬ 
inafter  called  a  “commission.”  Respondent 
American  Press  Association  is.  hereinafter 
called  respondent  corporation ;  persons  en¬ 
gaged  in  the  business  of  soliciting  and  se¬ 
curing  advertisements  for  and  on  behalf 
of  newspaper  publishers  are  hereinafter 
called  special  representatives ;  respondent 
Southern  Newspaper  Publishers’  Associa¬ 
tion  is  hereinafter  called  the  publishers’ 
association;  the  members  of  respondent 
publishers'  association  and  other  persons 
engaged  in  the  publication,  distribution 
ami  sale  of  newspapers  are  hereinafter 
called  publishers;  advertising  in  news¬ 
papers,  magazines  and  other  media  pub¬ 
lished  at  various  points  in  and  circulating 
throughout  the  United  States  or  in  vari¬ 
ous  sections  and  areas  thereof,  with  the 
object  and  purpose  of  creating  a  demand 
and  market  for  and  to  promote  the  sale 
of  the  advertiser’s  goods  in  a  number  of 
states  or  throughout  the  United  States, 


ers;  and  to  compel  national  advertisers  Hott,  Clark  Howell,  Jr.,  Harry  Giovan-  Commission  herein  each  and  all  the  mem-  is  hereinafter  called  national  advertising; 


to  employ  respondent  or  other  agencies  in 
the  placing  of  national  advertising  in 
newspapers,  or  to  pay  gross  rates  for  di¬ 
rect  advertising. 

Under  the  law  whenever  the  commis¬ 
sion  has  reason  to  believe  that  an  unfair 
method  of  competition  has  been  used,  and 
it  shall  appear  to  the  commission  that  a 
proceeding  by  it  in  respect  thereof  would 
be  to  the  interest  of  the  public  it  issues 
its  complaint.  However,  the  question 
whether  or  not  such  method  has  bem 
used  is  not  passed  upon  by  the  commis¬ 
sion  until  after  the  respondents  have  had 
thirty  days  in  which  to  answer  and  the 
issue  has  been  tried. 

The  complaint  was  welcomed  by  the  A. 
A.  .A.  A.  as  an  opportunity  “to  establish 
the  fact  that  the  advertising  agency  busi¬ 
ness  represented  by  our  association  is 
perhaps  the  most  ethical  business  in  the 
country.”  William  E.  Griffin,  vice-presi¬ 
dent  of  the  American  Press  .Association, 
in  the  absence  of  John  H.  Perry,  presi¬ 
dent.  declined  comment. 

Cranston  Williams,  S.  N.  P.  A.  man¬ 
ager,  while  declining  to  make  a  detailed 
statement,  denied  nis  association  was 
guilty  of  any  improper  business  pro¬ 
cedure  or  methods. 

Pending  the  r^lar  quarterly  mMting 
of  the  board  of  directors  of  the  association 
to  be  held  Jan.  13  and  14,  James 
O’Shaughnessy,  secretary,  issued  the  fol¬ 
lowing  statement : 

“There  is  no  conspiracy  and  there  has 
been  none. 

“If  we  are  to  be  enjoined  from  con- 


noli.  Col.  Robert  Ewing,  Frederick  Sul¬ 
lens,  H.  Galt  Braxton,  E.  K.  Gaylord, 
George  R.  Koester,  Major  E.  B.  Stahl¬ 
man,  Allen  Potts.  Roy  G.  Watson,  W. 
Guy  Tetrick,  individually  and  as  directors 
of  said  association. 

Acting  in  the  public  interest  pursuant 
to  the  provisions  of  an  .Act  of  Congress, 
approved  September  26,  1914,  entitled, 
“.An  .Act  to  Create  a  Federal  Trade  Com¬ 
mission,  to  define  its  powers  and  duties, 
and  for  other  purposes,”  the  Federal 
Trade  Commission  charges  that  each  and 
all  the  respondents  named  in  the  caption 
hereof,  have  been  and  are  using  unfair 
methods  of  competition  in  interstate  com¬ 
merce  in  violation  of  the  provisions  of 
Section  5  of  said  Act,  and  states  its 
charges  in  that  respect  as  follows; 

PARAGRAPH  ONE:  Respondent 
.American  Association  of  Advertising 
.\gencies  is  an  unincorporated  voluntary 
as.sociation  of  individuals,  partnerships 
and  corporations  with  their  respective 
places  of  business  located  in  cities  and 
towns  throughout  the  United  States,  and 
engaged  for  and  on  behalf  of  manufactur¬ 
ers  of  and  dealers  in  various  commodities 
and  articles  of  merchandise,  in  the  de¬ 
signing,  preparation  and  placing  of  ad¬ 
vertisements  in  newspapers,  magazines 
and  other  advertising  media  published  at 
various  points  throughout  the  United 
States,  all  as  hereinafter  more  fully  set 
out.  Said  members  are  banded  together 
said  association  for  the  purpose 


bers  of  Mid  association  without  manifest  manufacturers  of  and  dealers  in  goods, 
inconvenience  and  delay,  wherefore,  the  wares  and  merchandise  who  so  advertise 


officers  of  said  association  herein  named 
parties  respondent  individually  and  as  such 
officers  are  now  here  made  parties  re¬ 
spondent  as  representing  each  and  all  the 
members  of  said  association. 

Respondent  American  Press  Associa¬ 
tion,  is  a  corporation  organized  under  the 
laws  of  the  State  of  New  York  with  its 
principal  office  and  place  of  business  in 
the  City  of  New  York,  in  said  State.  It 
is  engaged  in  the  business  of  soliciting  and 
securing  advertisements  from  advertisers 
for  and  on  behalf  of  newspaper  publishers 
as  hereinafter  more  fully  set  out. 

Respondent  Southern  Newspaper  Pub¬ 
lishers’  Association,  is  a  voluntary  unin¬ 
corporated  association  of  individuals, 
partnerships  and  corporations  engaged  in 
the  publication  of  newspapers  in  sundry 
cities  and  towns  of  the  States  of  Alabama, 
.Arkansas,  Florida,  Georgia,  Kentucky, 
Louisiana,  Mississippi,  North  Carolina, 
South  Carolina,  Tennessee,  'Virginia, 
West  Virginia,  Oklahoma  and  Texas. 
The  newspapers  published  respectively  by 
the  members  of  said  asosciation  are  dis¬ 
tributed  and  sold  by  them  and  circulated 
in  the  states  wherein  they  are  published 
and  in  adjacent  and  neighboring  states 
and  to  some  extent  in  other  portions  of 
the  United  States.  Respondent  Arthur  G. 
Newmyer,  Walter  C.  Johnson  and 
Cranston  'VVilliams,  are  respectively  Presi¬ 
dent,  Secretary-Treasurer,  and  Executive 


of  promoting  and  protecting  their  com-  Secretary  of  said  association,  in  charge 


are  hereinafter  called  national  advertisers. 
National  advertisers  who  prepare  their 
own  advertising,  secure  the  necessary 
type-parts  therefor,  and  place  such  adver¬ 
tising  directly  with  publishers  and  with¬ 
out  employing  an  agency  for  such  purpose 
are  hereinafter  called  direct  advertisers; 
national  advertising  so  placed  directly  is 
hereinafter  called  direct  advertising. 

PARAGRAPH  THREE;  The  busi¬ 
ness  of  respondent  agencies  referred  to  in 
Paragraph  One  hereof  consists,  with  re¬ 
gard  to  national  advertising  in  newspaper 
of  the  following  activities ;  Said  agencies 
severally  contract  with  advertisers  to  and 
do  procure  for  said  advertisers  advertis¬ 
ing  space  in  newspapers  published  at  vari¬ 
ous  points  throughout  the  United  States 
and  circulating  throughout  the  United 
States,  or  in  various  sections  thereof  com¬ 
prising  two  or  more  States  and  in  some 
instances  locally  within  a  state;  cause  to 
be  inserted  in  said  newspapers  advertise¬ 
ments  describing  and  offering  the  goods 
of  said  advertisers  for  sale,  or  take  over 
in  whole  or  in  part  the  advertising  ac¬ 
tivities  of  the  advertisers,  and  either  ht 
whole  or  in  part  compose,  design,  il¬ 
lustrate  and  furnish  the  text  for  such  ad¬ 
vertisements  during  an  ag;reed  period  of 
time,  usually  for  the  duration  of  one  year 
or  longer,  and,  for  the  purpose  of  effect¬ 
ing  said  partial  or  total  advertising  ac¬ 
tivities,  procure  from  others  who  mana- 
facture  same,  pictures,  cuts,  photo-en- 


6 


Editor  &  Publisher  for  January  3 .  1925 


COMPLETE  TEXT  OF  FEDERAL  TRADE  COMMISSION  COMPLAINT 


Kravings,  elertro-engrayings,  matrices  of  national  advertising  in  their  respective  tising  for  many  years  has  been  and  now  is  in  tlic  absence  of  an  informed  public  de- 

and  other  similar  things  hereinafter  news^pcrs.  Said  rates  are  denominated  an  important,  essential  and  indispensable  mand  for  products  competing  with  those 

called  type-parts,  usixl  in  the  printing  of  by  said  publishers  and  by  respondents  and  means  and  instrumentality  for  the  inter-  so  chosen. 

said  advertisements,  and  furnish  the  said  are  hereinafter  called  the  gross  rate  and  state  distribution  and  sale  of,  and  for  the  PARAGRAPH  SEVEN :  Newspaper 
type-parts  and  advertising  copy  and  in-  the  net  rate,  respectively.  Said  gross  establishment  and  prosecution  of  a  publishers  derive  their  entire  profits  and 

structions  to  the  publishers  of  the  news-  rate  is  so  fixed  that  the  sum  of  money  profitable  interstate  commerce,  traffic  and  a  large  part  of  their  gross  revenues  from 

tapers  in  which  said  advertisements  are  charged  for  a  given  advertisement  com-  business  in,  goods,  wares  and  mer-  .advertising.  The  cost  of  producing  and 
to  appear,  for  use  in  the  printing  there-  puted  at  said  rate  is  in  excess  of  the  chandi.se ;  in  that  such  advertising  creates  distributing  copies  of  newspapers  exceeds 
of:  select  the  newspapers  in  which  such  amount  which  the  publisher  regularly  markets  and  a  <lemand  for  the  com-  to  a  substantial  amount  per  copy  the 
advertisements  are  to  appear;  contract  charges  and  receives  as  remuneration  to  modities  .so  advertised  and  is  the  most  amount  at  which  such  copies  are  sold. 
\vith  the  publishers  thereof  for  the  inser-  himself  for  the  publication  of  said  adver-  practic<ible  and  in  m-any  instances  the  By  reason  of  the  foregoing,  the  business 
tion  of  said  .advertisements  in  said  news-  tisement.  Said  gross  rate  is  intended  by  only  practicable  means  whereby  the  manu-  of  publishing  and  selling  newspapers 
papers,  and,  as  an  essential  part  of  their  the  publisher  to  apply  and  has  for  many  facturer  or  merchant  engaging  or  desir-  could  not  be  profitably  prosecuted  with- 
regular  business  continuously  conducted  years  applied  only  to  national  advertising  ing  to  engage  in  such  interstate  commerce  out  the  revenues  derived  from  the  publi- 
in  many  states,  cause  the  aforesaid  copy,  placed  with  the  publisher  by  an  agency,  and  business,  m,ay  place  his  wares  before,  cation  of  advertisements  and  the  prosper- 
instructions  and  type-parts  to  be  trans-  and  such  application  of  such  gross  rate  is  and  transmit  intelligence  and  information  ity  of  the  publisher’s  business  and  the 
jKirted  from  their  respective  places  of  intended  by  the  publisher  to  provide  a  concerning  said  wares  to,  dealers  and  amount  of  profits  which  he  derives  there- 
business,  or,  as  regards  the  aforesaid  remuneration  for  the  agency  to  be  paid  the  consuming  public  in  a  number  of  from,  deix'iid  upon  the  amount  of  adver- 
tyix.’-parts  from  the  pl.aces  of  business  of  by  the  national  advertiser  to  the  agency  states  or  throughout  the  United  States,  tising  which  he  can  secure  for  his  news- 
said  others  making  said  tyi)c-parts,  into  as  herein  below  set  out.  Said  net  rate  so  as  to  create  the  markets  and  the  de-  paper.  The  amount  of  money  expended 
and  through  various  states  of  the  United  is  so  fixed  by  the  publisher  that  the  sum  mand  for  his  commcKlities  necessary  to  by  advertisers  for  newspaper  advertising 
States  to  said  publishers  at  their  re-  of  money  charged  for  a  given  advertise-  the  successful  prosecution  of  an  inter-  in  the  United  States  aggregated  annually 
spectiyc  points  of  location;  conduct  ad-  ment  computed  at  said  rate  is  the  sum  of  state  business  therein.  Without  n.ational  alxmt  $t)(K),0(Ml,(X)0,  about  one-third  of 
vertising  catnpaigns  in  the  newspapers  money  which  he  regularly  charges  and  re-  advertising  the  manufacturer  of  or  dealer  which  amount  is  expended  for  national 
so  selected,  in  a  manner  calculated  to  ceives  as  remuneration  for  himself  for  the  in  commodities  other  than  those  essential  advertising,  for  which  the  publishers 
create,  promote  and  increase  the  demand  publication  of  such  advertisement.  Said  to  life  and  comfort  and  for  which  there  tmiformly  charge  a  higher  rate  than  the 
for  .and  s.ale  of  the  adverti.ser’s  goods  and  net  rates  are  in  all  instances  less  than  said  is  a  natural  demand,  would  be  unable  to  rate  charged  by  them  for  other  advertis- 
to  maintain  and  enlarge  e.xisting  markets  gross  rates,  and  in  most  instances  are  less  create  markets  and  a  demand  sufficiently  ing,  wherefore,  the  publication  of  national 
and  create  new  markets  therefor  in  than  said  gross  rate  by  and  to  the  ex-  large  and  covering  a  territory  sullicient  in  advertising  is  a  great  and  important 
selected  areas  of,  or  throughout,  the  tent  of  fifteen  percentum  of  said  gross  extent  to  jx’rmit  the  successful  prosecu-  source  of  revenue  to  newspaper  publish- 
United  States.  .Us  part  of  aforesaid  rates.  Bv  a  well  established  practice  and  tion  of  a  general  interstate  business,  and  ers,  and  the  earning  of  a  profit  by  them 


ource  of  revenue  to  newspaper  publish- 

United  States.  .Us  part  of  aforesaid  rates.  By  a  well  established  practice  and  tion  of  a  general  interstate  business,  and  ers,  and  the  earning  of  a  profit  by  them 
services  the  agencies,  as  a  regular  course  course  of  business  during  the  time  said  .such  manufacturers  and  merchants  would  from  the  publication  of  their  newspapers 
of  business,  pay  the  publishers  for  the  two  rates  have  been  in  effect  as  above  set  in  most  instances  be  restricted  to  the  depends  in  many  instances  upon  the 
publication  of  said  advertising  in  their  out.  respondent  and  other  agencies  have  states  wherein  their  places  of  business  amount  of  n.'itional  advertising  which 
newsiiaixrs  and  are  by  the  advertisers  re-  paid  and  still  pay  to  publishers  for  the  are  located  and  to  contiguous  territory  they  secure. 

imbursed  the  sums  .so  expended  and  paid  public.ation  of  national  advertising,  at  said  in  surrounding  states.  Further,  national  I’.XR.UtiR.UI’H  b'KiliT  :  I'or  a  period 
and  additional  sum  for  their  above  de-  net  rates,  thereafter  charging  to  and  col-  advertising  is  .m  imixirtant  and  in  many  of  about  five  years  last  jKist  respondent 
scribed  services,  as  set  out  in  Paragraph  Iccting  for  said  advertising,  from  the  ad-  instances  the  only  practicable  means  of  associations,  their  oflicers,  executive  com- 
I-ive  hereof.  Resp  indent  agencies  h.'indle,  vertisers  represented  by  them,  at  said  creating  and  keeping  alive  and  active,  mittees,  other  committees  and  members, 
conduct  and  pl.'ice  about  ninety  percentum  gross  rates,  retaining  for  themselves  from  competition  in  interstate  commerce  be-  and  respondent  corpor,ition,  its  officers, 
of  the  total  amount  of  national  adyertis-  the  sums  so  collected  from  the  adver-  tween  commodities  of  the  same  or  similar  directors,  agents  and  employes,  both 
ing  in  newspaixrs  done  aiuiually  in  the  tisers,  those  sums  in  excess  of  the  amounts  kind  .and  class,  both  with  regard  to  com-  among  themselves  within  their  resjx'ctive 
I'nited  States  and  in  so  doing  handle  the  paid  by  the  agencies  to  the  publishers  as  modities  essential  and  those  non-essential  organizations,  and  all  ccxiperating  to- 
advertising  of  about  5.(^  national  ad-  above  .set  out,  and  representing  the  dif-  to  life  .and  comfort,  in  that  in  addition  gether  and  with  others,  have  been  and 
vertisers,  at  a  cost  to  said  advertisers  in  ference  between  aforesaid  computations  at  to  and  as  a  part  of  the  functions  per-  still  are  cngageil  in  an  unlawful  combina- 
the  aggregate  of  about  $200,000,000  an-  said  net  and  gross  rates.  Said  excess  formed  by  national  advertising  as  in  this  tion  and  conspiracy  affecting  national  ad- 


nually.  For  many  years  a  large  number  amounts  so  acquired  by  the  agencies  have  paragraph  above  set  out,  national  adver- 
of  national  advertisers  have  themselves  been  and  now  are  retained  by  them  as  tising  of  competitive  products  advises 


vertising  throughout  the  United  States, 
entered  into  with  the  purptse  and  inten- 


conducted  their  national  advertising  with-  their  commission  for  the  services  rendered  dealers  and  the  consuming  public  of  the  tion  of  compelling  national  adverti.sers  to 
out  employing  the  services  of  respondent  by  them  to  said  advertisers  in  the  existence  of  each  competitive  pnxluct  so  employ  respondent  agencies  or  other  ad- 


or  other  agencies  in  that  behalf  and  have  premises.  advertised,  and  transmits  to  and  furnishes  vertising  agencies  in  the  placing  of  na- 

for  themselves  done  and  performed  all  the  I'or  many  years  prior  to  the  inaugura-  dealers  and  the  consuming  public  with  tional  advertising  in  newspapers  through- 
things  and  services  above  set  out  which  tion  of  the  combination  and  conspiracy  intelligence  and  information  concerning  out  the  United  States,  to  prevent  said  ad- 

are  done  by  respondent  agencies  when  and  prior  to  the  acts  and  things  done  by  the  competitive  products  so  advertised,  vertisers  from  advertising  directly  in  said 

conducting  national  advertising  for  and  respondents  to  carry  out  and  effectuate  thus  offering  to  dealers  and  the  consum-  newsiiaprs  at  net  rates  and  to  compel 

on  behalf  of  national  advertisers.  same,  all  as  set  out  in  Paragraph  Eight  ing  public  a  choice  between  said  com-  said  advertisers  to  nav  for  direct  advertis- 


on  behalf  of  national  advertisers.  same,  all  as  set  out  in  Paragraph  Eigh 

PARAGRAPH  FOUR ;  Respondent  hereof,  practically  all  newspaper  publish 


modities  and  a  basis  for  making  such  ing  at  gross  rates. 


•Umerican  Press  .Ussociation  is  engaged  ers  in  the  United  States  had  given  the  choice.  In  the  absence  of  national  ad-  In  order  to  carry  out  and  effectuate 

among  other  things  in  soliciting  from  na-  benefit  of  said  net  rates  alike  to  agencies  vertising  such  intelligence  and  informa-  said  combination  and  conspiracy  and  its 

tional  advertisers  and  from  agencies  and  to  direct  advertisers  and  had  charged  tion  would  be  offered  to  dealers  and  to  said  purposes,  respondents,  and  those  co- 

representing  such  advertisers,  advertise-  such  direct  advertisers  for  the  publica-  the  consuming  public  either  inadequately  operating  with  them,  have  done  and  still 

rnents  to  be  inserted  in  newspapers  pub-  tion  of  their  advertisements  at  said  net  or  not  at  all  and  trade  throughout  the  do  the  following  acts  and  things ; 

lished  at  various  points  throughout  the  rates  upon  the  same  terms  and  conditions  United  States  would  be  restricted  for  the  Respondent  agency  associations  and  its 

United  States.  In  soliciting  such  adver-  accorded  by  said  publishers  to  agencies,  most  part  to  those  commodities  chosen  members; 


tising  this  respondent  acts  as  agent  for  r.AK.AijK.Ai'n  ma;  Aationai  aaver-  py  local  dealers  tor  exploitation  and  sale  Tnauiruratcrl  said  combination  and 

and  receives  its  remuneration  from  the  '  '  _ 'j  „  . _ ‘  . 

....  -  . .  .  .  agreed  to  carrv  out  same  and  its 

iwbhshers  of  said  newsppers.  Said  pub-  -  ^  .  -yrnoses  'both  hv  cooneration 

lishers  are  about  8,000  in  number  and  are  _  J  ’i  i  w  ^  • 

•severally  engaged  in  the  publication  of  HOW  RADIO  WAS  EMPLOYED  TO  ADVERTISE  ^^^ratio"  of  res3ent 

their  said  newspapers  in  cities  and  towns  .  c.-.r-w'  ^  ”1 1..  .  V 

in  practicallv  «ery  state  of  the  United  A  SOFT  DRINK  P^hlish- 

Stales.  Said  news  xipers  circulate  in  the  _  nthers  fn  V. 

.  .  ,  •  ‘  '  1111  1  .  t '  '  —  ot  others  in  the  premises, 

states  wherein  they  are  published  and  to  u\  .  •  j  • 

come  extent  in  other  states,  and  in  the  DROB.UBLY  half  a  million  listeners-in  shop  window  on  the  opposite  side  of  the  Appointed  a  newspaper  committee 

aggregate  circulate  in  practically  every  always  will  remember  a  certain  brand  street.  Read  the  card  shown  in  that  win-  general  charge  of  the  pros- 

state  of  the  United  States.  Respindent  of  ginger  ale  because  of  the  novel  ad-  dow.  ec^ion  of  said  combination  and  tts 

corjxiration  procures  through  and  from  vertising  scheme  of  the  company  selling  3 — following  the  directions  on  the  card  Purposes. 

resixindent  and  other  agencies  practically  the  soft  drink.  The  .scheme  took  the  find  a  building  with  a  bell  on  the  wall.  <f)  Through  said  newspaper  committee 

all  the  national  advertising  which  it  so  form  of  a  treasure  hunt,  clues  for  the  4 — Turn  as  Horace  Greeley  directed,  otherwise,  both  orally  and  by 

supplies  to  said  publishers,  and  pnKures  finding  of  the  treasure  being  broadcast  and  go  to  a  building  six  blocks  distant,  means  of  written  and  printed  com- 

from  the  agencies  the  type-parts  which  from  a  Philadelphia  station.  The  treasure  named  after  a  prominent  financier.  munications,  announcer!  and  pub- 

are  to  be  used  in  the  printing  of  said  consisted  of.  first,  100  silver  dollars;  S— .Ut  this  point  see  something  like  an  lished  to  publishers  and  special 

advertisements,  and  ships  said  type-parts  second,  fifteen  silver  dollars:  third.  $10  overgrown  stick  of  peppermint  candy,  a  reprc.sentatives,  including  respondent 

to  the  publishers  of  said  newspapers  at  in  gold;  fourth.  $5  in  gold;  fifth  and  couple  of  steps  from  the  corner.  Turn  corporation  and  respondent  publish- 

their  respective  points  of  location  sixth.  $2.50  in  gold.  In  addition.  15  either  right  or  left  in  direction  of  near-  association,  aforesaid  undertak- 

throughout  the  United  States.  Respondent  treasure-seekers  were  given  one  dollar  est  river.  ing  and  its  said  purposes, 

corporation  is  also  engaged  in  the  pub-  each,  and  79  were  each  given  a  bottle  of  6— Proceed  to  a  small  plot  of  land  con-  (d)  Through  the  means  set  out  in 

lication  of  a  monthly  tr.ide  peruxlical  the  ginger  ale.  taining  only  a  crooked  tree  between  two  Specification  (c)  and  by  other  means 

devoted  to  the  publishing  and  advertising  The  clues  as  broadcast  were  as  fol-  lamp  posts.  disseminates  arguments  and  state- 

business  which  said  trade  journal  lows;  7— Go  west  to  a  yard  with  two  flag  rnents  in  favor  of  said  uixlertaking 

circulates  among  publishers,  including  re-  1 — flo  to  9th  and  Chestnut  streets,  the  poles.  and  condemning  direct  advertising 

spondent  publishers,  advertising  agencies,  -ite  of  the  Plnlitdclf>ltia  Moniiitf’  Record.  8— Here  see  three  men  with  gray  hats  hv  national  advertisers  at  net  rates 

including  respondent  agencies,  and  sjx-  at  8:45  P.  M..  and  look  through  the  talking  together.  Say  to  them,  “Where  as  unfair,  unethical  and  discrim- 

cial  representatives  tbrougboiit  the  classified  advertisements  for  the  correct  is  Blue  .Unchor  Inn?"  They  will  hand  inatory  against  national  advertisers 

United  States.  advertisement  then  the  correct  instrument  you  clue  on  card,  which  clue  letids  to  pkicing  their  national  advertising 

P.UR.UtiR.UPH  FIX'!'.:  I'or  many  tliat  the  advertisement  designates.  hiding  place.  tlirtnigb  agencies,  and  soliciting  and 

years  newspaper  publishers  throughout  2 — From  the  right  instrument  find  shop  More  than  3.000  persons  began  the  hunt  ilemanding  the  cooperation  of 

the  I’nited  States  have  hcUl  themselves  window  on  Chestnut  street  which  con-  which  finally  terminated  on  the  Parkway,  agencies,  publishers  and  special 

out  as  having  two  rates  at  which  they  tains  several  ginger  ale  bottles,  one  of  west  of  21st  street,  where  the  prizes  were  rcprescnt.atives  in  prosecuting  said 

compute  and  charge  for  the  publication  which  piints  in  the  direction  of  another  distributed.  (Continued  on  pane  10) 


P.UR.UGR.UPH  SIX ;  National  adver-  by  local  dealers  for  exploitation  and  sale 
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come  extent  in  other  states,  and  in  the  DROB.UBLY  half  a  million  listeners-in  shop  window  on  the  opposite  side  of  the 

•aggregate  circulate  in  practically  every  always  will  remember  a  certain  brand  street.  Read  the  card  shown  in  that  win- 

state  of  the  United  States.  Respindent  of  ginger  ale  because  of  the  novel  ad-  dow. 

corjxiration  procures  through  and  from  vertising  scheme  of  the  company  selling  3 — following  the  directions  on  the  card 


all  the  national  advertising  which  it  so  form  of  a  treasure  hunt,  clues  for  the  4 — Turn  as  Horace  Greeley  directed, 
supplies  to  said  publishers,  and  pnKures  finding  of  the  treasure  being  broadcast  and  go  to  a  building  six  blocks  distant, 
from  the  agencies  the  tyjK-parts  which  from  a  Philadelphia  station.  The  treasure  named  after  a  prominent  financier, 
are  to  be  used  in  the  printing  of  said  consisted  of.  first,  100  silver  dollars;  5— .Ut  this  point  see  something  like  an 
advertisements,  and  ships  said  type-parts  second,  fifteen  silver  dollars:  third.  $10  overgrown  stick  of  peppermint  candy,  a 
to  the  publishers  of  said  newspapers  at  in  gold ;  fourth.  $5  in  gold ;  fifth  and  couple  of  steps  from  the  corner.  Turn 
their  respective  points  of  location  sixth.  $2.50  in  gold.  In  addition.  15  either  right  or  left  in  direction  of  near- 
throughout  the  United  States.  Respondent  treasure-seekers  were  given  one  dollar  est  river. 

corporation  is  also  engaged  in  the  pub-  each,  and  79  were  each  given  a  bottle  of  6 — Proceed  to  a  small  plot  of  land  coii- 


throughout  the  United  States.  Respondeni 
corporation  is  also  engaged  in  the  pub 


lication  of  a  monthly  tr.ide  peruxlical  the  ginger  ale. 

devoted  to  the  publishing  and  advertising  The  clues  as  broadcast  were  as  fol- 


said  trade  journal  low- 


circulates  among  publishers,  including  re¬ 
spondent  publishers,  advertising  agencies, 
including  respindent  agencies,  and  sjx-- 
cial  representatives  tbrougboiit  the 
United  States. 

P.URA(;R.UPH  FIXE:  For  many 
years  newspaper  publishers  througluntt 


f> — Proceed  to  a  small  plot  of  land  con¬ 
taining  only  a  crooked  tree  between  two 
lamp  posts. 

7— Go  west  to  a  yard  with  two  flag 


1 — Go  to  9th  and  Chestnut  streets,  the  poles, 
site  of  the  Fliihufelphia  Morninn  Record,  8 — Here  see  three  men  with  gray  hats 

at  8:45  P.  UL,  and  look  through  the  talking  together.  Say  to  them,  “Where 
classified  advertisements  for  the  correct  is  Blue  .Unchor  Inn?"  They  will  hand 
advertisement  then  the  correct  instrument  you  clue  on  card,  which  clue  letids  to 


tliat  the  advertisement  designates. 

2 — From  the  right  instrument  find  shop 


hiding  place. 

More  than  3.000  persons  began  the  hunt 


the  I’nited  States  have  hcUl  themselves  window  on  Chestnut  street  which  con-  which  finally  terminated  on  the  Parkway, 
out  as  having  two  rates  at  which  they  tains  several  ginger  ale  bottles,  one  of  west  of  21st  street,  where  the  prizes  were 
compute  and  charge  for  the  publication  which  points  in  the  direction  of  another  distributed. 
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STERLING  P.  O.  RATE  BILL  TO  DIE  IN  COMMITTEE 

Avalanche  of  Publishers’  Arguments  Also  Destroys  Standing  of  Cost-Finding  Report — New  Investiga¬ 
tion  Planned  for  Next  Summer — Senators  Befuddled  by  Many  Briefs  of  Publishers 


WASHINGTON’,  Dec.  31.— Repudia- 
”  tion  by  Congress  of  tlie  postal  cost 
ascertainment  report  was  virtually  as¬ 
sured  by  developments  at  WashiiiRton 
this  week. 

Shot  to  pieces  by  siKjkesmcn  for  tlie 
publishing  interests,  riddled  by  members 
of  the  Senate  and  House  Post  Office 
Committees,  attacked  by  representatives 
of  agricultural  organizations,  the  report 
found  few  defenders  e.\cept  among  those 
Post  Office  Department  officials  who 
submitted  it  to  Congress. 

It  became  obvious  that  the  combined 
postal  rate-and-wage  increase  bill  pre¬ 
pared  by  the  Post  Office  Department,  and 
sponsored  by  Senator  Sterling,  chairman 
of  the  Senate  Post  Office  Committee,  was 
also  dcHimed  to  discard. 

A  bill  amended  materially,  and  with  the 
proposed  rate  increases  redistributed, 
would  be  reported  instead  to  both 
branches  of  Congress  as  a  substitute  for 
the  vetoed  Edge- Kelly  measure,  Senator 
Moses  indicated  to  Euitor  &  Puiii.isiier. 

Senator  Moses,  who  presided  over  the 
hearings  on  the  report  and  bill  conducted 
by  the  postal  rate  sub-committees  of  the 
Senate  and  House  Post  Office  Commit¬ 
tees  which  were  terminated  Wednesday, 
expressed  considerable  dissatisfaction 
with  the  manner  in  which  the  Post  Office 
Department  officials  handled  the  situation. 

“I  may  ^tate  frankly  I  view  certain 
conclusions  reached  in  the  ixistal  cost  as¬ 
certainment  report  with  skepticism.”  Sen¬ 
ator  .Moses  told  Editor  &  Pubi.isher. 
“The  report  is  obviously  filled  with  many 
incongruities  and  many  non-sequiturs.  1 
am  certainly  not  in  accord  with  it.  .^s 
for  the  bill  based  on  the  report,  I  would 
not  vote  for  it,  and  I  think  I  may  state 
safely  it  will  not  get  out  of  committee 
as  it  stands  now.” 

Senator  Moses  pointed  out  under  the 
terms  of  the  unanimous  consent  agree¬ 
ment  entered  into  by  the  Senate  for  final 
consideration  of  the  Edge-Kelly  bill  on 
January  5-6  there  is  nothing  to  prevent 
both  tlie  bill  and  the  President's  veto 
lieing  referred  to  committee,  and  the 
necessity  for  the  Senate  voting  to  cither 
ovcr-ri(le  or  sustain  the  veto  thereby 
lieing  obviated. 

He  intimated  that,  in  his  judgment, 
such  a  course  of  action  was  within  the 
range  of  possibility  if  most  Senators,  as 
well  as  House  members,  could  be  pre¬ 
vailed  upon  to  accept  a  revised  postal  rate- 
and-wage  increase  bill,  as,  at  least,  a  tem- 
IRirary  solution  of  the  entire  knotty  prob¬ 
lem  confronting  Congress  and  the  .Admin¬ 
istration. 

"I  do  not  regard  any  bill  that  may  1k‘ 
finally  agreed  ujxin  as  anything  but  stop- 


By  J.  BART  CAMPBELL 


resentatives  of  the  publishing  interests 
attending  the  hearings  this  week  that  in¬ 
stead  of  Congress  continuing  to  tinker 
further  with  postal  rates,  a  rate-making 
commission  should  be  created  with  power 
to  pass  finally  upon  such  rates  in  much 
the  same  manner  the  Interstate  Com¬ 
merce  Commission  passes  upon  railroad 
rates. 

Representative  Clyde  Kelly,  of  Penn¬ 
sylvania,  chairman  of  the  rate  sub-com¬ 
mittee  of  the  House  Post  Office  Com¬ 
mittee,  was  still  planning  this  week  to 
wage  a  determined  battle  to  have  a  par¬ 
cel  post  fee  of  at  least  one  cent  incor¬ 
porated  in  whatever  postal  rate-and- 
wage  increase  bill  is  presented  to  the 
•Senate  and  House  for  final  en.Tctment. 
-Senator  Moses  was  committed  to  assist 
Mr.  Kelly.  Spiikesmen  for  agricultural 
organizations,  notably  those  of  the  Amer¬ 
ican  b'arm  P.ureau  Federation,  issued 
statements,  however,  declaring  against 
any  increase  in  parcel  post  rates  as  un¬ 
fair  and  unjust  to  the  farmer,  and  con¬ 
demning  the  postal  cost  ascertainm-ut  re¬ 
port  as  strongly  from  their  viewpoint  as 
the  publi.shing  interests  criticized  it  from 
the  standiKiint  of  second-class  rates. 

.\  blistering  attack  upon  the  reiwrt  by 
the  American  Newspaper  Publishers’  -As¬ 
sociation,  contained  in  a  lengthy  state- 


also  executive  secretary  of  the  American 
Publishers’  Conference. 

Members  of  the  Senate  and  House 
committees  e.xpressed  themselves  as  im¬ 
pressed  favorably  by  Mr.  Odell’s  argu¬ 
ment  in  behalf  of  the  smaller  publishers, 
who.  Mr.  Daley  pointed  out,  would  be 
the  hardest  hit  if  the  .second-class  rate 
increases  proposed  by  the  Post  Office  De- 
liartment  were  to  become  effective. 

Senator  Moses  and  other  committee 
members  commented  upon  what  they  said 
appearetl  to  them  lack  of  unity  of  action 
by  the  publishing  interests,  rather  than 
lack  of  unity  of  opinion  on  their  part, 
in  the  presentation  of  their  oppiisition  to 
the  iKJStal  cost  ascertainment  report. 

Senator  Moses  said  he  would  have 
thought  all  the  publishing  interests 
would  have  been  represented  by  general 
counsel,  instead  of  by  different  spokes¬ 
men  for  different  groups,  the  result  being 
a  mass  of  statements  "befuddling”  to  the 
committee  members,  none  of  whom  had 
lieen  able  to  form  a  “continuous  thread 
of  opinion”  after  listening  to  many  days 
of  testimony  which  might  readily  have 
been  Ixiiled  down  to  a  single  comprehen¬ 
sive  statement  by  a  single  representative 
spokesman. 

Senator  Moses  also  expressed  consid- 


ment  at  the  hearings  presided  over  by  erable  interest  in  the  fact  the  American 


Senator  Moses  read  by  Elisha  Hanson, 
Washington  representative  of  that  or¬ 
ganization  of  metropolitan  dailies,  was 
followed  by  an  admirable  pre.sentation  of 
the  case  of  the  National  b'ditorial  Asso¬ 
ciation,  representing  hundreds  of  smaller 
dailies  and  thousands  of  weekly  news- 
IKipers  throughout  the  country. 

The  case  of  the  smaller  publisher  was 
clearly  and  forcibly  described  by  Wallace 


Newspaper  Publishers’  Association  had 
its  spokesmen,  the  National  Editorial  As¬ 
sociation  had  its  spokesmen,  and  the 
.American  Publishers’  Conference  re¬ 
frained  from  having  any. 

.Another  point  Senator  Moses  indicated 
would  probably  have  its  effect  on  the 
final  consideration  by  Congress  of  the 
entire  situation  was  the  fact  the  .A.  N. 
P.  A.  represented  approximately  ,500 


Odell,  chairman  of  the  legislative  com-  metropolitan  dailies  obviously  differently 


mittee  of  the  National  Editorial  .Associa¬ 
tion,  in  a  letter  addressed  to  Senator 
Moses,  which  was  read  by  William  L. 
Daley,  Washington  representative,  and 


situated  from  the  hundreds  and  thou¬ 
sands  of  smaller  dailies  and  weeklies 


lieriod  of  a  few  iiRinths  during  the  war. 

It  was  on  the  liasis  of  these  counts  that 
the  Postmaster  Generals  reported  the 
findings  to  Congress ;  it  was  on  the  basis 
of  these  counts  that  the  Department 
asked  for  its  appropriation  for  the  parcel 
IKist  service ;  it  was  on  the  basis  of  these 
counts  that  the  Department  has  kept 
the  Intcr.state  Commerce  Commission  ad¬ 
vised  as  to  the  extent  of  the  parcel  post 
service,  so  that  that  Commission  might 
act  advisedly  under  the  authority  granted 
to  it  by  Congress  for  the  regulation  of 
parcel  post  rates.  Now  we  are  informed 
that  becau-se  these  statistics  collected  over 
a  periiKl  of  more  than  ten  years  contlict 
with  the  statistics  appearing  in  the  cost 
ascertainment  report,  which  is  Kised  uiKin 
an  extension  of  percentages  arrived  at 
from  a  count  of  only  one  week  in  one 
year,  they  are  wrong.  *  *  ♦ 

“There  is  another  discrepancy  to  which 
my  as.sociation  called  the  public’s  atten¬ 
tion  last  week.  It  is  the  difference 
lietween  the  cost  of  handling  Depart¬ 
mental  mail  and  franked  mail  as  set  up 
in  the  cost  ascertainment  report,  and  the 
.Tinount  which  is  set  up  is  the  Postmaster 
(ieneral’s  report  for  1924.  There  is  a 
ilifference  of  over  $6,000,(100  between  the 
ligures  in  the  Postm.ister  General’s  report 
tor  the  fiscal  yciu"  ending  June  20,  1924, 
and  the  figures  in  the  cost  ascertainment 
rejiort  which  is  baseil  ujXMi  the  operations 
of  the  IX'partment  during  the  fiscal  year 
which  ended  June  30,  1923.  ♦  *  * 
“This  matter  which  is  carried  free  by 
the  government  at  a  cost  ranging  any¬ 
where  from  $6, .500,000,  as  set  up  in  the 
cost  ascertainment  report,  to  $13,(XX),000, 
as  set  up  in  the  Postmaster  General’s 
report,  is  a  service  performed  for  all  de- 
lartments  of  the  government  and  prop¬ 
erly  should  be  airportioned  to  them.  In 
no  sense  is  it  an  expense  allocable  solely 
to  the  Post  Office  Department.  *  *  ♦ 
“We  challenge  the  theories  of  this  re¬ 
port  where  it  alloc.'ites  to  second  class 
mail  a  greater  cost  incident  to  Post- 


PASSAGE  OF  STERLING  BILL  WOULD  HARM 
COUNTRY,  HANSON  DECLARES 


^TR.  H.ANSON’S  statement  before  the 
^  joint  Senate  and  House  Post  Office 
Committee  comprehended  the  attitude  of 
the  .American  Newspaper  Publishers’  .As¬ 
sociation  toward  the  whole  question  of 
increaseel  postal  rates,  precipitated  by  the 
Postmaster  General  as  an  expeelient  to 


making  up  the  memlx’rship  of  the  Na-  n^ste^s’  and  Assistant  Postmasters’  sal- 
tioiial  Editorail  Association.  based  upon  the  proportionate 

revenues  receiveil  from  second  class  mail. 
Postmasters’  ami  Assistant  Postmasters’ 
salaries  are  governed  entirely  by  the 
receipts  of  their  post  offices. 

“In  allocating  these  expi-nses  for  Post¬ 
masters,  table  SO  shows  that  $12,942,000 
is  charged  against  first  class  mail,  where¬ 
as  Congressman  Kelly  disclosed  the  other  as  $7,918j)fl()  is  charged  against  second 
day,  there  is  a  discrepancy  of  $17,000,fXXl  class  mail.  In  other  words,  while  the 
between  the  figures  .set  up  in  the  cost  revenues  from  second  class  mail  repre¬ 


gap  legislation,”  Senator  Moses  continued,  cover  the  demand  of  the  postal  employes 
“I  think  the  lyst  we  can  do  now  is  to  for  increaseil  pay. 


ascertainment  report  and  the  figures  as 
set  up  in  the  Postmaster  General’s  annual 
report  on  the  expenditures  of  the  De¬ 
partment  for  the  fiscal  year  1923.  At 
the  time  it  was  disclosed  that  discrepancy 


sent  only  one  tenth  of  those  received  from 
first  class  mail,  the  charge  as  against 
second  class  mail  for  the  salaries  of 
Postmasters  represents  seven-twelfths  as 
much  as  is  charged  against  first  class 


provide  temporary  remedies  for  a  difficult 
and  complex  situation,  and  then  after 
the  present  Congress  ends,  avail  our¬ 
selves  of  next  spring  or  summer,  when 
Congress  will  proliably  not  lie  in  session. 


The  speaker  first  commented  utxm  the 
remarkable  spectl  of  the  action,  (leclared 
that  the  pttblishers  had  not  sufficient 
time  to  ade<iuately  prepare  to  defend  the 
issue.  Passage  of  the  Sterling  hill,  he 


was  explained  by  the  representative  of  mail,  and  the  salaries  of  Postmasters  arc 


to  conduct  a  thorough  investigation  of  said,  would  work  irreparable  harm  to  the 


the  entire  |x>stal  rate-and-wage  situation 
from  all  angles  so  we  may  formulate 
recommendations  and  legislation  on  a 
IR-rmanent,  constructive  basis  for  pres¬ 
entation  to  the  next  Congress.” 

Senator  Moses,  under  the  seniority 
rule,  will  become  chairman  of  the  Sen¬ 
ate  Post  Office  Committee,  following  the 
retirement  of  Senator  Sterling  from  the 


business  of  the  country  without  corres¬ 
ponding  benefit  to  the  national  govern¬ 
ment. 

“We  shall  have  nothing  to  .say  as  to 
the  propriety  of  the  .salary  increases”. 
Mr.  Hanson  said.  “Our  nx-mlier  papers 
in  their  individual  eilitorial  capacities 
have  siMiken  as  they  see  fit  on  that  ques¬ 
tion.  .Some  of  them  approve  the  in- 


Senate  upon  the  termination  of  the  pres-  crease,  but  as  an  association  we  take  no 


ent  Congres 

In  view  of  bis  cxin-cted  assumption  of 
the  chairmanship  of  the  committee,  it  is 
anticipated  he  will  probably  be  called 
upon  to  head  a  special  sub-committee  of 
members  of  both  the  Senate  and  House 
Post  Office  Committees  to  conduct  the 
exhaustive  inquiry  he  suggested  should 
be  made. 

.Authorization  for  such  an  inquiry  will 
probably  be  a.skcd  by  .Senator  Moses  Ix- 
fore  the  present  Congress  ends  in  March. 

Opinion  developed  among  some  rep- 


isisition.  either  of  approval  or  disapproval. 

"These  rate  increases  are  Iwsed  upon 
a  recommendation  of  the  Post  Office 
Department.  In  turn,  this  recommenda¬ 
tion  is  based  on  the  cost  ascertainment 
reixirt  recently  submitted  ti>  Congress  by 
that  l>epartment.  *  *  *  While  we 

have  not  had  time  sufficient  to  go  into 
the  facts  as  set  forth  in  this  report,  we 
do  not  need  more  time  to  point  out 
certain  inaccuracies  or  discrepancies 
which  have  cotm-  to  our  attention  during 
the  last  few  days.  In  the  first  place. 


the  Post  Office  Department  in  a  most  un¬ 
usual  way.  He  informed  this  Committee 
that  the  Postmaster  General’s  report  was 
wrong  anil  the  cost  a.scertainment  report 
right.  Tie  further  informed  this  Com¬ 
mittee  that  none  of  the  reports  as  submit- 
teil  to  Congress  by  any  of  the  Postmaster 
Generals  during  the  last  few  years  is 
correct  in  its  statement  of  certain  most 
important  facts.  *  ♦  ♦ 

“It  has  been  pointed  out  in  this  Com¬ 
mittee  that  there  is  a  discrepancy  between 
the  number  of  pieces  of  parcel  post  mat¬ 
ter  handled  as  revealed  in  the  cost  ascer¬ 
tainment  report  and  the  number  of  pieces 
of  parcel  post  matter  handleil  as  revealed 
in  those  various  official  reports  of  the 
Postmaster  General.  The  same  naive 
explanation  has  been  given  you— the  co.st 
ascertainment  report  is  right  but  these 
Postmaster  General  reports  are  wrong. 
It  means  simply  this:  Untler  the  direc¬ 
tion  of  Congress,  the  Post  Office  Depart- 
imnt.  each  year  since  the  enactment  of 
the  parcel  post  act,  has  Ijeen  compelled 
to  make  two  counts  of  parcel  post  pieces 
annually,  one  of  fifteen  days  in  the  spring 
an<l  one  of  fifteen  days  is  the  fall.  These 
counts  have  lieen  made,  except  for  a 


not  baseil  on  services  performed,  hours 
put  in,  volimie  of  mail  handled,  but 
entirely  upon  receipts.  It  means  that  if 
second  class  mail  was  charged  with  SVi 
tier  cent  of  these  salaries  of  Postmasters, 
which  are  based,  mind  you,  upon  revenues 
receiveil  from  their  offices,  it  woukl  be 
chargetl  with  $2,437,000,  or,  in  round 
figures,  $5,500,000  less  than  the  Depart¬ 
ment  has  chargeil  in  the  cost  ascertain¬ 
ment  report. 

“.-Assistant  Postmasters  are  paid  on  the 
same  basis,  but  in  their  bases  the  Depart¬ 
ment  has  been  a  little  more  kind  towards 
us,  ;uh!  has  charged  us  with  only  12.12 
per  cent  of  their  cost.  *  *  ♦ 

“The  American  Newspaper  Publishers 
.Association  stands  upon  the  letter  written 
to  .Senator  Dale  to  the  effect  that  this 
I  lepartment  has  overcharged  second  class 
mail  to  the  extent  of  $29,000,000  in  the 
allocation  of  cost  incident  to  the  rural 
free  delivery  service. 

“Rural  free  delivery  is  a  service  which 
was  creatc<l  by  Congress  to  unify  this 
country.  It  has  been  extended  just  as 
fast  as  road  conditions  have  made  it  pos¬ 
sible,  and  if  1  am  not  incorrect,  it  has 
Ixen  extended  entirely  with-  jt  regard  to 
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the  possible  paying  basis  on  which  it 
might  be  conducted.  ;  i  ,  j 

"1  alk  all  you  may  altoiit  putting  the 
Post  Office  I  )epartment  on  a  self-sus¬ 
taining  basis,  but  you  still  have  that 
service,  ordered  by  Congress  for  a  great 
public  puriHise,  which  costs  in  excess  of 
SS/.tXKI.fHtO  annually;  which  represents 
one-seventh  of  the  entire  expenditure  of 
the  Post  Office  1  )ei>artment,  yet  which 
carries  only  one-60th  of  the  entire  volume 
of  the  mails.”  *  ♦  • 

“\\  e  contend,  that  the  only  fair  way 
to  apportion  the  cost  of  this  service  which 
is  based  upon  a  public  policy,  is  to  ap¬ 
portion  it  in  proportion  to  the  receipts 
receivexl  from  the  various  classes  of  the 
mail  service,  and  not  in  proportion  to  the 
number  of  pieces  delivered,  the  number  of 
pounds  carried,  the  number  of  stops  made, 
or  any  of  the  various  bases  which  at 
various  times  the  Department  has  tried  to 
base  it  upon.  »  *  ♦ 

“The  Postmaster  General,  in  his  state¬ 
ment  to  you,  stated  that  4.333,000,0(10 
pieces  of  second  class  mail  are  handled 
annually  by  the  Department.  Compare 
this  number  of  pieces  with  the  number 
of  pieces  handled  in  1912,  or  11  years 
before  this  report  was  started.  In  1912 
there  were  4,934,5(X).000  pieces  of  second 
class  mail  handled.  In  other  words,  ac¬ 
cording  to  the  Department’s  figures,  the 
value  of  second  class  mail  decreased  by 
almost  600,000,000  pieces  in  the  course 
of  1 1  years. 

“Second  class  mail  is  the  only  class 
of  mail  upon  which  postage  rates  have 
been  increased  since  1912.  •  »  * 

“It  is  our  contention  that  if  these 
Sterling  rates  are  put  into  effect,  they 
will  drive  from  the  mails  an  even  greater 
volume  of  second  class  mail  without  any 
corresponding  benefit  to  the  government. 
The  rural  routes,  on  account  of  which  we 
are  charged  $34,000,000  out  of  a  total 
expenditure  of  $87,0(K),000,  will  still  have 
to  be  maintained ; — the  Postmasters,  for 
whose  salaries  we  are  chargeil  17.86  jier 
cent  of  the  expenditures,  will  still  have 
to  be  kept ;  there  will  be  no  corresponding 
decrease  in  expense  incident  to  the  de¬ 
crease  in  revenues  received ;  and  the  only 
result  of  the  enactment  of  the  Sterling 
rates  w  ill  l)e  to  drive  from  the  mails 
publications  which  now  are  using  them, 
publications  which  are  i«ying  revenues 
to  this  government,  and  publications 
which  cannot,  under  any  condition,  jiass 
the  cost  incident  to  those  rates  on  to 
somelKidy  else.  Whereas  other  classes 
of  the  mails  have  lKnelite<l  from  reduc¬ 
tions  in  postage  during  the  last  ten  years, 
second  class  mail  has  stood  an  increase 
in  postage. 

“While  the  second  class  mail  has 
had  one-eighth  of  it.s  total  number  of 
pieces  driven  from  the  mails  in  11  years, 
during  the  same  jieriod  from  1912,  fourth 
class  mail  has  more  tJt;4U  tiuadrupled  in 
volume.  Fourth  class  has  had  the 

iK'nefit  of  two  reductions  an  rates  during- 
that  jterifKl.  whereas  the  governmeut  .haS 
had  the  lienelit  of  four  increases,  in  rates 
on  second  class  mail.  *  *'  *' 

“If  the  Department’s  statement lof  ojK’r- 
ations  for  the  fiscal  yi-ar  ending.  June  30, 
1924,  is  correct,  for  1925  tlie  Post  Office 
Department  will  earn  a  surplus,  unless 
this  employes’  wage  increase  is  voted  by 
Congress.  If  Congress  votes. this  increase 
over  the  President’s  veto,  or  by' enacting 
the  Sterling  Hill  with  .  the  President’s 
consent,  it  is  our  contention  that  it  will 
not  mean  a  $68,000,000^didjcit,  but  that 
within  a  few  years,  if*flie’  Post  Office 
Department  continues  its  present  ratio  of 
earnings  as  to  expense,  this  added  in¬ 
crease  in  expenditure  can  be  wiped  out 
and  red  ink  can  be  changed  to  black. 
If  that  be  correct,  you  will  be  called 
upon  two  years  from  today  to  come  back 
to  this  Committee  r<Kim  and  revise  these 
postal  rates  downward,  for  the  goveni- 
ment  has  long  insisted  that  it  is  not  its 
purpose  to  make  the  Post  Office  Depart¬ 
ment  pay  a  tremendous  profit  but  only 
to  make  it  pay  its  way. 

“In  the  meanwhile,  the  publications  of 
this  country  which  have  already  had  ap¬ 
proximately  600.000.000  copies  driven 
from  the  mails  by  reason  of  increases 
in  rates  far  less  than  those  provided  in 
the  Sterling  Bill,  will  suffer  irreparable 
harm,  and  the  government  will  not  raise 
the  revenues  which  the  Departnvent  cs- 
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cimates  will  accrue  from  the  second  class 
rates  provided  in  the  bill. 

“We  contend,  that  it  is  not  just  to 
overly  burden  .second  class  mail  with  a<i- 
ditional  increases  at  this  time,  but  that 
the  Post  Office  Department  should  be 
reimbursed  either  by  appropriation  from 
Congress,  or  by  some  other  metho«l  yet 
to  be  devised  for  the  $6,(X)0,000  to  $13.- 
()(X*,000  a  year  or  even  more,  which  it 
exi)ends  in  the  performance  of  services 
for  other  governmental  departments. 

“Furthermore,  table  No.  80  also  shows 
that  from  foreign  mail  and  sjiecial  serv¬ 
ices,  the  IXpartment  loses  approximately 
$27,0(KJ,(XX)  annually.  This  amount,  add¬ 
ed  to  the  loss  on  Departmental  mail, 
means  that  the  Department  tixlay,  if 


you  eliminate  from  it  the  purely  public 
and  special  services  which  it  performs, 
is  opiTated  at  a  profit.  In  other  words,  it 
makes  money  on  its  purely  business 
transactions  with  people  of  this  country, 
and  it  loses  money  where  Congress  has 
provided  that  it  shall  carry  out  certain 
IHiblic  services  for  the  general  good  of 
all. 

“If  it  be  Congress’  intention  to  give  the 
employes  an  increase  in  salary  at  this 
time,  would  it  not  be  far  better  to  do  so 
and  charge  any  deficit  to  the  general 
funds  of  the  'Treasury,  than  to  assess 
it  against  the  pre.scnt  paying  users  of 
the  mail?  In  the  light  of  the  facts  which 
we  have  presented  to  you,  we  submit  that 
there  is  only  one  answer  to  this  question.’’ 


pense,  but  only  a  small  portion  because 
the  receipts  from  circulation  will  consti¬ 
tute  about  20  per  cent  of  the  average 
country  weekly’s  income.  To  meet  in¬ 
creased  costs  and  make  money  so  that  the 
publisher  may  serve  the  community  ef¬ 
fectively  he  must  look  to  the  advertising 
revenue.  If  this  raise  is  put  into  effect 
on  the  postal  rates  the  publisher  will 
have  no  alternative.  The  circulation  of  a 
small  town  paper  is  its  most  valuable  as¬ 
set.  Like  every  other  article  of  merchan¬ 
dise,  the  price  of  a  newspaper  governs  its 
.sale.  The  delivery  cost  is  an  essential 
item.  The  list  of  subscribers  must  be 
satisfactory  to  local  and  national  adver¬ 
tisers.  The  local  paper  must  give  adver¬ 
tisers  a  service  to  allow  the  local  mer¬ 
chant  to  compete  with  mail  order  houses 
and  other  forms  of  competition.  These 
are  some  of  the  problems  of  the  average 
editor  and  publisher.  If  the  rate  sched¬ 
ules  proposed  in  the  so-called  Sterling  . 
bill  are  accepted  by  Congress  it  will  dis¬ 
turb  the  economic  fabric  upon  which  the  , 
great  bulk  of  American  newspapers — 
the  country  weeklies — depend  and  indi¬ 
rectly  affect  community  life. 

“We  believe  that  your  sense  of  fair¬ 
ness  will  continue  the  policy  of  the  free- 
in-county  privilege  for  the  local  weeklies 
and  keep  in  mind  the  effect  of  a  slight 
increase  in  villages  where  local  papers 
pay  for  carrier  service.  The  Postmaster 
General  in  his  statement  at  the  beginning 
of  these  hearings  stated  that  the  Depart¬ 
ment  favored  the  present  policy.  Numer¬ 
ous  witnesses  representing  all  classes  of 
mail  users  have  been  practically  unani¬ 
mous  in  their  approval  of  the  privilege. 
The  smaller  dailies  and  weeklies  are  es¬ 
sential  instruments  to  community  life. 
The  National  Editorial  Associatio;i  re¬ 
spectfully  submits  that  it  would  be  un¬ 
wise  and  unjust  to  enact  any  legislation 
which  would  have  a  tendency  to  imperil 
their  existence.” 

Capt.  Cranston  Williams,  executive 
secretary  of  the  Southern  Newspaper 
Publishers’  Association,  representing  200  ' 
dailies  in  fourteen  Southern  States, 
stretching  from  Texas  to  Virginia,  em¬ 
phasized  the  thought  that  while  “small 
town  papers  with  circulations  running 
anywhere  from  3,0(X)  to  12,000  are  willing 
to  meet  what  is  considered  a  fair  carrying 
cost,  they  face  a  proposition  of  being 
driven  from  the  mails  by  the  proposed 
increases  in  second-class  rates.” 

A  similar  idea  was  clearly  emphasized 
by  T'rank  E.  Gannett,  publisher  of  the 
Rochester  Times-Union,  representing  the 
New  York  State  Publishers’  Association, 
comprising  65  dailies,  in  entering  an 
emphatic  protest  “against  the  hasty  action 
and  snap  judgment  on  the  part  of  the 
Senate  in  its  apparent  eagerness  to  pass 
a  bill  based  on  the  findings  of  the  cost 
of  service  report. 

“The  newspapers  of  this  State  and 
country  want  to  do  the  fair  thing,”  Mr. 
Gannett  added.  “We  believe  we  are  pay¬ 
ing  a  high  price  for  our  p<istal  service 
at  the  present  time — $2  for  every  100 
pounds  caried  in  the  mail,  while  we  are 
getting  the  same  service  through  baggage 
arrangements  for  30  centif  for  every  100 
pounds  carried. 

“If  the  rates  for  second-class  mail 
matter  are  boosted  for  every  100  pounds 
on  advertising,  as  now  contemplated,  I 
feel  sure  that  the  government  will  defeat 
its  own  purpose  and  fail  to  increase  its 
revenue,  for  the  newspapers  will  be  corn- 
lulled  to  withdraw  from  the  mails  and 
find  some  other  method  of  delivering  their 
papers.” 


Daily  to  Absorb  Semi-Weekly 

The  Berkley  (\V.  Va.)  Daily  Post  and 
the  Raleigh  Herald,  a  semi-weekly,  will 
|>e  consolidaterl  soon  after  Jan.  1,  accord¬ 
ing  to  announcement  made  by  Francis  T. 
Hunter,  editor  of  tbe  Post.  The  com¬ 
bined  newspaper  will  be  known  as  the 
Berkley  Post-Herald. 


Advertisers’  Christmas  Party 

New  York  Advertising  Cluh  held  a 
Christmas  party  for  children  of  mem¬ 
bers  from  3  to  5  o’clock,  Saturday,  Dec. 
27.  More  than  S(X)  children  attended  the 
party. 


PROPOSED  POSTAL  RAISES  CALLED  FATAL  TO 
HARD-PRESSED  LOCAL  PAPERS 


^HE  statement  of  the  National  Editor- 
ial  Association,  in  which  it  went  on 
record,  “as  opixjsed  to  any  attempt  to  in¬ 
crease  the  iwstage  rates  on  the  basis  of 
the  cost  ascertainment  report,”  was  in 
part  as  follows : 

"There  are  approximately  25,()(X)  news¬ 
papers  and  peritxlieals  published  in  the 
United  States.  In  recent  years  the  cas¬ 
ualties  among  the  weekly  newsjwixjrs 
has  reached  an  appalling  figure.  .•Kp- 
proximately  3.000  weekly  newspapers 
have  suspended  since  1917.  The  loss  is 
almo.st  entirely  among  the  country 
weeklies  which  were  hardest  hit  by  the 
war  and  the  conditions  following  it.  In 
many  instances,  the  papers  liKateil  in 
county  seats  were  consolidated.  There 
are  several  reasons  for  closing  of  these 
weekly  newspapers,  but  a  survey  indi¬ 
cates  that  the  growing  cost  of  pnxluotion 
and  distribution  forced  them  to  the  wall. 
These  suspensions  have  a  far-reaching 
effect,  especially  in  rural  communities. 

“The  country  newspapers,  weekly  and 
daily,  are  hardest  hit  by  any  raise  in  pos¬ 
tal  rates  iR'cause  the  larger  publications, 
including  the  metroixilitan  dailies  and 
periodicals,  are  .sending  a  large  jxirtion 
of  their  business  by  freight.  It  is  the 
duty  of  the  government  to  furnish  trans- 
ixirtation  service  to  all  classes  at  a  rate 
lower  than  the  larger  organizations  can 
obtain  through  private  means,  as  that  is 
the  only  protection  for  the  small  publish¬ 
ers.  This  is  not  considering  the  govern- 
nx-ntal  obligation  to  assist  in  the  <lis- 
semination  of  information  by  furnishing 
a  very  attractive  rate  on  second-class 
matter.  The  Post  Office  Department 
should  not  be  iruide  essentially  a  pro'it- 
making  branch  of  the  (iovernment.  The 
Service  rendered  by  the  Government  is  to 
foster  national  and  local  development. 
No  other  branch  of  the  Government  is 
considered  from  a  profit-making  point  of 
view.  All  other  departments  i)erform 
cosily  functions,  but  so  far  as  returns 
are  concerned,  are  a  total  loss.  The  Post 
Office  Department  is  no  different  from 
any  other  branch  of  the  (jovernment  in 
its  relation  to  the  .Xmerican  jicople. 

‘in  an  illiterate  country  a  postal  sys¬ 
tem  might  be  a  subsidy  to  a  privileged 
few.  In  a  brisk,  active-minded  nation  of 
high  literacy  and  high  energy,  such  as 
this,  any  step  that  tends  to  throttle  postal 
functions  by  any  means  is  a  direct  blow 
.at  the  energy,  as  well  as  the  minds  of  its 
ixs  >plc. 

“The  bill  you  have  under  consideration 
would  increase  the  rates  on  newspapers 
100  per  cent.  The  fart  has  been  estab¬ 
lished  during  these  hearings  that  the 
larger  newspapers  and  periodicals  could 
leave  the  mails.  They  propose  to  develop 
a  private  distribution  system  which  could 
successfully  compete  with  the  postal 
service. 

“It  is  obvious  that  a  plan  of  this  kind 
is  entirely  nut  of  reach  of  the  weekly 
newspapers.  Much  has  been  said  about 
the  free-in-county  privilege  accorded 
newspapers.  Nobixly  disputes  the  fact 
that  the  retention  of  this  privilege  is 
vital  to  the  country  newspapers.  There 
are  thousands  of  local  newspapers  known 
generally  as  the  home  town  paper,  which 
would  pass  away  if  Congress  hampered 
their  distribution  without  cost  in  the 
county  of  publication. 


“Research  shows  that  the  free-in- 
county  privilege  had  its  inception  during 
the  early  administration  of  Benjamin 
Franklin  as  Postmaster  for  the  Crown 
in  America.  It  has  been  developed  until 
it  is  now  an  important  (xirt  of  the  postal 
system.  It  would  be  unfair  to  leave  the 
impression  that  the  country  weeklies  are 
the  chief  beneficiaries  of  this  postal  priv¬ 
ilege.  The  cost  ascertainment  report 
shows  that  out  of  a  total  volume  of 
64,278,981  pounds  sent  ‘free-in-county,’ 
only  19,049,442  pounds,  or  less  than  30 
per  cent,  is  charged  against  the  weeklies. 
You  will  find  on  table  49  of  the  appendix 
to  the  report  that  weekly  newspapers 
pay  a  considerable  amount  for  distribu¬ 
tion  by  village  carriers,  etc.  It  is  not 
correct  or  fair  to  assume  that  weekly 
newspapers  do  not  pav  any  revenue  to 
the  government.  The  weeklies  pakl 
$1,915,361.52  on  98,538,201  pounds,  pro¬ 
ducing  an  average  revenue  of  1.0438  cents 
I)cr  pound.  Of  this  total  the  poundage  on 
weekly  amounted  to  77,424,281,  upon 
which  the  publishers  pay  an  average  of 
2.1699  cents  per  pound  at  zone  rates. 
This  may  be  explained  by  the  f.act  that 
thousands  of  subscribers  to  country  news- 
I)apers  moving  to  other  localities  want  the 
home  town  paper.  Whenever  copies  are 
mailed  to  those  subscrilKTS  the  local  pub¬ 
lication  is  subjected  to  the  zone  rates. 

"It  will  be  noted  that  any  increase  in 
rates  will  saddle  a  burden  on  the  country 
publisher.  Higher  rates  would,  in  effect, 
Iienalize  those  living  in  the  rural  com¬ 
munities  by  increasing  the  cost  on  news¬ 
paper  delivery.  While  the  ciradation  of 
weekly  newspapers  is  not  comparable  to 
the  metropolitan  dailies,  they  would  lx.- 
the  first  to  feel  the  effects  of  even  a  slight 
advance.  You  must  keep  in  min<l  the 
small  margin  that  separates  the  publisher 
of  a  small  paper  from  bankruptcy. 

“It  is  not  an  easy  matter  for  the  coun¬ 
try  publisher  to  increase  the  advertising 
and  subscription  rates  to  meet  increased 
postal  costs,  no  matter  how  small.  The 
price  of  a  local  newspaper  is  a  very  im¬ 
portant  factor  in  ‘publishing.  The  owners 
of  small  weeklies  ponder  for  months  over 
a  proposal  for  advancing  their  subscrip¬ 
tion  rates  from  $1.50  to  $2,  fearful  of  the 
effects  upon  the  subscription  lists.  If 
the  bill  you  have  under  conskleration  is 
enacted  into  law  it  will  bring  new  com¬ 
plications  to  the  country  publisher.  For 
many  months  publTshers  have  been  hesi¬ 
tant  about  increasing  their  advertising 
rates.  Herman  Roe,  of  the  Xorthfield 
(Minn. I  News,  a  member  of  the  execu¬ 
tive  committee  of  the  National  bMitorial 
.\ssociation,  has  long  advocated  higher 
rates  on  advertising  in  weeklies.  In  a  re¬ 
port  to  the  association,  based  upon  de- 
pend.nble  cost  data,  he  stated  that  there 
can  be  no  margin  of  profit  left  in  an  ad¬ 
vertising  rate  of  20  nr  25  cents  an  inch, 
which  is  the  prevailing  rate  in  the  large 
percentage  of  country  weeklies,  deduct  10 
cents  per  inch — the  average  cost  of  com¬ 
position — from  your  20  or  25  cent  rate 
and  how  far  will  the  remainder  go 
toward  covering  the  cost  of  writing  news 
and  editorials,  editorial  and  advertising 
services,  soliciting  advertising,  setting  up 
the  news,  make-up,  press  work,  news 
print,  mailing,  etc. 

“Mr.  Roe  found  that  the  subscription 
revenue  will  absorb  a  portion  of  that  ex- 
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C  S.  JACKSON,  VETERAN  OREGON  PUBLISHER,  DIES 


Owner  of  Portland,  Oregon,  Journal  Succumbs  After  Long  Illness  Following  Neryous  Breakdown 

Five  Years  Ago — Distinguished  Career 


pHARLES  SAMUEL  JACKSON, 

owner  and  publisher  of  tlie  Portland 
(Ore.)  Journal,  died  at  the  family  home 
in  Portland  on  Dec.  27.  His  death  brings 
to  a  close  a  career  of  achievement,  made 
notable  especially  by  the  up-building  of 
his  newspaper  from  a  small  and  strug¬ 
gling  daily  to  a  large  and  successful 
metropolitan  publication.  Death  came  as 
a  release  from  a  long  period  of  suffering 
dating  from  a  nervous  breakdown  five 
years  ago.  Since  Jan.  1,  1920,  Mr.  Jack- 
son  had  not  been  active  in  the  publication 
of  his  newspaper  which  had  been  placed 
in  the  hands  of  his  son,  Capt.  Philip 

L.  Jackson,  assisted  by  executives  who 
had  been  active  in  the  organization  with 
the  father  over  a  period  of  years. 

In  keeping  with  Mr.  Jackson’s  own 
simplicity  of  life  were  the  details  which 
marked  his  taking  leave  of  it.  He  re¬ 
quested  that  his  own  newspaper  and  if 
they  were  willing,  the  other  Portland 
newspapers,  omit  any  discussion  of  his 
career  until  the  simple  funeral  he  desired 
was  over. 

That  was  done.  He  asked  that  his 
funeral  be  devoid  of  display.  Only  the 
family  and  the  Rev.  Dr.  A.  A.  Morri¬ 
son,  rector  of  Trinity  Episcopal  Church 
were  present  at  the  Portland  Crematorium 
at  the  final  rites  on  Monday.  At  a  later 
date  interment  will  be  in  the  Jackson 
family  plot  in  Pendleton,  where  he  had 
erect^  a  monument  to  the  memory  of  his 
elder  son,  Francis  Clopton  Jackson, 
drowned  at  sea  in  December,  1919. 

Surviving  Mr.  Jackson  are  Mrs.  Jack- 
son;  who  was  Maria  Foster  Clopton  of 
Pendleton,  their  son  Philip  L.  Jackson; 
Master  Charles  Samuel  Jackson,  a  grand¬ 
son,  son  of  Francis  Jackson;  one  brother, 

M.  .\.  Jackson;  and  two  sisters,  Mrs. 
John  Lumpkin  and  Mrs.  A.  R.  Moses. 
Mr.  Jackson’s  brother  and  sisters  live  in 
Eteltaville,  Va. 

.\t  the  hour  of  the  funeral  the  plant 
of  the  journal  was  closed,  and  members 
of  the  journal  family  gathered  in  the 
editorial  rooms  to  listen  to  a  tribute  to 
the  publisher.  The  speaker  was  B.  F. 
Irvine,  editor  of  the  journal. 

Two  trage<lies  marked,  and  possibly  to 
a  great  extent  caused  the  breakdown 
which  resulted  in  Mr.  Jackson’s  death. 
One  was  the  loss  of  his  elder  son  Francis, 
in  the  wreck  of  the  steamship  J.  A. 
Chanslor  off  Cape  Blanco  in  December. 
1919.  The  vessel  was  lost  with  nearly  all 
on  board,  and  ycning  Jackson’s  Ixxly  was 
pot  recovered. 

If  Mr.  Jackson’s  heart  was  hurt  beyond 
cure  by  the  death  of  his  son.  his  spirit 
was  likewise  wounded  by  the  breakdown 
of  his  friend  and  mentor,  Woodrow  Wil¬ 
son.  When  Mr.  Wilson  was  stricken  in 
the  course  of  his  campaign  for  tlie  League 
of  Nations,  it  seeim-d  to  those  about  Mr. 
Jackson  that  he,  too,  had  suffered  a 
physical  blow.  As  the  president’s  strength 
waned  the  fighting  spirit  of  Mr.  Jackson 
seemed  to  wilt.  The  double  blow  of  the 
loss  of  his  son  and  his  friend  seemed  more 
than  he  could  bear. 

Only  a  few  days  before  Mr.  Jackson’s 
death  a  Christmas  gift  to  the  people  of 
Oregon  in  the  form  of  an  88  acre  tract 
of  park  land  was  announced  in  his  name. 
The  tract  is  on  Manpiam  Hill,  adjacent 
to  the  University  of  Oregon  Medical 
Schexd  and  is  to  be  known  as  Sam  Jack- 
son  Park. 

It  would  require  columns  to  list  the 
civic  efforts  of  the  Oregon  Journal  under 
the  direction  of  Charles  Samuel  Jackson. 
It  has  been  .said  of  him  that  no  man  ever 
sat  in  the  directing  office  of  a  newspaper 
and  held  higher  concepts  of  the  duty  of 
journalism  to  the  masses  of  the  people. 

In  his  40  years  of  newspaper  work  in 
the  Pacific  Northwest  he  continually 
stressed  the  ethical  side  of  newspaper 
publishing. 

Mr.  Jackson,  who  was  a  native  of  Vir¬ 
ginia,  came  to  Pendleton,  Ore.,  in  1881, 
where  he  soon  acquired  a  quarter  interest 
in  the  Pendleton  P.ast  Oregonian,  a  week¬ 
ly,  from  L.  B.  Cox,  a  local  attorney. 


Vr 


Charles  Samuel  Jackson 

“He  tried  his  best  to  persuade  me  I  was 
a  natural  born  newspaper  man,”  Mr. 
Jackson  once  wrote  in  1920  referring  to 
his  start  as  a  publisher. 

“I  never  believed  it  then  and  do  not 
fully  believe  it  at  this  time.  Within  the 
same  year  he  bought  the  (|uarter  interest 
back  from  me,  adding  $250  to  the  sum 
I  paid  for  it.  thus  presenting  a  clear 
profit  to  me  of  that  amount.  This  was 
the  fir.st  hoarding  money,  with  the  excep¬ 
tion  of  $100  additional  saved  from  the 
$50  a  month  jiaid  me  by  the  Utah,  Idaho 
and  Oregon  Stage  Comp;niy,  as  stage 
agent,  I  ever  possessed  at  tine  time.” 

A  little  later  Cox  again  told  young 
Jackson  he  belicvetl  he  had  the  ((ualities 
of  a  true  editor  and  offered  to  sell  him 
the  East  Oregonian  for  $.1,500.  With 
John  .A.  Guyer,  a  Pendleton  attorney  Mr. 
Jackson  bought  the  paper  on  a  50-50 
basis.  The  uncertainty  of  the  publishing 
profession  at  that  time  was  shown  in  the 
fact  that  Mr.  Jackson  retained  his  “sure 
thing”  position  as  .stage  agent  for  several 
months,  relinquishing  it  with  the  coming 
of  the  railroad  line  through  Eastern 
<  )regon  in  1882-83. 

Within  a  brief  period  Mr.  Jackson  pur¬ 
chased  his  partner’s  share  in  the  paper 
and  shortly  began  publication  of  a  semi¬ 
weekly  East  Oregonian.  A  steam  press 
was  used  to  print  the  paper. 

For  25  years  Mr.  Jackson  published 
the  East  Oregonian  against  stiff  opposi¬ 
tion. 

“I  worked  for  the  public  interest 
throughout  those  years  led  on  by  the  ex¬ 
amples  of  such  men  as  Oliver  Cromwell 
and  in  these  later  times  with  a  faith  made 
more  steadfast  by  the  glorious  career  of 
Woodrow  Wilson.”  he  said  in  a  letter  to 
“the  Journal  family”  in  .August,  1920. 

It  was  in  Pendleton  that  Mr.  Jackson 
established  the  rule  that  his  paper  must 
always  stand  on  a  level  with  the  strong¬ 
est  institutions  of  the  community  in  re¬ 
spect  of  money  contributions  toward 
popular  objectives  which  met  with  his 
approval.  If  the  First  National  Bank, 
or  one  of  the  powerful  merchandising 
houses  of  the  town  w  rote  down  its  name 
for  $1,000,  so  must  the  East  Oregonian. 

Mr.  Jackson  took  over  the  Portlancl 
Oregon  Journal  in  1902,  from  Alfred 
Ibiwen,  who  had  established  it  in 
March  of  that  year,  but  whose  resources 
were  exhausted  before  the  summer  had 
ended. 

The  record  of  the  financing  of  the 
Journal  is,  perhaps,  unparalleled.  .About 
.Aug.  1,  1902,  the  Journal  Publishing 
t'ompany  was  incorporated,  with  $100,000 


of  cash  capital  stock.  Mr.  Jackson  took 
$51,000  of  it,  $49,000  being  subscribed  by 
Portland  business  men  who  desired  com¬ 
petition  in  the  newspaper  field,  then 
monopolized  by  the  joint  owners  of  the 
Morning  Oregonian  and  the  Evening 
T  elegrain. 

He  issued  $51,000  of  gold  serial  bonds, 
sold  them  solely  on  his  reputation  for 
newspaper  management  as  evidenced  in 
Pendleton,  obtained  par  for  them,  amor¬ 
tized  them  from  the  earnings  of  the  paper, 
bought  in  additional  of  the  capital  stock 
until  he  was  virtually  100  per  cent  owner. 
Within  5  or  6  years,  he  once  stated,  he 
refused  $1,000,000  for  the  property,  and 
in  the  afternoon  of  the  same  day  refused 
an  offer  of  $1,500,000. 

The  Journal  was  then,  so  Mr.  Jackson 
said,  netting  annually  $165,000.  But  it 
was  not  from  monetary  considerations 
that  he  rejected  these  offers. 

“I  said  to  the  gentleman  who  proffered 
the  money,  which  was  to  be  in  actual 
gold  or  in  gold  Ixinds,”  he  declared  later, 
■■  ‘What  in  the  world  would  I  do  with  a 
million  and  a  half  dollars?’  I  wouldn’t 
know  how  to  use  it.  And  what  would  I 
tlien  do?  Start  another  p;iper?” 

I'or  40  years  the  Portland  publisher 
preached  the  single  tax.  yet  always  he 
was  the  boon  companion  of  men  high  in 
I'inance,  industry,  commerce,  civic  effort 
and  political  life,  and  in  no  year  and 
at  no  moment  in  any  year  did  one  of 
them  long  scorn  his  opinions. 

The  dean  of  a  Western  scliool  of 
journalism,  when  asked  to  comment  on 
the  Journal  under  Mr.  Jackson’s  control, 
once  said : 

"It  was  the  human  as  well  as  humane 
type  of  organization  which  Sam  Jackson 
developed.  The  Journal  is  a  club  of  self- 
respecting  co-workers  with  the  publisher. 
There  is  loyalty  to  the  employes.  There 
is  fearlessness  in  upholding  unpopular 
causes — more,  probably,  than  in  all  but 
a  very  few  instances  anywhere.  Never, 
in  in>  knowledge,  has  there  been  hesi¬ 
tancy  to  sacrifice  financial  gains  to  brave 
advocacy.  TIk-  pajR-r  has  a  kindly  way — 
a  ‘heart.'  ” 


A.  A.  C.  \l.  TAKING  NO  STAND 
IN  P.O.  RATE  FIGHT 

^PH.AT  no  one  ha>  been  author¬ 
ized  to  speak  for  the  .As.sooi- 
aied  Advertising  Clubs  of  the 
World  at  the  postal  rate  hearing 
in  Washington,  is  the  burden  of  a 
telegram  sent  from  the  headquar- 
ter-i  office  of  the  organization  in 
New  York  to  Robert  E.  'Hutchin¬ 
son.  in  charge  of  the  Washington 
office  of  the  .Association. 

“Failure  of  press  dispatches  to 
state  clearly  the  connections  of  ad¬ 
vertising  men  appearing  '  af'  the 
hearings  has  resulted  in  confusion,” 
the  telegram  to  Mr.  Hutchinson 
stated,  and  it  was  suggested  that  it 
would  clarify  the  situation  if  the 
telegram  from  headquarters  could 
be  read  into  the  record. 

The  .Associated  Advertising 
Clubs,  explains  Carl  Hunt,  man¬ 
ager  of  the  .Association,  is  made 
up  of  many  organizations,  repre¬ 
senting  various  interests  in  adver¬ 
tising.  striving  toward  certain  ends 
in  connection  with  the  improve¬ 
ment  of  advertising,  hut  this  does 
not  of  necessity  mean  that  the  vari¬ 
ous  elements  must  or  ran  have  a 
unanimity  of  thought  on  every  thing 
that  relates  to  advertising.  The 
.Associated  .Advertising  Clubs, 
therefore,  could  not  possibly  ex¬ 
press  a  view  on  this  subject,  since 
it  is  not  in  unanimity  as  to  where 
additional  revenues  for  the  po-t 
office  should  come  from. 


TABLET  MARKS  SITE  OF  RRST 
PRINTING  PRESS 
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^HE  tablet  reproduced  above  was  un- 
veiled  at  the  Nova  Scotia  Province 
Building,  Halifax,  on  Dec.  20,  marking 
the  site  of  the  first  printing  press  in  what 
is  now  British  North  America. 

The  ceremony  of  unveiling  was  per¬ 
formed  by  the  Hon.  MacCallum  Grant, 
lieutenant  governor  of  Nova  Scotia  be¬ 
fore  an  assemblage  of  distinguished  citi¬ 
zens  and  visitors. 

•Another  tablet  marks  the  spot  where 
the  first  copy  of  the  Halifax  Gasette  was 
printed — the  cradle  of  newspaper  making 
in  British  North  .America. 


JOSEPH  M.  ADAMS 


Atsistant  M.E.,  St.  Louis  Post-Dispatch, 
Dies  _  of  Heart  Attack 

Joseph  Miidisbn  .Adams,  48,  assistant 
managing  editor  of  the  St.  Louis  Post- 
Dispatch,  and  a  member  of  its  editorial 
organization  for  25  years,  died  at  his 
home  in  St.  Louis  Dec.  28,  from  a  heart 
attack.  Mr.  .Adams  collapsed  a  short  dis¬ 
tance  .away  from  his  home,  while  on  his 
way  to  St.  Luke's  Hospital  to  call  on  O. 
K.  I’.ovard,  managing  editor  of  the  Post- 
Dispatch,  who  is  a  patient  there  with  ty¬ 
phoid  fever,  i-;  i 

Mr.  .Adams  was  a  native  of  Chariton 
county.  Mo.,  ami  was  reared  and 
educated  in  Chariton  and  Howard  coun¬ 
ties,  attending  Central  College  at  Fay¬ 
ette.  He  went  to  Washington  and  Lee 
I’nivcrsity,  Lexington,  A’a.,  for  a  law 
course,  which  he  completed.  He  went  to 
the  Pacific  Coast  for  a  while  and  then 
returned  to  his  home  working  for  a  time 
on>a  paper  in  .Salisbury.  Mo.,  before  com¬ 
ing  to  St.  Louis. 

He  joined  the  staff  of  the  Post-Dis- 
jiatch  in  1899.  and  it  was  the  only  city 
paper  for  which  he  worked.  For  five 
years  he  did  reporting.  His  first  desk 
was  as  telegraph  editor.  He  became 
editor  of  the  first  Sunday  edition,  and  12 
years  ago  wa.s  made  assistant  managing 
c<litor. 


Iowa  Paper  Company  Sold 

The  Baker  Paper  Company  of  Cedar 
Rapids,  la.,  has  been  sold  by  Ward 
Baker,  president,  and  George  .A.  Mills, 
secretary-treasurer,  to  Ralph  R.  Epler, 
vice-president  of  the  company.  The  sale, 
which  is  effective  Jan.  1,  involved  $88,000. 
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COMPLETE  TEXT  OF  FEDERAL  TRADE  COMMISSION  COMPLAINT 


I 


(Continued  from  page  6) 
uiKitrtaking  and  in  carrying  out  its 
said  purposes. 

(e)  By  and  through  oral  and  written 
statements  and  representations  both 
directed  to  publishers  generally  and 
to  individual  puhlishers,  brings  pres- 


cea.sed  .so  to  do  and  who  have 
adopted  the  practice  of  accepting  na¬ 
tional  advertising  directly  from  ad- 
verti.sers  at  gross  rates  only.  Re¬ 
spondent  agencies  use  said  infornia- 
atioii  in  carrying  out  .said  combina¬ 
tion  and  its  .said  purposes. 


sure  and  coercion  to  Ix-ar  uikhi  such  (o)  Use  other  coo])erativc  means  to 


publishers  to  cau.se  them  to  refuse  carry  out  and  effectuate  said 

to  publish  the  advertisements  of  di-  combination  and  its  .said  purposes, 

rect  advertisers  at  net  rates,  and  to  Respondent  .American  Press  Associa- 
charge  for  said  advertisements  at  tion : 

gross  rates;  directly  and  indirectly  (;j)  Publishers  in  its  .sai<l  trade  journal. 


threatening  said  publishers  that  un¬ 
less  they  accede  to  such  demand 
respondent  agencies  will  refuse  to 
further  supply  such  publishers  with 
national  advertising. 

(f)  In  connection  with  the  coercion 
brought  to  bear  ujKHi  publishers,  re¬ 
ferred  to  in  six^ilication  (e )  hereof, 
and  to  render  .same  the  more  ef¬ 
fective,  published  a  booklet  entitled 
’‘Client  Members  of  the  A. .A. A. A.," 
which  contained  a  list  of  about  five 
thousand  national  advertisers  who 
place  their  national  advertising 
through  respuident  agencies,  and 
distributed  copies  of  said  publication 
among  newspaper  publishers 
throughout  the  United  States. 

(g)  Sought  anti  secured  the  cooiK-ration 
of  respondent  cor|K>ration  in  com- 
jK’lling  the  publisher-clients  of  re¬ 
spondent  cori)oration  to  ciwpiTate  in 
said  combination  and  to  refuse  to 
accept  direct  advertising  at  net  rates 
and  to  charge  therefor  at  gross  rates. 

(h)  Sought  and  secured  the  coop<-ration 
of  respindent  publishers'  association 
and  it^  members  in  carrying  out  said 
combination  and  its  sakl  puri)oses. 

(i)  By  means  of  information  and  re¬ 
ports  secured  from  and  given  by  re¬ 
spondent  agencies,  by  resi>ondent 
corporation,  by  resisuident  publish¬ 
ers’  association  and  its  members,  and 
by  other  s|K’cial  representatives  and 
publishers,  seeks  and  secures  in¬ 
formation  relating  to  direct  adver¬ 
tising  at  net  rates,  together  with  the 
names  of  the  advertisers  so  adver¬ 
tising  and  the  names  of  the  news¬ 
papers  whose  publishers  accept  and 
publish  said  advertising  at  net  rates. 

(j)  Sends  said  information  and  the 
names  of  said  advertisers  and  news- 


The  American  Press,  enlitorials  and 
articles  condemnatory  of  the  allow¬ 
ance  of  net  rates  by  publishers  to 


commending  said  combination  and 
its  said  purposes  and  declaring  the 
adherence  thereto  of  respondent  pub¬ 
lishers.  and  supply  copies  of  said 
resolutions  to  resjxjndent  agency  as¬ 
sociation. 

(c)  Secure  information  regarding  direct 
advertising  at  net  rates,  including 
the  names  of  newspapers  whose 
publishers  accord  net  rates  to  direct 
advertisers,  the  names  of  news¬ 
papers  whose  publishers  refuse  to  so 
accord  net  rates  and  who  accept  tli- 
rect  advertising  at  gross  rates  only, 
and  the  names  of  direct  advertisers 
placing  their  advertising  at  net  rates. 


direct  advertisers  and  condemning  (d)  Kxchangc  said  information  among 


specilically  and  by  name  newspajK-rs 
whose  publishers  accept  and  publish 
direct  advertising  at  net  rates. 

(h)  Publishes  editorials,  articles  and 
open  letters  in  said  trade  journal  in 
which  newspaper  publishers  are 


themselves  to  be  used  in  carrying 
out  .said  combination  and  its  said 
pnrix)ses  and  .supply  said  informa¬ 
tion  to  respondent  agency  associa¬ 
tion  for  similar  use  by  it  and  its 
members. 


warned  that  unless  said  puhlishers  (e)  .Agree  among  themselves  to  accept 


support  respondent  agencies  in  carry¬ 
ing  out  the  purpo.scs  of  said  combina¬ 
tion,  and  unless  such  publishers  re¬ 
fuse  to  accept  direct  advertising  at 
net  rates  and  accept  same  only  at 
gross  rates,  respondent  corporation 
and  respondent  agency  association 
and  ;its  members  will  refuse  to 
further  supply  such  publishers  with 
national  advertising  in  the  future, 
or  w'ill  greatly  curtail  same. 

(c)  Through  articles  and  re(|uests  pub¬ 
lished  in  said  trade  journal  and  by 
other  means  solicits  and  secures 
from  its  publisher-clients  the  names 


direct  advertising  at  gross  rates 
only  and  through  respondent  pub¬ 
lishers'  association  and  otherwise 
bring  pressure  and  coercive  meas¬ 
ures  to  bear  upon  tho.se  of  their 
memt)ers  whc)  fail  to  abide  by  said 
agreement  and  who  accept  direct 
advertising  at  less  than  gross  rates, 
to  compel  said  members  to  accept 
such  advertising  only  at  gross  rates 
in  the  future. 

(f)  Use  other  cooperative  means  to 
carry  out  and  effectiuite  said 
comliination  and  its  said  purposes. 


from  its  publisher-clients  the  names  l’.\R.\(  IR.Al’H  N’lXK:  The  result 
of  new'spapers  whose  publishers  and  effect  of  the  aforesaid  combination 
accept  direct  advertising  at  net  and  conspirace  and  of  the  acts  and  things 
rates.  done  by  re>i)on(leuts  to  effectuate  tlie 


Bv  means  of  information  and  re-  ,  ...  ,  '*>  '■e>pondeuts  to  effectuate  the 

po'rts  secure.!  from  aud  given  bv  re-  articles  an.l  same,  all  as  herembetore  set  out,  has  been 

spondent  agencies,  bv  res,H.ndent  '^a"'  .'‘ade  an.l  n..w  is  t.j  hannK-r,  hm.ler  and  .ibstruct 

corporation,  by  resiH.n.lent  publish-  Jl’""".;*'  a.lvert.sers  nat...nal  a.lvert.smg  thr..ugh..ut  the 

hv  other  sixcial  renresenfitives  in.l  publisher-clients  from  ac-  tion  an.l  distributi.in  ol  such  a.lvertising 

pi;blisher.s  in!  cepting  direct  a.lvertising  at  net  an.l  .,f  the  ty.x-parts  essential  thereto. 

c _ rates.  to  cltannels  ana  uvxm  terms  and  condi- 

tisimr  -It*  net  rates^  together  with  the  lT..cHres  fr..m  its  publisher-clients  ti.jiis  dictate.l  by  resix.n.leiits ;  to  restrict 

amTs  of  he  advm^^^^  "f  »ational  a.lvertising 

tising  and  the  names  of  the  news-  clients  wherein  sai.l  clients  pledge  to  newspapers  tlironghout  tl.e  United 

papers  whose  publishers  accept  and  themselves  not  to  accept  direct  ad-  States  selected  and  approved  by  res,x)nd- 

o.ihiui.  sai.l  advertisimr  -it  in  t  rates  vertisiiig  at  net  rates  and  that  they  ents ;  to  comixd  newspaper  publishers 

Cu  “il’ixs.::  "ir,”' “■ """ •<>  .ciwgc 

names  of  s-.irt  advertisers  and  news  futiire.  for  the  publication  of  national  advcrtis- 

papers  to  resion.lent  coriK.rati.in  and  Publi.shers  in  said  tra.le  lournal  ing  at  aforesaid  gross  rates  and  to  pre- 

resnondent  niiblishers’  'issociatioii  "^mes  vent  them  from  according  aforesaid  net 

forTe  ^th^m  in  ^  «^"si>apers  whose  publishers  re-  rates  to  direct  advertisers:  to  compel  na- 


(k)  From  the  information  and  data  ob¬ 
tained  as  set  out  in  Specification 
(h)  hereof,  an.l  by  other  means, 
compiles  list  of  nances  of  newspapers  .  . 
whose  publishers  accept  an.l  publish 
direct  advertising  at  net  rates,  and 
sends  a  copy  of  each  said  list  to 
each  resp.)ndent  agency  to  be  used 
by  it  in  carrying  out  .said  combina¬ 
tion  and  its  said  purposes.  y,  , 


of  newspapers  whose  publishers  re-  rates  to  direct  advertisers;  to  compel  na- 
fuse  to  accept  direct  advertising  at  tional  advertisers  to  employ  respondent 
net  rates  ami  who  accept  same  only  or  other  agencies  as  intermediaries  in 
at  gross  rates,  and  the  names  of  placing  n<ationai  advertising  in  newspapers 
newspapers  whose  publishers  have  throughout  the  United  States,  or  in  the 
un.lertaken  so  to  do  in  the  future,  alternative,  to  jiay  for  .lirect  ativertising 
Publishers  in  said  trade  journal  at  aforesai.l  gross  rates  and  in  a.ldition 
from  time  to  time  lists  of  the  names  thereto  to  prepare  and  distribute  their 
of  newspapers  whose  publishers  ac-  advertisements  at  their  own  expense ;  to 
cept  direct  advertising  at  net  rates  hin.ler,  obstruct  an.l  curtail  the  market- 
<and  who  refuse  in  future  to  charge  ing  of  go.  ids,  wares  and  merchandise  in 


gross  rates  therefor. 


interstate  commerce  and  the  prosecution 


K„, ™kc  u,c.o(  sugite  “  w 


said  lists  in  bringing  intimidation 
and  persuasion  to  bear  upon  the  pub¬ 
lishers  of  the  newspapers  so  listed 
to  compel  them  to  cases  accepting 
direct  advertising  at  net  rates,  and 
in  future  to  charge  gross  rates  there¬ 
for,  and  in  connection  therewith 
threaten  to  and  do  refuse  to  further 
supply  said  publishers  with  national 
advertising,  or  curtail  such  supply 
unless  an.l  until  said  publishers  com-  yj-, 
ply  with  sai.l  demand. 

(m)  Procure  fr.im  publi.shers  and  groups 

of  publishers  agreements  and  prom¬ 
ises  that  sai.l  publishers  will  accept 
an.l  publish  .lirect  advertising  at 
gross  rates  only.  ,•> 

(n)  Through  bulletins  issued  from  time 
t.>  time  an.l  through  other  corre- 
sixin.lence  the  association  keeps  re- 
sixin.lent  agencies  advised  of  the  .  ' 


sociation  the  information  secured 
by  the  various  means  and  mcthcxls 
above  set  out  and  otherwise,  includ¬ 
ing  the  names  of  direct  advertisers 
who  are  accorded  net  rates  by  pub- 
li.shcrs,  the  names  of  newspapers 
whose  publishers  so  accord  net  rates, 
and  the  names  of  newspapers  who.se 
publishers  refuse  to  accept  direct 
advertising  at  net  rates  and  who 
charge  therefor  at  gross  rates, 
fi)  Secures  from  respondent  agency 
association  information  similar  to 
that  in  specification  (h)  hereof  set 
.lilt,  which  information  it  uses  in 
carrying  out  the  aforesai.l  comhina- 
tion  aixl  its  said  purposes. 

(j)  Uses  other  cooperative  means  to 
carry  .uit  and  effectuate  said 
combination  and  its  sai.l  purposes. 


im  un.hie  and  unreas.inable  restraint  upon 


pcow 

Trq  OutCitl) 


six.n.lent  agencies  advised  of  the  .  Respon.lent  publishers’  associati.in  and 
names  of  ncwsiapers  whose  publish-  members : 

ers  accord  said  net  rates  to  direct  (a)  Agreed  among  themselves  to  and 


advertisers,  and  the  names  of  news¬ 
papers  whose  publishers  accord  said 
gross  rates  only,  including  in  said 
last  named  class  the  names  of  news- 


do  carry  out  and  assist  respondent 
agency  association  and  its  members 
in  carrying  out  aforesaid  combina¬ 
tion  and  its  said  purposes. 


THE  PEORIA 


JOURNAL 

arftnsrrirt 

“  Puts  Tryouts  Over  f  ~ 


papers  whose  publishers  formerly  so  fb)  -A.l.ipt  at  annual  conventions  of  the 
accorded  net  rates  but  who  have  publishers’  association,  resolutions 


commerce  among  the  several  states  and 
up.in  one  of  the  principal  and  indispen- 
sible  means  and  instrumentalities  for 
carrying  on  such  commerce. 

PAR.AGRAPH  TEN:  The  above  al¬ 
leged  acts  and  practices  of  respondents 
are  all  to  the  prejudice  of  the  public  and 
c.institute  unfair  methods  of  competition 
in  commerce  within  the  intent  and  mean¬ 
ing  .)f  Secti.in  5  of  an  Act  of  C.ingress 
entitled,  “An  .-Act  To  create  a  Federal 
Tra.le  C.immission,  to  define  its  p.)wers 
and  duties,  and  for  other  purposes,”  ap- 
pr.n-ed  September  26,  1914. 

whereforf;,  the  premises 

CONSIDERED,  the  Federal  Trade 
Commission,  on  this  17th  day  of  De¬ 
cember,  .A.  D.,  1924,  now  here  issues  this, 
its  wmplaint  against  said  respondents. 

Notice  is  hereby  given  you,  each  and 
all  the  respondents  named  in  the  caption 
herof,  that  the  5th  day  of  February; 
1925,  at  10 :30  o’cl.ick  in  the  forenoon, 
is  hereby  fixed  as  the  time,  and  the  offices 
of  the  Fe.leral  Trade  Commission,  in  the 
City  of  Washington,  1).  C.,  as  the  place, 
when  an.l  where  a  hearing  will  be  ha.l  on 
the  charges  set  forth  in  this  complaint, 
at  which  time  and  place  y.iu  shall  have 
the  right,  under  said  Act,  to  appear  and 
show  cause  why  an  Order  should  n.)t  be 
entered  by  .said  Commission  requiring  you 
t.)  Cease  an.l  Desist  from  the  violation 
.)f  the  law  charged  in  this  omplaint. 

First  Full  Page  Ad  in  1879 

riie  lirst  full-page  department  st.ire 
a.Ivertisement  apix-ared  in  a  newspaper 
in  187*>.  accor.ling  to  Rus.sell  H.  Con- 
well  in  “The  R.imantic  Rise  of  a  Great 
.American."  John  Wanamaker's  life 
story,  published  this  week  by  llartier  & 
Bnis.  Mr.  Wanamakcr  that  year  “startled 
all.”  when  he  started  taking  full-page 
space  in  Philadelphia  newspapers.  Con- 
well  records.  Uiter  he  create.l  another 
sensation  in  taking  a  fiill-ixige  a.lvertise-  , 
iiieiit  in  the  Paris  HcraUi,  now  the 
I'.iir.ipi'an  edition  .if  the  New  York  Her¬ 
ald  Tribune. 

Daily  Printing  Despite  Explosion 

The  .\  i’Ti’/(>;i  (la.)  Daily  Nejvs,  dam- 
age.l  t.)  the  extent  of  $10,000  Dec.  23, 
when  an  explosion  in  the  boiler  room 
wrecked  a  wall  and  damaged  a  large 
am.iuiit  .if  its  mechanical  and  office  equip¬ 
ment,  has  continued  publication  without 
missing  an  e.lition. 

St.  Paul  Dailies  Cut  Price 

The  St.  I'aul  Dispateh  and  Pioneer 
Press  have  reduced  the  subscription  price 
from  90  cents  a  month  to  15  cents  a  week, 
or  65  cents  a  month,  for  the  thirteen  is¬ 
sues  per  week. 

Christmas  Dinner  to  Staff 

The  Billings  (Mont.)  Gazette  was 
host  to  all  members  of  its  staff  at  a 
(Christmas  dinner,  Dec.  25. 


San  Francisco 
Chronicle 

M.  H.  de  Young 

Leading  Newspaper  of  the 
Pacific  Coast 

“Blankets”  Northern  and 
Central  California 

A  clientele  that  can  and  does 
buy  everything 

National  Advertising  Ropresentativea 

Williams,  Lawrence  & 
Cresmer  Co. 

Z2S  Fffth  Ave.  SCO  N.  Michigan  Ave. 
NEW  YORK  CHICAGO 


Reach  Detroit’s  Winter 
Resorters  Via  The  News 

Detroit — a  city  of  more  than  a  lines  using  The  News  are  the  Baltimore 

million — offers  winter  resort  adver-  &  Ohio,  Chicago  &  Northwestern,  Flor- 

tisers  a  particularly  profitable  field,  for  ida  East  Coast,  Great  Northern,  Illinois 

Detroit  contains  a  liberal  spending  Central,  Louisville  k  Nashville,  Mis- 

wealthy  class,  perhaps  without  equal  for  souri  Pacific,  New  York  Central,  Penn- 

any  other  city  of  Detroit’s  size.  Detroit’s  sylvania,  Rock  Island,  Santa  Fe,  Sea- 

wealthy  are  still  in  the  process  of  adding  board  Air  Line,  Southern  Pacific, 

to  their  fortunes.  Wealth  is  still  fluid  Southern  Railway,  Union  Pacific,  Ca- 

and  not  fixed  nor  conservative  in  the  nadian  National,  Canadian  Pacific,  etc. 

automotive  center  of  the  world.  tt  vt  i  i 

Use  Ihe  News,  the  one  paper  that 

Most  of  the  big  railroads  realize  the  reaches  every  Detroiter,  to  increase 

opportunity  Detroit  offers  and  amongthe  your  patronage. 


The  Detroit  News 


Greatest  Circulation  Week  Day  or  Sunday  in  Michigan 
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Editor  &  Publisher  for  January  3,  1925 


PUBLICITY  NO  MENACE  TO  THE  PUBLIC, 
MASTER  PRESS  AGENT  ARGUES 

Says  Public  Can  Protect  Itself  by  ‘‘Finding  the  Fellow 
Behind  It”  in  Talk  Before  Chicago  Convention 
of  Journalism  Teachers 

Telegraph  to  Editor  &  Publisher) 


^HICAGO,  Dec.  30 — Taking  issue  with 
the  peremptory  condemnations  of 
propaganda  and  publicity  men,  Ivy  L. 
Lee,  New  York  publicity  agent,  speaking 
before  members  of  the  American  Asso¬ 
ciation  of  Teachers  of  Journalism  and  the 
Association  of  American  Schools  and  De¬ 
partments  of  Journalism  at  their  annual 
convention  at  the  Hotel  LaSalle,  declared 
that  publicity  was  entirely  a  matter  of 
service  to  the  public.  Propaganda  is  not 
a  question  in  itself,  he  declared,  but  the 
issue  involved  was  the  sincerity  and  the 
honesty  of  the  source  promoting  the  un¬ 
dertaking. 

“Twenty  years  ago,”  Mr.  Lee  said,  “A 
campaign  was  starterl  by  a  society  of 
-■Xmerican  publishers  aided  by  magazines 
like  Editor  &  Publisher,  Printers  Ink, 
and  others,  against  the  ‘press  agent.’  In 
those  years  it  has  been  my  observation 
that  instead  of  losing  his  place,  the  press 
agent  has  been  made  more  and  more  wel¬ 
come  in  the  offices  of  editors.  The  cam¬ 
paign  has  been  a  failure  because  it  was 
basc<l  on  the  failure  to  appreciate  the 
value  of  the  ‘press  agents.’  ” 

“Publicity  viewed  in  its  broader  sense 
is  every  form  of  expression — ^advertis¬ 
ing,  bill  boards,  the  radio,  brass  bands. 
Propaganda  is  fimdamentally  an  effort  to 
get  over  an  idea,  and  there  is  hardly  one 
of  us  who  is  not  always  trying  to  get 
his  own  ideas  impressed  on  the  mind  of 
another  by  propaganda.” 

“There  is  no  doubt  that  much  injurious 
publicity  is  sincere,  but  the  public  can 
protect  itself  by  investigating  the  source 
and  finding  out  who  the  fellow  is  behind 
it.  The  question  of  free  publicity  ceases 
to  be  a  question  and  becomes  a  matter  of 
judgment  on  the  part  of  the  editor  to  use 
the  kind  of  information  that  will  get  cir¬ 
culation.  Editors  should  w’elcome  all 
free  publicity,  acquaint  themselves  with 
its  source  and  its  cause,  and  then  of  their 
intelligence  choose  and  use  what  they 
wish,  but  ne\’er  refuse  all  on  principle.” 

Mr.  Lee  pointed  out  that  this  latter 
course  would  necessitate  the  elimination 
of  baseball  reports  from  the  papers,  with 
undoubted  dire  consequences.  But,  be¬ 
cause  it  is  of  interest  to  the  people  gen¬ 
erally,  baseball  news  is  accepted,  he  said. 

“News  is  any  information  of  interest  to 
people  today,”  Mr.  Lee  said.  “It  need  not 
have  happened  today  or  yesterday  to  be 
news.  It  may  even  be  the  translation  of  an 
inscription  on  an  Egyptian  sarcophagus, 
thousands  of  years  old.  News,  in  its  dif¬ 
ferentiation  from  advertising,  is  what 
people  are  willing  to  pay  for  to  have 
brought  to  their  attention.  Advertising 
is  what  the  public  will  not  pay  for  and 
what  the  advertiser  must  pay  for  to  bring 
to  public  attention.  The  question  of  pub¬ 
licity  thereby  becomes  a  mere  matter  of 
judgment  on  the  part  of  the  editor.  Pul>- 
licity  is  a  matter  of  responsibility  of  state¬ 
ment.  a  matter  of  simple  honesty  and  it 
will  thrive  in  the  main  because  it  is  honest 
and  effective.” 

Speaking  of  the  careers  open  to  the 
journalism  student,  Mr.  Lee  said  there 
were  two.  “The  first  is  ‘pure’  journalism 
in  its  proper  sense,”  he  said.  “The  field 
of  newspapers  and  magazines  definitely 
representing  the  public.  The  other  is  the 
constructive  side  of  ‘pure’  publicity.” 

“Unfortunately,”  Mr.  Lee  told  the 
teachers,  “The  second  line  pays  better 
than  the  first.  The  first  does  not  pay  to 
hold  its  men.  A  correspondent  in  France 
is  paid  $12,000  by  his  newspaper,  con¬ 
sidered  an  excellent  wage  in  the  field,  to 
interpret  the  French  people  and  the 
French  nation  to  the  American  populace. 
Why  it  is  worth  more  than  four  times 
that  to  the  French  government  to  have 
him  color  his  reports  on  occasion.” 

“The  publicity  field  attracts  the  better 
brains  and  leaves  only  the  moderate  for 


the  newspapers  and  magazines.  This 
question  of  compensation  soon  must  be 
fixed,”  he  declared. 

G.  B.  Hotchkiss,  of  N’ew  York,  pres¬ 
ident  of  the  National  Association  of  Ad¬ 
vertising  Teachers,  addressed  the  dele¬ 
gates  at  a  dinner  and  smoker  on  Monday 
evening.  He  told  of  the  relation  of 
journalism  to  advertising  and  the  need  to 
guard  against  propaganda  which  was 
neither  advertising  nor  news.  Mr.  Hotch¬ 
kiss  emphasized  the  imi)ortance  of  a 
knowledge  of  economics  as  a  background 
for  successful  journalism. 

Several  papers  were  presented  by  mem¬ 
bers  dealing  with  the  academic  problems 
of  journalism.  Among  these  were  R.  R. 
Barlow,  University  of  Minnesota ;  Helen 
O’Mahin,  University  of  Kansas;  N.  A. 
Crawford,  Kansas  State  Agricultural  Col¬ 
lege  ;  Edwin  G.  Burrows,  University  of 
Michigan ;  J.  W.  Cunliffe,  Columbia  Uni¬ 
versity;  J.  S.  Myers,  Ohio  State  Uni¬ 
versity;  L.  N.  ITint,  University  of 
Kansas,  and  L.  W.  Murphy,  University 
of  Illinois. 

E.  M.  Johnson,  University  of  Wiscon¬ 
sin,  reading  a  paper  on  “.\nalyzing  a 
rural  community  as  the  basis  for  editing 
and  publishing  a  newspaper,”  discussed  the 
trend  in  country  journalism  during  the 
past  30  years.  Prof.  Johnson  stated  that 
“editorial  research  will  do  as  much  to 
give  newspapers  a  higher  standing  in 
their  rightful  field  as  merchandising 
service  has  in  their  profitable  sideline.  It 
is  especially  necessary  that  the  small 
town  newspapers  lead  in  such  studies  for 
they  are  in  the  greatest  danger.  Since 
1915,  weekly  newspapers  have  decreased 
by  3,000  and  deaths  and  mergers  are  still 
continuing.  Many  communities  are  still 
overpopulated  with  newspapers  so  there 
is  reason  to  believe  that  there  will  be  a 
still  further  decrease  of  both  weekly  and 
daily  newspapers.  The  real  problem  con¬ 
fronting  the  community  and  the  Metro¬ 
politan  press  as  well,  however  is  that  of 
preserving  small  town  and  rural  life.” 

.\  National  Council  for  Research  in 
Journalism  was  chosen  by  the  societies  to 
continue  the  work  already  accomplished 
in  that  field.  The  committee  named  com¬ 
prised :  Willard  G.  Bleyer,  University  of 
Wisconsin,  Chairman ;  M.  Lyle  Spencer, 
University  of  Washington ;  J.  W.  Cun¬ 
liffe,  Columbia  University;  Frank  W. 
Scott,  University  of  Illinois;  and  Walter 
Williams,  University  of  Missouri. 

In  the  report  of  the  Council  on  Educa¬ 
tion  for  Journalism  it  was  declared  that 
preparation  for  journalism  should  also 
include  practice  and  instruction  in  journ¬ 
alistic  technique,  and  consideration  of  the 
responsibility  of  the  journalist  to  society. 
All  instruction  in  journalism  should  be 
based  on  a  recognition  of  the  function  of 
the  newspaper  and  other  publications  in 
society  and  government,  and  should  not  be 
concemcil  merely  with  developing  pro¬ 
ficiency  in  journalistic  technique  it_  read, 
“The  aims  and  methods  of  instruction,  it 
stated,  should  not  be  those  of  a  trade 
school,  but  should  be  the  same  standards 
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as  those  of  other  professional  schools  and 
colleges.” 

The  members  of  the  council  were  per¬ 
mitted  to  retain  their  places  and  continue 
with  their  work,  with  Willard  G.  Bleyer 
as  Chairman. 

At  the  Tuesday  morning  session  of  the 
-Association  of  American  ^hools  and  De¬ 
partments  of  Journalism,  C.  P.  Cooper, 
Columbia  L’niversity  was  elected  pres¬ 
ident.  A.  L.  Stone,  University  of  Mon¬ 
tana,  was  made  vice-president,  and  J.  S. 
Myers,  Ohio  State  University,  was  chosen 
as  secretary-treasurer. 

J.  W’.  Piercy  of  Indiana  University, 
presided  at  the  sessions  of  the  journalism 
teachers,  while  M.  Lyle  Spencer,  Univer¬ 
sity  of  Washington,  acted  as  Chairman 
during  the  meetings  of  the  other  associa¬ 
tion. 

-Advertising  as  one  of  the  vital  factors 
in  the  economic  and  social  life  of  the 
nation,  was  considered  by  members  of  the 
-American  Economic  -Association  meeting 
with  the  American  Association  of  Adver¬ 
tising  Teachers  at  their  first  joint  session, 
in  the  Auditorium  Hotel,  Dec.  29,  during 
the  annual  conventions  of  the  two  so¬ 
cieties  here. 

Prof.  George  B.  Hotchkiss,  of  the  de¬ 
partment  of  advertising  and  marketing  of 
New  York  University,  and  president  of 
the  National  Association  of  Advertising 
Teachers,  spoke  on  “.An  Economic  De¬ 
fense  of  -Advertising.” 

Prof.  Hotchkiss  declared  that  advertis¬ 
ing  does  not  create  demand,  but  it  does 
transmit  the  knowledge  showing  the  eco¬ 
nomic  advantage  of  the  use  of  a  product. 

Other  speakers  at  the  session  were : 
Frederick  K  Clark  of  Northwestern 
University;  who  gave  an  economic  criti¬ 
cism  of  adverti.sing.  Prof.  W.  D.  Mor- 


iarty.  University  of  Washington;  Prof. 
Morris  A.  Copeland,  Cornell  University, 
and  Paul  T.  Cherin^on,  Director  of  Re¬ 
search  for  J.  Walter  Thompson  Company, 
New  York. 

-At  the  separate  business  sessions  of  the 
teachers.  Prof.  Hugh  E.  Agnew,  New 
York  University,  discussed  the  develop¬ 
ment  of  the  nomenclature  and  term¬ 
inology  of  advertising  and  marketing. 
“With  all  the  new  ideas  that  have 
been  developed  in  advertising  and  market¬ 
ing  in  the  past  few  years,”  he  declared, 
“There  have  been  less  than  a  dozen  new 
terms  introduced  into  the  language  to 
indicate  the  nature  or  scope  of  those  new 
ideas.  Old  terms  have  been  crowded  and 
cramped,  twisted  and  stretched  to  make 
them  cover  new  and  changed  concepts,” 
he  asserted. 

Prof.  E.  J.  Kilduff,  New  York  Uni¬ 
versity,  spoke  on  the  value  of  business 
English  courses  in  the  colleges  as  a  step¬ 
ping  stone  to  advertising. 

At  the  annual  dinner  of  the  association, 
held  Monday  evening  at  the  Hamilton 
Club,  representatives  of  the  Associated 
Advertising  Clubs  of  the  World,  the 
National  Advertising  Commission,  the 
Association  of  National  Advertisers,  the 
American  Association  of  -Advertising 
-Agencies  and  the  Advertising  Council 
of  the  Chicago  Association  of  Commerce 
engaged  in  round  table  discussion  with 
the  teachers  regarding  co-operation  be¬ 
tween  the  advertising  teachers  and  ad¬ 
vertising  executives. 

Officers  chosen  for  1925,  were;  Prof. 
Edward  J.  Kilduff,  president ;  Prof.  Fred¬ 
erick  Russell,  University  of  Illinois,  and 
Harry  Wellman,  of  Dartmouth;  vice- 
presidents;  and  Prof.  Nathaniel  W. 
Barnes,  University  of  Chicago,  re-elected 
secretary  and  treasurer. 


T  N  eleven  months  of  1924,  The  Cincinnati 
^  Enquirer  published  600,439  lines  of  pas¬ 
senger  car  display  advertising.  This  is  146,- 
603  lines  more  than  all  the  other  Cincinnati 
papers  combined  and  111,755  lines  in  excess 
of  twice  as  much  as  the  next  leading  paper. 

The  Enquirer  for  many,  many  years  has 
carried  more  automobile  advertising  than 
all  the  other  Cincinnati  papers  combined. 
What  makes  this  possible?  PROVED 
RESULTS! 

The  Enquirer  alone  will  serve  the  Cincin¬ 
nati  territory  for  any  passenger  car  or  acces¬ 
sory  advertiser.  It  carries  the  real  punch 
in  circulation,  reader  interest  and  prestige. 
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Dwo  Letters 

Customers  Write  Our  Ads** 

Because  they  refer  to  presses  of  outstanding  iiiterest,  one  the  Heavy  Duty  Semi-cylindrical 
and  the  other  the  Heavy  Duty  Tubular,  we  publish  together  these  two  recent  letters. 

These  words  of  users  tell  a  story  you  want  to  read,  facts  you  want  to  know. 


NEW  YORK  WORLD 

Irving  K.  Stone,  Esq.,  New  York  City 

President,  Duplex  Printing  Press  Company,  November  i8th,  1924 

Battle  Creek,  Michigan. 

Dear  .Mr.  Stone: 

Our  new  DOUBLE  OCTUPLE  DUPLEX  press  is  giving  us  fine  production.  The 
unprecedented  fact  is,  that  we  ran  it  on  the  regular  edition  of  the  Evening  World 
the  first  day  of  operation. 

In  pursuance  of  our  agreement,  this  letter  will  serve  as  instruction  to  go  ahead  with 
the  next  presses  for  The  World,  to  be  installed  on  conditions  agreeable  to  you  and  our 
General  Manager;  one  Double  Octuple  Press  to  be  delivered  at  as  early  a  date  as 
possible. 

Very  truly  yours. 

Ralph  Pulitzer,  President 


NIAGARA  FALLS  GAZETTE 

Niagara  Falls,  N.  Y. 

The  Duplex  Printing  Press  Company,  November  loth,  1924 

Battle  Creek,  Michigan.  • 

Gentlemen :  I 

It  is  a  year  since  we  started  regularly  on  our  new  DUPLEX  TUBULAR  FORTY- 
PAGF!,  four  plate  wide  press,  the  first  five  unit,  five  roll.  Tubular  press  used  in  the 
world. 

We  want  you  to  know  that  we  are  very  much  pleased  with  this  equipment  and  it  is 
giving  us  perfect  satisfaction.  It  is  an  unusually  well  built,  strongly  constructed,  easy 
running  press.  The  ink  distribution  is  perfect.  It  is  a  very  economically  operated 
press,  getting  the  same  product  per  hour  as  a  decuple  or  eighty-plate  semi-cylindrical 
equipment. 

We  are  sure  you  will  be  pleased  to  know  that  we  have  made  the  largest  increase  in 
circulation  during  the  past  year  since  the  paper  was  founded  in  1854,  due  largely  to 
our  metropolitan  press  equipment.  It  is  our  belief  that  no  one  is  publishing  a  better 
printed  paper  in  the  United  States. 

Yours  very  respectfully, 

A.  C.  Deuel,  Publisher 


THE  DUPLEX  PRINTING  PRESS  CO. 

Battle  Creek,  Michigan 
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years.  His  place  was  eventually  filled  by  the  appointment  of  Mr.  Thomas 
B.  Connery,  and  he  went  to  reside  at  Concord,  Mass.,  where  in  1872  he 
published  a  “History  of  Journalism  in  America,”  the  standard  work  on 
the  subject.  We  quote  his  final  comments  on  the  Herald's  prosperity, 
usefulness  and  its  prospects  for  the  future,  showing  how  the  keenest 
observer  cannot  hojTe  to  accuratel)'  predict  the  coming  course  of  events: 

“The  Herald  is  a  ‘one-man’  power.  It  is  therefore  probable  that 
like  the  London  Times,  it  will  outlive  all  other  newspaiiers  in  its  useful¬ 
ness  and  enterprise.  It  is  a  remarkable  fact  that  none  of  the  famous 
journals  have  survived  more  than  one  generation  as  leading  papers. 
Their  enterprise,  ability  and  fame  would  pass  away  with  their  originators ; 
but  the  Herald  seems  more  vigorous  than  ever.  It  has  just  started  on  its 
second  generation,  full  of  brains,  full  of  tact,  and  full  of  money.  Has 
not  its  new  conductor  a  splendid  opportunity?  Let  us  compare  the 
Herald  of  today  with  the  Herald  of  1835.  What  a  difference ! 

“Will  not  the  Herald  of  1909,  compared  with  the  Herald  of  1872, 
show'  as  marked  a  change?  Xous  J’crrons/' 

The  death  of  Mr.  Hudson  occurred  at  Concord,  Mass.,  on  Oct.  21, 
1875,  thus  passing  away  one  of  the  ablest,  most  loyal  and  trusted  of  the 
senior  Bennett's  co-laborers  in  the  journalistic  field. 

(To  be  continued  next  week) 


CHAPTER  TWENTY-NINE 

Herald’s  Rapid  Growth — Retirement  and  Death  of  Mr.  Hudson 
— More  Herald  Expeditions 

'pOWARD  the  close  of  1872,  with  a  verified  circulation  of  152,000 
copies  daily,  the  Herald  establishment  had  expanded  so  rapidly  that 
Mr.  Bennett  was  forced  to  consider  plans  for  securing  additional  space 
for  his  presses  and  mechanical  equipment.  Within  five  years  the  splendid 
building  had  apparently  become  inadequate  to  meet  the  paper's  grow'ing 
demands,  and  in  Xoveml^er  he  seriously  contemplated  making  an  offer 
to  buy  the  immense  marble  building  located  at  tlie  corner  of  Chambers 
street  and  Broadway,  from  A.  T.  Stew’art,  now  the  property  of  Mr. 
Munsey.  Whether  Bennett  ever  actually  negotiated  for  its  purchase  is 
uncertain,  but  that  he  badly  needed  additional  space  was  evident. 

The  problem  was  eventually  solved  by  transferring  his  steam  plant 
to  the  basement  of  the  new  Bennett  Building,  one  block  away,  at  the 
corner  of  Ann  and  Nassau  streets,  and  connecting  it  with  the  engine 
by  means  of  a  pijTe  line  laid  under  the  surface  of  Ann  street. 

The  Bennett  Building  just  completed  was  the  finest  structure  for 
office  j)uqioses  in  the  city.  It  was  designed  by  .\rthur  Ciillman;  was  six 
stories  in  height  and  was  of  fireproof  construction  throughout. 

At  this  time  the  employes  had  two  associations.  One,  the  New 
York  Herald  Club,  celebrated  the  anniversary  of  the  founding  of  the 
pajK-r  by  a  baneptet  annually  held  on  May  6;  while  the  other,  the  Pension 
and  Annuity  Fund  Association  had  been  established  in  1869,  with  a 
donation  of  $10,000  from  the  senior  Bennett.  Both  are  now  long  extinct, 
but  mention  of  them  w'ill  recall  to  the  few  surviving  ex-members,  the 
“good  old  days”  of  genuine  comradeship  and  kindly  feeling  that  then 
permeated  the  staff  of  the  Herald. 

It  was  in  1873  that  Mr.  Bennett,  2nd,  began  to  demonstrate  to  his 
amazed  contemixiraries  the  possibilities  of  modern  journalism  backed 
by  vast  resources.  He  hired  special  trains  to  deliver  his  Sunday  papers 
in  Philadelphia,  Baltimore  and  Washington,  while  in  1874  he  ran  special 
trains  to  Saratoga,  then  a  rival  of  New^xirt  as  the  fashionable  summer 
resort,  and  in  1875  started  his  “lightning  trains”  to  Niagara  and  way 
points,  breaking  all  records  for  speed  and  regularity  of  delivery  of  the 
Sunday  Herald. 

In  1874  he  began  the  cabling  of  foreign  ship  news  to  his  paper  at 
heavy  expense,  and  in  the  same  year  published  elaborate  editions  com¬ 
memorating  the  Lexington-Concord  and  the  Mecklenburg  Centennials. 

It  was  his  proud  and  truthful  Ixiast  that  the  Herald  was  the  most 
progressive  newspaper  in  the  world,  and  to  carry  out  his  ambitious  plans, 
he  had  l)een  obliged  to  drop  the  editorship  of  the  Telegram,  placing  its 
control  in  the  hands  of  Mr.  Douglas  Levien,  and  under  whose  able  man¬ 
agement  the  paix?r  prospered  and  l)egan  to  Ixiast  of  its  “enormous  circu¬ 
lation.” 

The  .advent  of  Mr.  Bennett,  Jr.,  as  general  manager  of  the  Herald 
had  lieen  preceded  by  the  retirement  of  Mr.  Frederic  Hudson,  as  man¬ 
aging  editor,  after  having  fjeen  connected  with  the  paper  for  nearly  30 


since  the  Standard 
Union  was  established 
by  Brooklyn  patriots 
to  uphold  the  Union. 

It  occupies  a  rare 
position  in  the  hearts 
of  the  people  it  serves 
to-day,  just  as  it 
served  them  in  1 862. 

{Dec.  25,  1924.) 
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QUALITY  Brings  QUANTITY 

As  Demonstrated  by  Powerful  NewYork  Newspaper 
That  Has  More  Than  Fulfilled  Promise 

of  Long  Ago 

By  MRS.  H.  CRAIG  DARE 

In  JKt'USimperdom 


IT  is  well,  sometimes,  to  turn  back  the  pages  of  his¬ 
tory  and  think  of  the  water  that  has  passed  over 
the  wheel  since  first  the  mill  began  to  grind.  When  I 
learned  that  in  1924  The  New  York  Times  had  printed 
26,2<S3,924  agate  lines  of  advertising  I  turned  to  an 
article  published  in  Xewspaperdom  .August  21,  1902, 
written  by  the  late  Harrison  Craig  Dare. 

That  article  told  how  The  Times,  under  the  man¬ 
agement  of  Mr.  .\dolph  S.  Ochs,  which  began  in  1896, 
had  flung  its  challenge  of  quality  of  readers  into  a 
newspaper  publishing  field  whose  only  slogan  up  to 
that  time  had  been  quantity  of  circulation.  The  Times 
had  already  ontstrip])ed  some  competitors  and  it  gave 
every  indication  of  continuing  a  progress  which  was 
even  then  astonishing  advertisers  and  publi.shers  alike. 

Now,  I  hold  no  brief  for  The  New  York  Times 
individually,  but  everybody  connected  directly  «)r  in¬ 
directly  with  the  newspaper  business  bolds  very  dis¬ 
tinctly  a  brief  for  any  newspaper  which  sets  up  a  high 
standard  and  maintains  it  successfully  and  profitably 
through  the  course  of  'more  than  a  tpiarter  of  a  cen¬ 
tury.  The  Times  has  done  that,  and  so  its  unchanged 
and  unchanging  policy  and  the  results  of  its  operation 
are  worthy  of  a  few  moments,  at  least,  of  study. 

Even  in  the  day  when  the  article  to  which  1  refer 
was  written  there  were  not  lacking  those  who  doubted 
strongly  the  ultimate  success  of  a  newspaper  which 
did  not  lend  itself  to  the  sensatkmal  headlines  and  pic¬ 
torial  display  which  characterized  New  York  news¬ 
papers  of  the  latter  end  of  the  last  century. 

Nor  did  most  people  believe  that  any  news])aper 
could  advantageously  tell  its  advertisers  how  they 
should  use  its  advertising  columns.  Nevertheless,  the 
circulation  had  advanced  from  21,516  in  18‘)6to  10.s,416 
in  1902,  the  year  the  article  was  written.  It  is  now. 
I  am  advised.  .KiO.CXX)  daily  and  more  than  600,tXX> 
Sunday — a  daily  and  Sunday  average  of  nearly  390.000. 

The  Times  gained  in  strength  and  robustness  until 
today  it  has  the  richest  and  most  productive  clientele 
for  a<lvertisers,  so  advertising  agents  inform  me.  of 
any  New  Ytirk  news])aper.  Its  distribution  has  spread 
until  it  now  has  readers  in  every  state  of  the  Union 
and  in  many  foreign  ctnmtrics  as  well.  The  numerical 
gain  in  the  last  twelve  months  has  been  more  than 
20,000  copies.  This,  though  The  Times  has  never 
placed  quantity  of  circulation  ahead  »>f  (|uality. 

Long  years  ago  The  Times,  thinking  first  of  its 
readers  and  <letermining  that  no  advertisers  should 
exploit  them,  prepared  an  Index  F.xpurgatorius  for  its 
ailvertising  cohtmns.  Most  of  my  readers  are  familiar 
with  it.  so  the  limitations  it  placed  upon  advertise¬ 
ments  it  wouhl  accept  for  publication  will  not  be  re¬ 
peated  in  detail  here.  It  prohibits  any  false  or  mis¬ 
leading  statement  and  also  debars  injurious  medicines 


and  any  announcement  which  may  offend  the  good 
taste  of  its  readers.  A  Censorshij)  Committee  passes 
upon  doubtful  cases  and  gives  audience  to  the  personal 
arguments  of  advertisers  who  believe  they  are  being 
excluded  without  just  cause.  'I'he  advertising  rejected 
has  amounted  in  the  aggregate  to  many  millions  of 
dollars,  not  a  dollar  of  which  The  Times  counts  as  an 
ultimate  financial  loss.  During  the  twelve  months  of 
the  year,  it  is  safe  to  say.  The  Times  has  rejected,  for 
one  reason  or  another,  $500,000  worth  of  advertising. 

The  1902  article  in  Newspaperdom  compares  the 
advertising  volume  of  The  Times  for  that  year  with 
those  of  the  six  other  New  York  morning  newspapers 
then  in  existence.  Time  and  combinations  have  re- 
fluced  the  number  generally  used  for  such  conqiari- 
■son  to  three.  Notwithstanding  the  halving  of  the 
number  and  the  theoretical  concentration  of  ailvertis- 
ing.  The  Times  maintains  the  leadership  it  had  then 
as  an  advertising  medium.  'The  conclusion  of  1924 
shows  that  The  'l  imes  has  gained  more  than  2,000,000 
lines  of  advertising  over  1923.  It  will  be  interesting 
and  informative  to  place  in  juxtaposition  the  results 
of  1924.  using  the  statement  of  the  .Statistical  Depart¬ 
ment  of  'Ehe  New  York  Evening  I'ost.  'I'he  total 
advertising  for  the  year  was; 

Agate  l.ines 

'The  New  York  'I'inies .  2().283.924 

Second  New  York  morning  newspaper  I6,8.s8,354 
'I'hird  New  York  morning  ncw.spa])er  14.90(>.698 
Fourth  New  York  morning  newspa])er  13..306.960 
'I'he  'rimes  led  by  9,425,570  lines 

It  is  gratifying  to  every  person  who  has  the  inter¬ 
ests  of  newspapers  and  the  great  business  of  a«lvertis- 
ing  at  heart  to  note  that  the  .spirit  of  directness  and 
decency  in  news  columns  and  cleanliness  and  honesty 
in  advertising  columns,  in  which  'I'he  'Times  was  a 
pioneer,  has  spread  to  hundreds  of  other  news])a])ers 
and  that  those  which  have  followed  it  the  most  closely 
have  reaped  the  greatest  benefit. 

I  know  no  better  wav  to  close  this  article  than  by 
repeating  one  of  the  closing  paragraphs  of  Mr.  Dare’s  , 
article,  for  it  is  as  true  now  as  it  was  the  day  it  was 
written  more  than  twenty  years  ago; 

“The  'Times  has  accomiilisheil  enough  to  cimvince 
any  intelligent  and  unbiased  observer  of  the  trend  of 
public  opinion  that  it  is  New  York  City’s  most  re¬ 
markable  newspaper;  that  it  not  only  revolutionized 
the  morning  field  in  this  city,  but  that  it  shattered 
beyond  repair  and  redemption  the  circulation  air  ships 
that  ho'creil  over  this  city  with  colors  flying;  and  so 
handsomely  that  advertisers  were  becoming  stiff¬ 
necked  from  ujnvard  gazing.” 


16 


Editor  &  Publisher  for  January  3 ,  1925 


U.  S.  REPORTERS  ABROAD  SUCCESSFULLY 
SIFT  NEWS  FROM  PROPAGANDA 

Old  Timers  Have  Little  Trouble  Digging  Facts  from  Foreign 
Office  Handouts — British  Notables  Expect 
Pay  for  Interviews 

By  PHIUP  SCHUYLER 


•'cnt  him  and  receive  corespondents  at  10 
Uowning  Street. 

"The  only  value  of  this  arrangement  is 
that  if  a  question  comes  up  on  which  the 
(jiivernmental  opinion  is  desired,  you  can 
obtain  what  is  purported"  to  be  Premier 
Baldwin's  attitude.  Of  course  this 
centers  all  announcements  on  one  man. 
who  is  carefully  controlled  and  is  himself 
necessarily  cagey.  Thus  we  always  label 
such  statements  with  the  Downing  Street 
plirase. 

“When  Ramsay  MacDonald  went  into 
office,  he  in  person  held  separate  confer¬ 
ences  with  British,  American,  Continetal, 
South  American  and  Far  Eastern  corre- 
sjx  indents,  during  wliich  he  gave  a  goo<l 
outline  of  his  plans.  Before  dismissing 
each  group.  Iniwever,  he  politely  informed 
tlu-m  that  he  would  not  be  available  to 
the  press  from  tlien  on. 

“Under  Lloyd  (leorge.  .•\mericans  liad 
more  success  in  Downing  Street.  Confer¬ 
ences  with  him  were  really  valuable. 

“Bonar  Law  clamped  the  lid  down  on 
everything.  When  Baldwin  was  in  the 
United  State-  settling  the  war  debt,  he 
went  so  far  as  to  post  an  order  to  the 
e  Tect  that  no  .American  newsjiaper  man 
hi-  admitte<l  to  the  Downing  Street  re¬ 
ception  rexim.  The  butler  was  told  to 
keep  them  <iut  by  force,  if  necessary,  for 
three  days. 

)ne  hit  of  propaganda  being  spread 
by  British  newsp;*pers.”  he  declared,  "con¬ 
cerns  the  payment  of  the  war  debt.  The 
majority  of  English  plain  people  lielieve 
that  the  Unite-d  States  demandexl  |>ayment 


from  Great  Britain  while  giving  terms  to 
the  French. 

"The  British  newspapers  are  misleading 
their  readers  on  old  facts,  particularly 
the  Rothermere  press.  The  truth,  of 
course,  is  that  following  the  Armistice, 
the  United  States  allowed  the  Allies  three 
years  before  consideration  of  payment  • 
was  to  be  made.  At  the  end  of  three 
years  an  identic  note  was  sent  to  all  ask-  ' 
ing  what  they  were  prepared  to  pay.  The 
French  Commission  frankly  admitted  in¬ 
ability,  while  the  British  delegation  de¬ 
clared  their  desire  to  make  complete  set¬ 
tlement.” 

The  writer  thought  Mr.  Thatcher  might 
have  some  tip  to  give  editorial  writers  in 
this  country  on  the  English  attitude  to¬ 
wards  the  League  of  Nations. 

“The  British  use  the  League  of  Nations 
as  Lloyd  George  said  he  did,”  Mr.  That¬ 
cher  said. 

"Lloyd  George  used  to  say  he  had  two 
tiles  in  his  office  and  a  wastebasket 
While  a  good  many  things  went  into  the 
wastebasket,  those  which  demanded  imme-  . 
diate  attention  went  into  one  file  kept 
close  at  hand,  while  those  of  no  immediate  | 
importance  went  into  the  League  of  Na¬ 
tions  tile.  ! 

"The  protocol  to  the  League  is  highly! 
disliked  in  England,  and  to  delay  the  game  I 
the  himpire  Conference  is  to  be  held.  The 
Dominion  Governments  are  cabling  that 
they  cannot  attend.  These  cables  will 
Ik-  held  up  by  the  British  Government  to 
-how  that  the  Dominions  are  not  favor¬ 
able  to  the  protocol.” 


Mr.  and  Mrt.  Sidney  Thatcher. 


CTRONG  defence  of  the  American  cor- 

respondent  abroad  was  forthcoming 
this  week  from  Sidney  Thatcher,  l^ndon 
representative  of  the  PJtiladcl(’hia  Public 
Ledger  and  the  Xni'  Vork  /irvtiiHg  Post, 
who,  in  an  interview  With  Editor  &  Pcb- 
I.ISHER  explained  difficulties  met  at  the 
British  capital  aixl  told  how  propaganda 
was  being  carefully  sifted  for  facts. 

Mr.  Thatcher  arrivi-d  in  this  country 
on  leave  from  London  last  week  with 
Mrs.  Thatcher,  planning  to  remain  here 
until  February,  when  he  will  resume  his 
post  in  England. 

He  comes  lure  fresh  from  covering  a  , 
big  run  ot  British  news,  which,  extend¬ 
ing  ircin  la-t  .August,  has  included  the 
I^ndon  Conference,  lasting  35  days,  the 
exciting  election,  the  formation  of  the  new 
Government,  and  recent  Egyptian  events. 

His  attention  was  called  by  the  writer 
to  a  recent  statement  made  by  W.  G. 
Shepherd,  formerly  of  the  United  Press, 
to  the  effect  that  .American  correspondents 
abroad  were  controlled  b>  the  foreign 
offices.  ■ 

“It  is  absolutely  untfiie."  Thatcher  de¬ 
clared  in  reply,  "that  the  .American  news¬ 
paper  men  abroad  are  dominated  by 
by  propaganda.  .  , 

“It  is  not  difficult  for  those  who  know 
the  ropes  to  sift  the  propaganda  from 
the  facts;  and  the  old-timers  abroad  are 
seldom  fooled. 

“Ethics  among  .-American  news  writers 
in  the  foreign  capitals  are  as  high  as  in 
this  country.  .As  in  the  case  here,  there 
are  frequently  one  t)r  two  shysters  in  a 
group  of  writers — a  chap  who  is  dull  and 
can  be  consistently  buded  by  the  foreign 
office. 

“The  British,  it  is  true,  are  the  greatest 
people  in  the  world  for  propaganda.  _\Ve 
are  babies  in  this  country  in  comparison. 

“The  situation  today  is  much  different 
than  during  the  war,  when  the  majority 
of  corresiiondents  were  consciously  writ¬ 
ing  propaganda.  In  the  main,  the  .Ameri¬ 
can  press  representatives  abroad  are  to- 
<lay  proving  an  extraordinary  ability  in 
getting  back  c>f  tbe  screen  to  the  real 
facts.” 

Mr.  Thatcher  explained  tbe  propaganda 
system  employed  by  tbe  British  foreign 
office  a-  fi>llow': 

The  foreign  office  on  any  important 


question  frames  up  what  might  Ik-  calle<l 
its  publicity  policy.  This,  in  outline 
form,  is  sent  to  embassies  all  over  Europe, 
and  when  given  out  in  so  many  different 
places,  appears  authoritative.  The  pub¬ 
licity  policy  may  or  may  not  be  the  truth. 
Mr.  Thatcher  believes  it  generally  is. 
The  foreign  office  also  maintains  a  clip 
of  all  the  different  correspondents’  copy, 
so  tlrat  goveniment  officials  all  the  time 
know  what  is  being  written. 

“Once  the  correspondent  understands 
this  metlKKl,”  Mr.  Thatcher  explained, 
“it  is  easy  for  him  to  spot  the  publicity 
outline  coming  from  the  different 
European  capitals.  It  is  used  then  main¬ 
ly  as  a  tip,  and  is  checked  up  by  resort¬ 
ing  to  private  sources  of  information.  In 
this  way  a  conscientious  correspondent 
often  gives  the  foreign  office  the  go-by.” 

These  “private  sources,"  Mr.  Thatcher 
admitted,  were  few  and  far  between. 

.An  infere<rting  development  in  Ameri¬ 
can  reporting  abroad  was  described  by- 
Mr.  Thatcher  as,  .“the  new  business  of 
journalism,”  in  which  authorities  demand 
a  price  on  their  exclusive  statements  to 
the  press. 

"Certain  English  men  and  women  have 
found  that  their  views  are  wanted  by 
-American  newspapers,”  he  said.  “Conse¬ 
quently.  they  have  set  and  demand  their 
own  price. 

“It  is  quite  easy  for  an  American 
newspaper  man  in  England  to  obtain  an 
‘exclusive  interview’  with  an  ‘authority’  if 
he  is  willing  to  lay  the  cash  down  on  the 
table  for  it. 

“This  was  true  of  the  labor  government 
and  is  still  in  evidence  in  the  present 
regime.  Lloyd  George  and  Winston 
C  hurchill  practice  this  new  business  and 
make  a  lot  by  it  continually. 

"Not  long  ago,  I  obtained  a  symposium 
from  women  members  elected  to  Parlia¬ 
ment.  Included  with  one  300-word  state¬ 
ment  I  received  was  a  neatly  penned  note 
from  the  lady  requesting  me  ‘please  to  re¬ 
mit  at  the  regular  rates’.” 

He  was  asked  what  the  phrase  “as 
1  )ow'ning  Street  explains  it,”  means  which 
appears  frequently  in  London  dispatches 
to  this  country. 

Premier  Baldwin,  he  explained,  never 
receives  newspaper  men  in  conference. 
Instead,  he  has  apiiointed  a  man  to  repre- 


'z^nnoun  cement 


Raymond  H.  Schooley 

has  been  appointed 
Advertising  Manager 


and 

George  J.  Auer 

National  Advertising  Manager 

of 

The  New  York 

Herald  Tribune 


Eleven  Years 

of 

Advertising  Leadership 

in  the  New  York  Evening  Field 

1924  marks  the  eleventh  year  of  advertising  leadership  held  by  the  New  York 
Kvening  Journal  among  New  York  evening  newspapers. 

The  selling  power  of  the  largest  evening  circulation  in  America — a  daily  circu¬ 
lation  of  666,886  copies,  at  3c  each, — meaning  a  reading  public  in  excess  of 
2,000,000 — has  made  this  continuous  advertising  supremacy  possible  for  the 
Kvening  Journal  and  profitable  for  its  advertisers. 

14,409,150  lines  of  Advertising 

were  published  in  the  Evening  Journal  during  1924.  This  was  the  largest 
volume  ever  published  in  one  year  in  the  Evening  Journal’s  history.  It  was 
also  the  largest  volume  ever  published  by  any  evening  paper  in  New  York. 

A  Gain  of  1,481,130  Lines 

was  made  over  1923.  That  year,  in  turn,  had  been  the  largest  previous  year  in 
advertising  that  the  Evening  Journal  had  ever  experienced. 

Agate  lines  of  advertising,  however,  are  only  statistics.  They  are  the  yardsticks 
by  which  the  preference  of  advertisers  can  be  measured.  Advertisers,  being  busi¬ 
ness  men,  use  most  lineage  where  they  find  most  sales  at  a  profit — because  adver¬ 
tising  for  all  of  them  is  merely  a  form  of  selling. 

Their  preference  for  the  Evening  Journal  among  New  York  evening  papers  is 
clearly  shown  by  the  dollars  invested  in  agate  lines.  They  used  the  Evening 
Journal  more  than  any  other  evening  paper  in  New  York.  This  is  the  most 
practical  proof  that,  in  this  market  of  9,000,000  people,  the  Evening  Journal  will 
sell  goods  better  and  a  little  more  quickly  than  any  other  evening  paper  that 
advertisers  can  use. 


Americans  greatest  evening  newspaper 


Largest  evening  circulation  in  America  and  at  3c  a  copy 
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NEW  DAILY  LAUNCHED 


WOMEN  HOLD  SURPRISE  PARTY  FOR  N.  Y.  WORLD  MEN 


Bristol  (Va.-Tenn.)  News  Began  Pub¬ 
lication  New  Year’s  Day 

The  Bristol  PublisliiiiR  Corporation,  of 
Bristol,  \'a.,  Tenn.,  of  which  Munsey 
Slack,  formerly  of  Johnson  City,  Tcnn., 
is  president  and  Charles  j.  Harkrader,  of 
Bristol,  vice-president  and  secretary,  on 
New  Year’s  day  launched  the  Bristol 
News,  a  new  afternoon  newspaiwr  in 
Bristol.  The  coriwration  also  publishes 
the  Bristol  Herald  Courier,  morniiiR  and 
Sunday  paper. 

Benjamin  and  Kentnor  are  foreign  rep¬ 
resentatives  of  both  papers. 

The  papers  are  housed  in  a  new  home 
costing  $100,000.  The  company  has  just 
instalk-d  three  new  Intertype  machines 
besides  new  metal  furniture,  including 
make-up,  assembling  and  correcting  tables. 

The  new  afternoon  paper  carries  full 
Associatecl  Press  .service  besides  special 
wires  covering  the  states  of  N'irginia  and 
Tennessee. 


To  Arrange  Detroit  Ad  Meet 

Clinton  F.  Berry,  the  com- 

on  4 

convention  of  the  A.  A.  C.  W.  to  be  held 
Mich.,  January  29-30, 
the 

for  the 

Mail  Advertising  Asso- 

c. 

Walker  Sign  Company ;  R.  St 
Elmo  Lewis,  vice-president,  Campbell- 
Ewald  Company;  Campbell, 

manager.  First  National 
Maurice  J.  Caplan,  president,  Metro- 
politan  Moving  I’icture  Company ;  Ward 

Gavett,  manager,  R.  L.  Polk  &  Co.  UOUR  women  members  of  the  display 

advertising  dejiartment  of  the  New 
York  lYorld  surprised  the  men  of  the 
.staff  by  “throwing”  a  party  Christmas 
Eve  for  them,  with  a  tree,  presents,  danc¬ 
ing,  an’  everything.  They  were  the 
Misses  A.  M.  Bradley,  Constance  M. 
Lcahly,  Caroline  J.  Wilhelm  and  Marion 
Weaver. 


The  men  who  were  honored  included : 
(They’re  all  in  the  picture.)  h'oster 
(iilroy,  advertising  manager,  Sam  I'reed- 
man,  S.  Mydeman,  Kd  Pool,  Steve 
Berger,  Harry  Swanson,  Fred  (ilover, 
Knight  Hunt  Chester  Eskey,  James  A. 
Francis,  F'rcd  Gppenheimer,  Charles 
Hughes,  Jeff  Roe.  MacDougall  Pallen, 
Norman  Chry.stal.  James  Roe,  R.  C.  Mc- 


Michaels,  Frank  Haverby,  F'dwartl  S.^ 
horn.  Joseph  Holland.  Richard  Ellli 
Carl  Pennv,  Dick  .\dams.  Paul  Walla 
Tim  (iorman,  and  Fred  I'letcher. 

The  girls  Ixnight  all  the  pre>er; 
decorated  the  tree  and  then  issued  invi'' 
til  Ills  to  the  party  to  the  men.  The  prd 
ents  were  all  clever  and  humoroj 


Yugoslavia  Decorates  Louis  Wiley 

The  Commander's  Cross  of  the  Order 
of  .St.  Stava  has  been  conferred  upon 
Louis  Wiley,  business  manager  of  the 
A’cic  York  Times,  by  the  King  of  the 
Serbs,  Croats,  and  Slovenes.  The  decora¬ 
tion,  which  will  be  presented  through 
Minster  Pavivhich  in  Washington,  is  for 
Mr.  Wiley’s  services  to  the  Serbian  .\id 
Fund  during  the  war. 


FORF..SHADOWED  EVENTS 

Jan.  2,  3,  4 — Associated  Press  Su- 
perinteiuleiit.«.  second  annual  con¬ 
ference,  New  York. 

Jan.  i4 — Eighth  and  Ninth  Georgia 
District  Press  Assn.,  meeting,  Cov¬ 
ington.  Ca. 

Jan.  10 — Alabama  Press  Assn., 
northern  section,  mid-year  meeting, 
Birmingham.  Ala. 

Jan.  13-14 — Board  of  Directors, 
A.A.A.A..  quarterly  meeting.  New 
York. 

Jan.  15 — Nevada  Press  Assn., 
meeting.  Lovelock,  Nev. 

Jan.  16-17 — North  Dakota  Press 
.Assn.,  winter  meeting,  Valley  City, 
N.  D. 

Jan.  16-17 — Virginia  Press  Assn., 
mid-year  meeting,  Charlottesville. 

Jan.  17-23 — American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention.  Washington,  D.  C. 


Sprague  Recovering  from  Operation 

Frank  F.  Sprague,  financial  editor  of 
the  New  York  Herald  Tribune,  is  recov- 
ecring  from  a  recent  operation  for  ap¬ 
pendicitis  performed  in  a  New  York 
hospital. 


A.N.A.  Protests  Postal  Rate  Rise 

Advertisers  are  oppo.sed  to  any  in¬ 
crease  in  postal  rates,  Robert  K.  Leavitt, 
secretary  of  the  Association  of  National 
Advertisers,  declared  before  the  postal 
rate  hearing  in  Wa.shington,  this  week. 


MARK 


Two  Weeks  From 
Today 

— January  17th! 


Inland  Press  Meeting  Feb.  17-18 

The  next  meeting  of  the  In!.ind  Daily 
Press  will  be  held  'I’ucsday  and  Wednes¬ 
day,  Feb.  17-18.  at  the  Morrison  Hotel 
in  Chicago. 


There’s  not  much  time  between  now  and  the  start  of  this  newest 
and  strongest  of  classified  advertising  campaigns — the  progressive 
newspaper’s  tie-up  with  the  National  Thrift  Season. 

But  enough  time  for  you  to  put  on  th  s  gr“at  vclume-bu  Iding 
Ben  Franklin  Thrift  Sale  for  its  profitable,  popular  three-weeks’ 
run  in  your  Merchandise  Classified  Columns! 

The  complete  layout  of  this  campaign  has  already  reached  your 
office.  Once  you’ve  seen  it — we  know  what  you’ll  think  of  it! 

Mail — or  better  yet — wire  your  order  at  once.  We  will  fill 
your  campaign  supply  requirements  by  return  mail.  Right  now 
is  the  time  to  mcike  sure  of  big  mid- winter  classified  volume! 


E  take  pleasure  in  announcing  tke  ap¬ 
pointment  of  Mr.  TKomas  L.  Emory  as 
manager  of  our  San  Francisco  office  be¬ 
ginning  January  1,  1925. 

VERREE  &  CONKLIN.  Inc. 

New  York  Chicago  Detroit  San  Francisco 


The  Basil  L.  Smith  System,  Inc 

Packard  Bldg.,  Philadelphia 


On  The  Next  Train 


Rush  Orders  Go  Out 


LINOTYPE  SERVICE 


For  the  Dominion  of  Canada  and  the  Wide  World  Over 


Prompt  service  through  conveniently 
located  agencies  and  depots  of  supply 
insures  continuity  of  publication  and 
the  fulfillment  of  printers’  contracts. 

(-LINOTYPE-^ 

MhiliiilllHtlllllllllllllllllllllllfllintIMIIIIIIIlMlIUliIHUIIIIIIIIIIIMIIIIIIII . til^ 

MERGENTHALER  LINOTYPE  CO. 

Brooklyn^  New  York 

SAN  FRANCISCO  CHICAGO 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


NEW  ORLEANS 


Agencies  in  the  Principal  Cities  of  the  World 


Composed  entirely  on  the  Linotyf*  in  the  Caslon  Old  Face  Series  except  for  title  line,  tekick  is  kand  set 
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SECTION  TWO 
OaNERAL  NEWS 
SOCIETV.  MARKETSf 
WANT  ADS. 


(^hxcm<f  1^90%  Utxhnm. 

/  >^fat  •iiATtat 


TW  Trtai'i  Telepbne  tabcr  b 

Central  0100 


WT.DXESDAY.  DECEMBEP  17.  1934. 
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Gaar  Williams 

replaces  Briggs  in  The  Chicago  Tribune 


(GAAR  WILLIAMS  was 
I  born  in  Richmond,  Ind., 
I  and  educated  in  the  Cin- 
I  cinnati  Academy  of  Fine 
.  Arts  and  the  Art  Institute 
j  of  Chicago.  He  started 
i  newspaper  work  as  an  il- 
i  lustrator  under  the  late 
i  Luther  Bradley  of  The 
-  Chicago  Daily  News.  For 
a  number  of  years  he 
was  political  cartoonist  for 
the  Indianapolis  News. 
He  came  to  The  Chicago 
Tribune  in  1921  and  de¬ 
veloped  his  incomparable 
series  of  human-interest 
)  cartoons. 


^  I ''  H E  POSITION  of  honor  which  for 
Xyears  has  been  reserved  in  The  Chi¬ 
cago  Tribune  for  Briggs,  has  been 
given  to  Gaar  Williams.  His  fasci¬ 
nating  human  interest  cartoons  of 
family  life  are  now  appearing  on  page 
one  of  the  second  section  of  The 
Tribune. 


Chicago  Tribune  circulation  has  taken 
its  big  jump  since  The  Tribune  began 
to  give  special  attention  to  its  features. 
The  Chicago  Tribune  Newspapers 
Syndicate  was  developed  as  a  means 
or  prorating  some  of  the  cost  of  these 
features  which  no  newspaper  alone 
could  afford  to  carry. 


Except  for  the  first  page  of  the  paper 
(and  John  T.  Mc- 
Cutcheon  has  the  car¬ 
toon  space  there),  it  is 
the  best  possible  posi¬ 
tion  for  reaching  the 
greatest  number  of 
readers.  Among  the 
associates  of  Gaar 
Williams  on  the  page 
are  The  Gumps,  the 
Blue  Ribbon  daily  se¬ 
rial,  Sentence  Ser¬ 
mons,  Mae  Tinee’s 
sparkling  movie  re¬ 
views;  news  of  the 
theater  and  music;  ar¬ 
ticles  and  features  of 
wide  interest. 

Gaar  Williams’  car¬ 
toons  have  been  ap¬ 
pearing  on  the  edi¬ 
torial  page  of  The 
Tribune  in  two-column  space.  They 
are  consistently  good — 365  days  of  the 
year  without  one  disappointing  car¬ 
toon.  The  singular  titles,  suggestive  of 
the  humor  and  the  universal  appeal  are : 

Our  Secret  Ambition 
A  Strain  on  the  Family  Tie 
fVotta  Life!  Wotta  Life! 

Things  That  Never  Come  True 
How  to  Keep  From  Groxving  Old 
Wheti  Words  Fail  Yuh! 

Among  the  Folks  in  History 


When  The  News,  New  York’s  Illus¬ 
trated  Newspaper, 
was  started.  Trib¬ 
une  features  were  well 
established,  and  The 
News  soon  had  the 
largest  daily  circula¬ 
tion  of  any  newspaper 
in  America.  Except 
for  The  News,  The 
Tribune  has  the  larg¬ 
est  daily  morning  cir¬ 
culation  in  America. 

The  News  of  New 
York  has  built  up  a 
circulation  of  786,398 
daily  and  807,270  Sun¬ 
day  (six  months’  av¬ 
erage)  ;  and  The  Chi¬ 
cago  Tribune  617,735 
daily  and  979,295  Sun¬ 
day  (November  aver¬ 
age).  These  two  news¬ 
papers  have  but  one  thing  in  common 
— Chicago  Tribune  features.  We  be¬ 
lieve  that  the  unprecedented  steady 
and  continuous  growth  of  The  Chi¬ 
cago  Tribune  and  The  News  of  New 
York  is  proof  that  when  you  buy  Chi¬ 
cago  Tribune  features  you  are  buying 
the  best  available. 

Don’t  miss  Gaar  Williams  in  his  best 
creative  years.  Ask  us  for  rates  and 
proofs. 


The  Chicago  Tribune  Newspapers  Syndicate 
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Editor  &  Publisher  for  January  3 ,  1925 


E  D  I  /E.Q)  RIAL 


OFFICIAL  BACK-TRACKING 

HERE  will  be  -‘diplomatic  blow-outs’’  at  Wash¬ 
ington,  no  matter  who  is  President,  so  long  as 
the  "lamp-post  interview”  abomination  is  con¬ 
tinued.  The  iniquity  has  not  often  been  better  illus¬ 
trated  than  in  the  Jusserand-Coolidge  incident, 
revealed  by  the  Brooklyn  Basic's  correspondent. 

We  agree  that  it  is  a  legitimate  use  of  newspapers 
to  give  out  from  the  White  House  anonymous  state¬ 
ments  that  specified  public  questions  are  being  studied, 
thus  to  ascertain  public  opinion  on  mixit  questions, 
but  it  is  something  else  to  "reverse  action”  and  make 
a  correspondent  and  his  newspaper  bear  the  burden 
of  an  official  blunder. 

Mr.  Suydam  is  by  no  means  the  first  Washington 
correspondent  to  feel  the  sting  of  this  totally  wrong, 
and  we  must  say  very  undignified,  system  of  official 
back-tracking.  He  will  not  be  misunderstood  by  ex¬ 
perienced  Washington  newspaper  men,  but  his  posi¬ 
tion  in  the  public  view  is  difficult.  The  stalwart 
stand  of  the  Eagle  in  support  of  its  man  “at  the 
front”  merits  commendation.  Some  Washington 
correspondents  will  tell  you  that  they  often  take  a 
colorless  attitude  toward  public  affairs  because  they 
do  not  feel  that  they  would  have  the  support  of  their 
home  offices  in  case  of  reversed  action.  There  is  an 
element  of  intimidation  here.  It  may  sometimes  be 
preyed  upon. 

In  the  present  instance,  however,  it  is  plain  that  the 
matter  was  decided  on  the  ground  of  expediency,  the 
view  being  that  the  sacrifice  of  a  correspondent  was 
more  to  be  desired  than  an  international  complication. 
Our  own  view  is  that  a  public  official  is  responsible 
before  the  public  for  his  acts.  Diplomacy  which  is 
more  concerned  over  appearances  than  the  substance 
of  truth  never  has  succeerled  in  the  larger  sense  or  in 
final  results.  The  expediency  motive  not  only  works 
a  great  injustice  to  an  individual,  but  we  believe  tends 
to  defeat  the  objects  of  true  democracy  obtainable 
only  through  an  informed  public  opinion. 

If  an\  high  public  official  has  taken  a  stand 
on  a  public  measure,  has  expressed  it  to  newspaper 
men,  the  people  are  entitled  to  know  it.  If  the  public 
official  has  made  a  mistake,  the  people  arc  entitled  to 
know  that.  Else  the  official  might,  in  public  esteem, 
be  “batting  a  thousand.”  in  the  parlance  of  the  ball 
park,  whereas  his  true  rating  might  be  much  lower. 

For  many  years  it  has  seemed  to  us  that,  in  its 
relationship  to  the  Correspondents’  Corps,  the  White 
House  was  sacrificing,  through  a  false  system  of 
anonymous  interviewing,  major  objegts  of  public 
service  and  true  dignity,  for  trifling  advantages, 
mainly  concerned  with  diplomacy  of  inferior  quality. 


Shoes  wore  out  the  viarhle  steps  leadins  to 
the  office  of  the  ll’iiinipes  Free  Press  and  some 
smart  employe  wrote  a  pase  of  adrertisins 
based  on  the  “busiest  stairway"  attractively 
illustrated.  Classy. 

FAULKNER  MEMORIAL 

HE  fitting  memorial  that  is  being  cstablislieil  for 
the  late  lim  Faulkner,  of  Cincinnati  Enquirer, 
is  a  fund  of  $1(1,000,  the  income  from  which  is 
to  be  used  to  assist  young  men  and  women  of  promise 
to  complete  college  training. 

So  far  as  is  known,  this  is  the  first  memorial  ever 
establishcil  to  a  working  newspaper  man.  with  rising 
repoiters  as  the  direct  beneficiaries.  It  is  a  pleasing 
idea,  creditable  to  the  committee  charged  with  the 
resjioiisibilitx ,  headed  bv  former  (iovernor  I.imcs 
M  Cox. 

Editor  &  Pubi.isher  learns  that  $$.000  of  the 
$10,000  fund  has  already  been  raised,  and  that  the 
committee  is  earnestly  seeking  to  complete  it  from 
small  individual  donations  in  the  first  weeks  of  the 
new  year.  It  has  lieen  made  up  of  trifling  amounts 
from  hundreds  of  people  of  the  United  States  and  as 
far  away  as  ,^ustralia. 

Nothing  has  been  spent,  or  will  be  spent,  we  are 
told,  to  collect  the  fund  and  it  will  be  administered  by 
a  trust  company,  under  direction  of  leading  Ohio 
bankers  and  newspapermen. 

Everyone  who  knew  Jim  Faulkner  will  testify  that 
nothing  gave  him  greater  joy  than  to  help  a  deserving 
boy  or  girl  up  the  hill,  and  this  unusual  memorial  is 
true  to  that  spirit. 


Through  faith  we  understand  that  the  worlds 
were  framed  by  the  word  of  God.  so  that  things 
which  are  seen  were  not  made  of  things  which 
do  appear. — Hebrews,  XI;  3. 


TIMELY  WARNING 

OHERT  E.  P.'MNE,  writing  of  the  appalling 
year  record  of  22,0(X1  killed  and  678,000  seri¬ 
ously  injured  by  the  motor-driven  vehicle  in  the 
United  States  says :  "Thus  is  written  down  as  an 
utter  failure  one  of  the  greatest  inventions  of  modern 
times.  No  benefits  derived  from  this  excellent  utility 
can,  by  any  poss  ble  means,  offset  a  record  so  terrible. 
No  claim  of  service  can  neutralize  facts  so  abomi¬ 
nable.  Either  the  automobile  must  be  completely  out¬ 
lawed,  or  those  who  have  abused  and  prostituted  its 
employment  mu>t  be  penalized  to  an  extent  that  will 
make  them  feel  the  weight  of  their  guilt.” 

Sr  meth’iig  radical  is  on  the  card  for  the  automobile 
business.  The  casualty  list  grows  annually,  some¬ 
what  by  reason  of  increased  number  of  cars  in  use 
and  unquestionably  because  the  soft  pedal  is  every- 
vherc  being  useil  in  reference  to  the  ghastly  death 
ami  injury  records.  .Xutomobile  publicists  are  doing 
their  job  too  well. 

Nearly  everywhere  outrageous  road  and  street 
speeding  is  being  blinked  at.  Why  any  car  is  made 
to  run  at  70  or  even  40  miles  an  hour,  is  a  mystery 
to  an  average  mortal  who  manages  to  get  where  he 
wants  to  go  "in  time  for  dinner.”  The  manner  in 
which  people,  particularly  women  and  minors,  wholly 
inexperienced,  are  permitted  to  buy  this  naturally 
dangerous  machinery  tmlay  and  operate  it  tomorrow, 
is  scandalous,  outraging  common  sense. 

Twenty-two  thousand  dead  and  678,000  injured  will 
not  be  repeated  for  many  years  in  this  country  with¬ 
out  violent  public  reaction. 


Obey  that  hunch — if  it  is  good  for  the  people 
of  the  to7iv,  it  is  good  for  you. 


CHARLES  SAMUEL  JACKSON 

IT  was  once  said  of  the  late  Charles  Samuel 
Jackson,  publisher  Portland  Oregon  Journal,  that 
“m.  man  ever  sat  in  the  directing  office  of  a  daily 
newspaper  and  held  higher  concepts  of  the  duties  of 
journalism  to  the  masses  of  the  people.” 

This  is  true,  ami  no  more  splendid  memorial  could 
lie  laid  at  the  tomb  of  an  editor. 
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HOW  TO  FADE  FLOWERS 

O  you  remember  that  little  cabled  story,  of 
perhaps  a  year  ago,  concerning  the  Frencl 
scientist  who  had  found  that  a  few  grains  oi 
aspirin  dropped  into  a  vessel  of  water  would  preservt 
cut  flowers  for  many  days  beyond  the  usual  time  fo: 
withering? 

It  was  a  cute  item,  of  particular  interest  to  womet 
and  telegraph  editors  jumped  to  it  and  played  it  fo: 
boxed  d  splay  in  perhaps  hundreds  of  newspapers.  | 
The  fault  lies  in  the  fact  that  it  is  not  true.  J 
Marion  Shull,  after  scientific  tests  with  many  cu 
flowers,  exposes  the  fake  in  The  Flower  Grower 
He  found  that  aspirin  actually  causes  cut  blooms  anc, 
stems  to  collapse,  in  instances  three  days  earlier  thi 
when  held  in  plain  water. 

VVe  dare  say  that  aspirin  has  been  tried  by  t’noc 
sands,  perhaps  hundreds  of  thousands  of  readers  c 
that  nifty  boxed  item.  How  much  aspirin  did  it  st 
to  the  credulous  publ'c?  How  many  disappoints 
women  have  said:  "Well,  1  saw  it  in  the  Eveniit 
Truth.” 

The  incident  is  small,  but  its  import  is  as  broi: 
as  journalism.  .\  veteran  editor  picked  up,  at  randon! 
a  morning  newspaper  in  this  office  recently  and  wit-f 
a  blue  pencil  spotted  items  which  he  said  he  believtl 
were  inspired  by  press  agents  and  which,  if  investi 
gated,  would  be  found  to  be  deliberate  frauds  upc* 
the  public.  “.\nd  no  one  seems  to  care  even  to  i^ 
vestigate,’’  said  he.  The  latter  is  stretching  it  a  In 
Many  editors  do  care  and  painstakingly  trace  fakes  1 
their  source  and  do  what  they  can  to  prevent  frti 
impositions.  The  past  ten  years,  we  believe,  hal 
witnessed  a  remarkable  new  birth  of  rcsponsibil:! 
among  newspaper  men  and  advertisers.  At  leaJ 
there  is  no  longer  a  cynical  disregard  of  the  right  I 
readers  to  be  protectcil  from  flagrant  fal.seho<xl.  Tl 
fake  of  tixlay  is  slyly  planted  by  a  cunning  miJ 
interested  in  profit  through  <leccit.  It  is  not  astoniJ 
ing  that  they  “get  by''  even  the  shrewdest  desk  inj 


II 'e  are  asked  what  jtx-  think  of  a  patent 
medicine  advertisement  whiih  promises  to  “de¬ 
stroy  the  germs  that  lead  to  consumption." 
Played  up  as  a  preventive,  it  might  be  all  right, 
but  played  up  as  a  cure,  to  catch  the  dollars  of 
miserable  tuberculosis  sufferers,  it  is  a  hellish 
imposition  and  shotdd  be  thrown  out  of  any 

TELEPHONE  USE  AND  ABUSE! 

UST  as  the  ll'atertonv  (N.  Y.)  Times  was  alt' 
to  go  to  press  the  other  day  its  telephone  sen« 
was  completely  cut  off  by  a  break  in  a  cal^ 
The  eilitor  told  his  readers  next  day  of  the  experiert 
of  the  staff  in  trying  to  operate  a  newspaper  withi 
telephone  service.  “We  sympathize,”  he  wrote,  “«i 
the  old-time  editors  who  labored  before  the  days! 
the  telephone.  It  takes  an  accident  of  this  kind! 
make  us  appreciate  modern  invention.” 

The  telephone  is,  of  course,  an  indispensable  net 
paper  fixture.  Hut  that  is  not  the  whole  story.  11 
used  it  also  may  be  a  curse.  There  arc  some  thi 
the  telephone  cannot  do.  It  cannot  Io<ik  you  in 
eye.  It  cannot  give  you  a  warm  handshake.  .Xdv 
tising  salesmen  often  make  the  mistake  of  depend 
too  much  on  telephone  conversations  with  prospe 
There  are  exceptions,  of  course,  but  we  think 
average  business  man  would  rather  be  talked  "wi 
than  “to”  about  affairs  so  intimately  related  to 
success  as  is  his  newspaper  advertising.  Telcph 
conversations  arc  too  often  of  the  “to”  variety, 
not  neglect  your  advertising  clients  by  giving  tl 
“a  ring”  now  and  then. 

Eiiitorial  men  abuse  the  telephone  greatly.  The 
of  writing  has  been  practically  lost  by  reporters, 
to  the  telephone  system.  In  hundreds  of  instai 
time  elements  arc  such  that  stories  may  be  writte* 
reporters  in  the  field  and  sent  to  the  office,  thus  sai 
the  time  of  inside  rewrite  men  and,  incidentally,  ( 
serving  excellence  of  first-hand  observation.  Use 
telephone,  but  do  not  lean  so  heavily  upon  it  i 
valuable  personal  consklerations  are  sacrificed. 


Grove  Patterson,  executive  editor  of  thd 
Toledo  Blade,  told  you  an  important  secret  ei 
newspaper  success  in  this  paper  last  week.  Hi* 
personally  investigates  "stops."  Such  an  edito4 
knows  his  public— doesn’t  try  to  guess  it.  I 


Editor  &  Publisher  for  J  anu  ^  y  3 ,  19  2  5 


PERSONALS 


Dan  S.  McQuarrie,  of  the  reportorial 
staff,  Salt  Lake  City  Deseret  News,  and 
Mrs.  McQuarrie  are  parents  of  a  baby 
boy. 


FOLKS  WORTH  KNOWING 


piREDERICK  ROY  MARTIN,  gen-  Lake 
^  eral  manager  of  the  Associated  Press,  electc 
was  a  member  of  the  committee  which  Club, 
this  week  awarded  tfie  .Adolph  Zukor 


„  ,  ,  „  „  .  OF,  E.  C.  Young,  secretary-treasurer  and  duli-- 

Harold  Goff,  managing  editor,  5a//  business  manager  of  the  C7i<i»/i<im  (Ont.)  I'robably  it  is  going  to  be 
Lake  City  Deseret  Aertv  has  been  pgiiy  Xcies,  has  a  wide  acquaintance  in  cross-word  puzzle  addict 
elected  president  of  the  Timpanogos  Canadian  news-  you  a  Happy  Gnu  r  ear. — h. 


paper  circle.s,  and 

George  Dodge  has  joined  the  staff  of  is  also  well 


prize  of  $10,(X30  to  Rafael  Sabatini,  whose  the  sporting  department  of  the  Provi-  known  on  this 

wnc  vr>toH  tllF*  Upit  I  F-  •  F*,  i.  -.I.  r  ,F.  _ 


Story  “Scaramouche”  was  voted  the  best 
picture  during  the  fiscal  year  ended 
Sept.  1. 

11.  B.  Hallock,  recently  elected  treas- 


dence  Ex-enin"  Bulletin. 


side  of  the  inter- 


George  D.  Laswell,  staff  artist  of  the  oJ'tional  line 
Prox'idence  Journal  and  Evening  Bui-  commi 


of  vVn^t  Co^;:  Iowa:  is  edlmr  has  published  a  book  of  sketches. 


Bffl.  He  commenced 
etches  h  i  s  newspaper 
Rhode 

ago  with  the 
,  Montreal  Star 


of  the  Eagle  Crox'e  Eagle.  ’  Characters  in  Rhode 

Frank  P.  MacLennan,  publisher  of  the  'sland.  ^  .Montreal  Star 

Topeka  (Kan.)  State  Journal,  with  his  Miss  Allene  Sumner,  former  woman’s  rising  to  one  of 

daughter,  Miss  Mary  MacLennan.  will  editor  of  the  Cleveland  Press,  has  been  highest  ex¬ 
take  a  cruise  of  the  Mediterranean  sailing  transferred  to  her  old  post  of  special  fea-  ecutive  positions 

from  New  York  Feb.  4,  on  the  Rotter-  turc  writer.  In  addition,  she  will  write  j„  charge  of  many 

dam.  a  daily  editorial  for  women.  departments.  He 


dam.  .  . . . .  . . .  . . 

V’ictor  F.  Lawson,  publisher  of  the  Eugene  J.  O'Connor,  formerly  news  also  organized  the  F  r  vousc  — Memphis  Nexes-Scimitar. 

C/nViigo  Dai/y  A/ctt'j.  was  made  an  honor-  editor  on  the  Ras/aii  G/a/ic,  and  previous  Dominion  News  ,  - 

ary  member  of  Sigma  Delta  Chi,  honor-  jg  that  telegraph  operator  on  that  paper.  Bureau,  of  which  he  was  vice-president.  Sjiend  it  for  a  home.  A  used  home 
ary  professional  journalistic  fraternity,  at  Mrs.  O'Connor,  celebrated  their  53d  In  May,  1916,  Mr.  Yonng  was  offered,  doesn't  lose  half  its  value  the  first  month 

in  initiation  ceremony  in  Chicago,  Dec.  29.  wedding  anniversary  Christmas  day  at  and  accepted,  the  management  of  the  you  own  it. — Pittsburgh  Sun. 

Herbert  Pulitzer  plans  to  leave  New  their  home  in  Roxbury,  Mass.  Halifax  3/oriiiiig  Chronicle.  Evening  - — • 

York  next  week  for  Miami,  Fla.  Herbert  Caryl,  formerly  night  city  B.cho  and  ll’eekly  Nova  Scotian,  which  -Native  .Americans  are  superior  in  some 

M.  E.  Foster,  president  of  the  Houston  Boston  American,  has  been  papers  showed  large  growths  in  circula-  ways,  but  they  can't  polish  an  apple  until 


the  highest  ex¬ 
ecutive  positions 
in  charge  of  many 
departments.  He 


Probably  it  is  going  to  be  difficult  for 
the  cross-word  puzzle  addict  not  to  wish 
you  a  Happy  Gnu  Year.— F.  P.  .A.  in  the 
Conning  Tower,  .Yen*  York  ll'orhi. 

We  cant  picture  a  stronger  iiusincss 
combination  that  being  a  bootlegger  and 
owning  a  large  block  of  stock  in  an  un¬ 
dertaking  parlor.— C'o/Mmi>ia  Record. 

To  make  the  hands  soft  and  beautifully 
white ;  Soak  the  hands  three  times  a  day 
in  dishwater  while  mother  rests.  The 
treatment  will  not  hurt  mother.— lo/ay- 
ette  Journal  and  Courier. 

.Aliout  all  you  can  say  for  grade  cross¬ 
ings  is  that  they  eliminate  slow  thinkers. 
— .Memphis  Nexes-Scimitar. 


as  city  editor  of  the  .American. 


the  Toronto  (Ont.)  Globe 


York  next  week  for  Miami,  Fla.  Herbert  Caryl,  formerly  night  city  B.cho  and  U'cekly  Nova  Scotian,  which  Native  .Americans  are  superior  in  sot 

K-  Foster,  president  of  tlie  Houston  gg  Boston  American,  has  been  papers  showed  large  growths  in  circula-  ways,  but  they  can't  polish  an  apple  un 

‘‘00  appointed  editor  of  the  Cambridge  edition,  tion  and  advertising  patronage  during  his  it  sells  for  a  dime.— /.c.ii>ig(cm  Leader. 

Miss  Medora  Foster  spent  the  holidays  Rgbcrt  Gillis.  temporary  editor  of  the  seven-year  management.  - — 

in  Havana,  Cuba.  Cambridge  edition  since  it  was  launched  "Fo  join  the  Chatham  News,  Mr.  Young  ^  .A  wise  Western  wit  declares  that  a 

two  months  ago.  has  resumed  his  duties  severed  his  connections  as  treasurer  of  flapper  is  like  a  house,  because  she  is  both 
IN  THE  BUSINESS  OFFICE  as  city  editor  of  the  .American.  Toronto  (Ont.)  Globe.  shingled  and  painted.  He  might  h: 

I  U.  ELDREDGE.  general  manager  of  -  ^  ^ 

J*  the  Ogden  (Vtxih)  Standard-E.v-  MARRIED  SCHOOLS  /iiicl  I'ort  ll  aync  Rexes  S 

aiinm  r.  was  presented  with  a  desk  ^  ^  ROY  HILTON,  city  editor,  Caii/oii  Tv-mv  v  vrnwAon  r  i>  »  - 

week  on  the  occasion  of  Im  .sOth  birth-  ^  See,  of  Rrooklvn.  has  writte 

r  S^ew^kr”/ i  '  mm^eneral  mm  Crawford,  feature  writer  for  the  News.  V  f  “Y-  Cn'versity  book  against  the  education  of  won 

ACFer  i  ^be  Mi  N  The  couple  will  spend  the  winter  in  journalism  and  in  ABC  will  find  the  country  pretty  DEI 

ager  of  the  A/.,/,//c/arr-»  (N.  \.)  Tunes-  ^  ^  courthouse  »  /^er  on  ,he  Aaii  I  ranctsco  his  views,  we  suspect. -Wous/oi,  P 

rress.  _  _ ...  ..  -f.  .  Chronicle,  is  the  winner  ot  the  1923  nirhnti-h 


o\.nvzvzi..o 

S  ROY  HILTON,  city  editor,  Caii/oii  /-,!  tx-t-f-vv-  v-  tjf-vmf  xuix  c  n  „ 
•  Dailv  Nexvs,  to  Miss  Merrie  Lou 

I.  :  •  .  *  Innr!  I  Irp  a  cpnmr  in  tM*»  1  nivtf»i*cifi 


shingled  and  painted.  He  might  have 
added  that,  like  irkist  houses,  she  has  a 
wiKxlen  attic.— For/  irayiic  Nexes  5e>*- 
tincl. 


Crawford,  feature  writer  for  the  News. 
The  couple  will  spend  the  winter  in 


^land.  Ore.,  a  senior  in  the  University 
of  t)regon  school  of  journalism,  and  in 


lorida.  Dennis  R.  Smith,  courthouse  1’'? 

-norf..r  Hilton  rifv  Chronicle,  IS  the  Winner  ot  the  1923  Phi 


T^^fiel  J.  Mahoney,  general  manager  succeeded  Hilton  as  city  ^^s  scholarship  lo'oxford  uliTveJsiS 


.\.  B.  See.  of  Brooklyn,  has  written  a 
book  against  the  education  of  women. 
■ABC  will  find  the  country  pretty  DEE  to 
his  views,  we  suspe-ct. — Houston  Post- 


of  F'ormer-Governor  James  Cox's  four 
News  League  piipers,  has  transferred  his 


'  ■  .  .  ,  ,  -L  state  of  Oregon.  He  is  a  member 

Dave  FI.  Harr^.  desk  man  for  the  „{  sigma  Delta  Chi,  national  professional 


headiiuarters  from  the  Daxton  (O.)  Nexvs  Tacoma  Nexvs  Tribune,  to  Elizabeth  journalism  fraternity  He  will  enter  Ox- 
to  the  Miami  (Fla.)  Nexv.s-.Metropolis  Thocndel.  in  Chicago  recently.  ford  next  October.  ' 


for  the  winter. 

William  Beaton,  of  the  circulation  de- 


Ernest  M.  Margulics,  reporter  for  the 
Clex'cland  Times,  to  Miss  Alary  M.  Eck- 


ford  next  October. 

The  Harvey  Ingham  Journalism  Club 
of  Drake  University  was  installed  Dec. 


Long  engagements  are  dangerous. 
.After  marriage  he  can  keep  both  hands 
on  the  steering  wheel. — Nexv  York  Tele¬ 
gram  and  Evening  Mail. 

Monster  anti-Christian  demonstrations 


partmeiit  Clex-eland  Times  fast  week  was  stein.  Cleveland  kindergarten  teacher  and  15^  ^y  D.  H.  Clark  of  St.  Louis,  Mo.!  sweep  over  China.  How  unaccountable 

promoted  to  manager  of  the  classibed  writer  of  popular  books  for  children.  national  secretary  of  Sigma  Delta  Chi,  this  is,  in  view  of  the  splendid  example 

dejiartment.  i  •  Robert  C.  Ellis,  reporter  on  the  Prov-  national  journalistic  fraternity,  as  a  chap-  the  Christian  world  has  been  setting 

\\illiam  W  undram,  ot  the  amertising  Journal,  to  Miss  Florence  E.  ter  of  the  national  organization.  Mr.  Cliina  for  the  last  ten  years. — IPashing- 

sUtl  of  the  D^eenport  (la.)  Democrat,  Solomon,  of  Pittsburg,  in  Providence  Ingham  for  whom  the  club  was  named  is  ton  Post. 

and  Mrs.  W  undram,  are  parents  of  a  son.  r^-cently.  editor  of  the  Des  Moines  Register.  - 


IN  THE  EDITORIAL  ROOMS 


NEW  PLANTS  AND  EQUIPMENT 


PRESS  ASSOCIA'nON  NOTES 


Slowly,  but  surely  our  culture  is  broad¬ 
ening,  as  one  can  observe  from  the  wide 
publication  of  the  pictures  of  Jack 


|_I.ANS  J.  AD.AMSON.  .Albany  corre-  J^OS  ANGELES  HcraW,  which  recently  ^ARL  B.  PAULA',  former  Sunday  edi-  DempLv's  new  nose  a*nd  ^Rudolph': 
spondent  for  the  Aiit-  )  ork  Evening  install^  a  Ludlow  equipment  com-  TV  ,gr  gf  the  .Middlctoxen  (O.)  Journal,  whiskers.— Columbia  Record. 


Post  who  has  lieiii  attached  to  the  New  posed  of  three  machines,  has  ordered  an 
A’ork  office  since  l.ist  spring,  has  returned  additional  machine  and  matrices  for  the 
to  .Alliany  to  cover  the  sessions  of  the  Hea^^lley. 

state  legislature.  Birmingham  (.Ala.)  Post  has  completed 

Reginald  .A.  Wilson,  formerly  on  gen-  installation  of  a  second  Ludlow  Typo- 
eral  a.ssignment,  has  been  appointed  .Al-  grapli  machine, 
bany  staff  correspondi-nt  of  the  Nexv  - 

^  HOLDING  NEW  POSTS 

F.arl  Deland  is  the  new  city  editor  01 

the  New  York  .Imerican.  replacing  Mar-  f  EO  RASCHE  from  copy  desk.  New 
tin  Dunn,  who  becomes  night  city  editor.  ^  York  Graphic,  copy  desk.  .Vine  York 
Bert  Teeters,  managing  editor  of  American. 
the  Springfield  (O.)  Daily  Sexes,  was  Walter  W.  Schramm,  from  Butler 
recently  elected  an  honorary  member  of  (Pa.)  Eagle,  to  copy  disk.  Cleveland 
the  Clark  County  (D.)  Chapter  of  the  Times.  , 


is  now  with  the  Interiwtional  News  Serv¬ 
ice,  Columbus  bureau.  A  French  court  has  decided  just*  what 

-  is  a  fresh  egg.  Multitudes  have  hereto- 

gprriAi  FrAmohiQ  »he  impression  that  no 

orti-iAi.  tuiiiuna  judicial  determination  of  the  question  was 

^WEN  SOUND  (Ont.)  Daily  Sun-  needed.— Boston  Transcript. 

Times,  22-page  souvenir  edition  Tj -  .  , 

Dec  3  There  was  evidence  of  bad  taste  in 

York  (S.  C.)  Yorkxille  Enquirer.  24-  restaupnts.  but  it  wasn't  called 

l«ge  Christmas  edition.  Dec.  19.  T degram  and 

Chatham  (Ont.)  Daily  News,  Christ-  ^  •  _ 

mas  Shopping  edition.  F'gypt  should  have  known  better  than 

Brmen.eville  (Tex.)  Sunday  Herald,  80-  to  attempt  government  by  assassination, 
page  A’alley  Industrial  and  Mid-Winter  That  can  be  done  successfully  only  in 


f  EO  RASCHE  from  copy  desk.  New  t  orV(^.  L-.i  iorgxxtlc  Lnqui 

^  I'ar*  Graphic,  copy  desk.  .Veno  Farife  Christmas  edition,  Dec.  19. 

American.  Chatham  (Ont.)  Daily  News, 

Walter  W.  Schramm,  from  Butler  bias  Shopping  edition. 


Izaak  Walton  League  of  .America. 

Robert  .A.  Woodworth,  police  reporter 
of  the  Providence  Exrning  Bulletin,  has 
resumed  his  duties  after  a  week's  illness. 
Mi  s  F'bba  Carlson  is  now  representa- 


SPECIAL  EDITIONS 

QWEN  SOUND  (Ont.)  Daily  Sun- 
Times,  22-page  souvenir  edition 
Dec.  3. 

York  (S.  C.)  Yorkville  Enquirer,  24- 


WITH  THE  SPECIALS 

TJRYANT,  GRIFFITH  &  BRUNSON. 
INC.,  have  been  appointed  national 


tive  of  the  Tacoma  Nexvs  Tribune  at  advertising  representatives  of  the  Spartan- 
South  Tacoma,  succeeding  Harry  Smith  burg  (S.  C.)  Herald  and  Journal. 


who  is  now  on  the  city  advertising  staff. 
Edward  A.  Ewing  has  joined  the  re- 


Ralph  C.  Ruggles  has  joined  the  New 
A'ork  office  of  Ingraham-Powers,  Inc.. 


edition,  Dec.  21. 

Hiint.eville  (.Ala.)  Daily  Times,  62- 
page  edition  Sunday,  Dec.  21. 

Salt  Lake  City  Deseret  .\exvs,  175-page 
Christmas  edition. 

ASSOCIATIONS 


portorial  staff  of  the  Clexviand  Times,  newspaper  representatives,  as  advertising 
\\  illiam  Rohsam  will  act  as^  Sunday  solicitor.  Mr.  Ruggles  was  formerly  as- 
editor  of  the  Dayton  (O)  Daily  Nexvs  sociated  with  the  Hulscher-Rothenburg 
during  the  time  Howard  Burba,  Sunday  Agenev  as  space  huver,  and  prior  to  that 


highly  civilized  lands  like  Italy. — Colum¬ 
bia  Record. 

Secretary  Hoover  says  the  radio  can¬ 
not  live  on  jazz.  In  that  respect  it  is 
quite  different  from  some  humans. — Buf¬ 
falo  Evening  Post. 

The  outstanding  events  of  the  year 


DUFFALO  BETTER  BUSINESS  psianoing  eynw  01  me  year 

COMMISSION  has  elected  these 

t: _ _  and  the  cross  word  puz/le  cra7e, — //.  I. 


<iated  with  the  Hul^her-Rothemburg  Bairrjresident  Buffalo ‘un^n  '' 

Lgency  as  space  buyer,  and_  prior  to  that  r  P,cf-,I 


cross  word  puzzle  craze. 
in  the  Nexv  York  Sun. 


editor  of  the  the  News  League  papers,  connected  with  the  advertising  de-  CpniP^ny :  C.  P^cal  Franchot  support  the  gover 

is  in  Miami,  Ma.  Burba  is  in  cliarsfc  of  partment  of  the  Postum  Cereal  Company,  *x  trom  the  people,  generally,  is 

the  Sunday  cxlition  of  the  Miami  (Fla.)  '  --  I'xJfl'ty  Trust  Comjwny:  Fred  C.  Jah-  f^usiastic  as  thTsupport  a  fellow 

Daily  Nexv.s-.Metropolis  which  will  make  WITH  THE  ADVERTISERS  ST J-o n"}'  by  order  of  the  court  to  his  abar 


Daily  .\exvs-.Metropolis  which  will  make  WITH  THE  ADVERTISERS  SS"*' 

its  appearance  soon.  „  x oorvv  ,  cv.-.c  c  ,  •.  pany  :  Roland  L.  O  Brian.  O  Brian.  Pot- 

Frank  D.  Hunt,  reporter  for  the  To-  W'  B.ARRON  LOUIS,  formerly  city  ter  &  Co.  _  , 

ledo  Blade  has  been  assigned  to  Colum-  ”  *  editor  of  the  Philadelphia  Press  Oregon  Newspaper  Conference,  held 

bus  to  cover  the  legislature.  *nd  later  with  the  New  York  Evening  annually  on  the  campus  of  the  University 

\V.  Gordon-Kuster.  formerly  of  the  World,  has  been  promoted  to  head  of  the  of  Oregon  under  the  auspices  of  the 

Lancester  (Pa.)  New  Era  and  Akron  .advertising  and  publicity  departments  of  school  of  journali.sm,  will  meet  this  year 

Beacon-Journal,  has  joined  the  copy  desk  Vitagrapli.  Inc.  _  March  13  and  14.  . 

of  the  Toledo  Blade.  E.  F.  Goldbach  has  been  appomted  ad-  Adverhsing  Council  of  the  Chicago 


The  sort  of  support  the  government 
gets  trom  the  people,  generally,  is  as  en¬ 
thusiastic  as  the  support  a  fellow  gives 
by  order  of  the  court  to  his  abandoned 
wife  and  familv. — Columbia  Record. 


’’  *  editor  of  the  Philadelphia  Press  Oregon  Newspaper  Conference,  held 
and  later  with  the  New  York  Evening  annually  on  the  c.impus  of  the  University 
World,  has  been  promoted  to  head  of  the  of  Oregon  under  the  auspices  of  the 
.advertising  and  publicity  departments  of  school  of  journali.sm,  will  meet  this  year 
Vitagraoli.  Inc.  March  13  and  14. 


Give*  inaurance  for  Christmaa 

Members  of  the  Amsterdam  (N.  Y.) 
Exvning  Ree order  staff  with  six  months 


Advertising  Council  of  the  Chicago  service,  a  total  of  52.  received  on  Dec. 


P.  G.  Hubbell.  81.  of  the  Tacoma  vortising  manager  of  the  Swartzbaugh  Association  of  Commerce  was  ad-  24  a  Qiristmas  gift  of  a  $1,000  insurance 
VcTt’f  Tribune  staff  probablv  the  oldest  Manufacturing  Company,  Toledo,  O.,  dressed  by  J.  Murray  Gibbon.  Canadian  policy  issued  in  favor  of  their  families, 
active  newsoaper  man  in  the  West,  is  manufacturers  of  foo<l  conveyors,  fireless  novelist,  at  the  Hotel  La  Salle,  recently.  Premiums  will  be  jwid  by  the  newspaper 
/•  ■  .  .  •  ,  '.t-  -  I _ 1 _ _ _ i.—.  on  “.Art  and  Propaganda,”  as  lonir  as  the  recioients  are  emoloved. 


confined  to  his  home  with  a  broken  arm.  cookers,  etc. 


as  long  as  the  recipients  are  employed. 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


pKANK  H.  SIMOKDS,  of  the  Mc- 
Clure  Newspaper  Syndicate,  New 
York,  plans  to  leave  this  country  Jan. 
17,  to  make  a  survey  of  the  economic 
and  political  conditions  of  Europe.  Spe¬ 
cial  arrangements  are  being  made  through 
the  various  embassies,  the  syndicate,  an¬ 
nounces,  to  give  Mr.  Simonds  access  to 
the  highest  official  sources  of  information. 
He  will  write  one  Sunday  article  of  2,500 
words  and  one  or  two  shorter  ones  dur¬ 
ing  the  week.  Forty  newspapers  in  the 
L'nite<l  States  and  Canada  will  carry  these 
report'. 

The  Sloan  l-'iction  Service,  at  Irving- 
ton-on-tlie- Hudson,  New  York,  has  in¬ 
augurated  a  two-day  novelette  feature  for 
newspapers. 

The  Red  Magic  and  Cross  Word  Sec¬ 
tion,  edited  by  Harry  Houdini  for  the 
New  York  World  Syndicate,  has  been 
enlargefl  from  four  to  eight  pages. 

.\llen  Ravmond,  for  the  past  two  years 
representative  of  the  North  American 
Newspaper  Alliance  in  Paris,  has  returned 
to  the  United  States.  .\  novel  by  Mr. 
Raymond,  “The  Heart  of  Salome”  is  to 
be  published  in  Ix)ndon  by  Duckworth  & 
Co ,  in  the  Spring. 

Clark  Kinnaird,  associate  editor  of  the 


Central  Press  Association,  is  back  at  his 
desk  in  Cleveland,  after  three  weeks  vaca¬ 
tion  spent  in  Southern  California. 


The  McClure  Newspaper  Syndicate  is 
printing  colored  Sunday  supplements  for 
the  Ameriian  \'cws  printed  in  Hamburg, 
Germanv. 


M  rs.  Thit  Jensen,  Scandanavian  femin¬ 
ist,  who  writes  women’s  features  for  the 
Copi'ithasen  Politiken  is  visiting  this 
country.  She  told  New  York  newspaper 
reporters  this  week  that  she  keeps  a  scrap 
book  of  all  articles  by  Dorothy  Dix,  who 
writes  advice  to  daughters  and  mothers 
for  the  Ledger  Syndicate,  Philadelphia. 


Irving  S.  Cobb,  author,  who  keeps  in 
newspaper  work  through  articles  dis¬ 
tributed  by  the  McNaught  Syndicate,  Inc., 
New  \'ork  was  reported  dead  from  Chi¬ 
cago  this  week.  Mr.  Cobb  heard  the 
rumor  while  he  was  visiting  his  home 
town  in  Paducah.  Ky.,  and  sent  the  fol¬ 
lowing  telegram  to  the  New  York 
World : 

“I  hate  to  disapptiiit  any  one.  but  the 
Chicago  report  that  I  am  dead  is,  so  far 
as  I  can  learn,  entirely  unfounded.” 

The  World  gave  the  telegram  page  one 
position  with  a  picture  of  the  humorist. 


ADVERTISING  AGENCY  AFFAIRS 


dent.  Miss  Helen  G.  Keelor  of  the  Kcelor 
&  Stites  Company  and  secretary- 
treasurer,  Douglas  Allen  of  the  Prather- 
.\llen  Advertising  Company. 

One  hundred  and  sixty  guests,  includ¬ 
ing  workers  from  the  New  York.  Chicago, 
Toronto  and  Dayton  branches  of  the  com¬ 
pany,  attended  the  annual  holiday  party 
given  by  the  Campbell-Ewald  Company 
in  a  private  banquet  room  of  the  General 
Motors  Building,  Detroit.  H.  T.  Ewald, 
president  of  the  company,  spoke.  W.  R. 
Ewald  had  charge  of  arrangements,  and 
Loren  Robinson  was  director  of  the.  pro¬ 
gram. 

Donaldson  Douglas  has  been  elected 
treasurer  of  the  Worbl  Wide  .\dvertising 
Corporation,  303  Fifth  .avenue.  New 
York.  Mr.  Douglas  joined  the  World 
Wide  organization  early  in  1924  and  has 
lieen  active  in  its  expansion  this  year. 

The  Philadelphia  office  of  Barrows  & 
Richardson,  advertising  agency,  has  been 
consolitlated  with  their  New  York  i>ffice 
at  19  W.  44th  street. 

The  Harry  Porter  Compiny  will  move 
to  their  new  offices  at  270  Madison  Av¬ 
enue  on  Jan.  3. 

Wm.  R.  Robinson  &  Co.,  Inc.,  general 
advertising  agency,  will  move  alwut  the 
middle  of  January  to  new  and  larger 
quarters  on  the  30th  floor  of  the  Metro¬ 
politan  Tower,  1  Madison  ave..  New 
York. 

Kohorn  .\dvertising  Agency,  Cleveland, 
is  installed  in  new  quarters  in  the  Fidelity- 
Mortgage  Building,  East  Sixth  street. 


NEW  PITTSBURGH  DAILY 
LAUNCHED  JAN.  1 

Daily  Dispatch  Organised  by  George  P. 

Crise  Begins  Publication — 

Claim  180,000  Cir¬ 
culation 

The  new  Pittsburgh  Daily  Dispatch 
was  scheduled  to  begin  publication  on 
Jan.  1,  with  a  paid  up  circulation  and 
orders  from  newsdealers  amounting  to 
more  than  180,000,  according  to  Gmrge 
P.  Grise,  president  of  the  Daily  Dispatch 
Publishing  Company. 

Mr.  Grise,  who  was  connected  with  the 
old  Pitsburgh  Dispatch  until  it  was  sold, 
will  have  complete  charge  of  the  new 
publication. 

Due  to  delay  in  getting  presses  the  Dis¬ 
patch  will  be  published  for  a  time  at  a 
private  plant,  but  will  start  publication 
in  its  own  building  at  118  Sixth  street  as 
soon  as  mechanical  facilities  permit,  Mr. 
Grise  said. 

"The  Dispatch  is  to  be  published  in 
response  to  a  demand  for  a  politically 
independent  ncws|)aper  in  Pittsburgh,  and 
will  not  be  affiliated  with  any  political 
party,”  Mr.  Grise  declared  in  a  statement 
to  FniTOR  &  PfiiLi.snKR. 

Monitor  Goes  to  8  Columns 

The  Christian  Science  Monitor  recently 
changed  from  a  7-column  13  em  paper 
to  an  8-column  l2]/i  cm  paper.  In  mak¬ 
ing  this  change  the  old  presses  were  re¬ 
placed  by  three  new  Goss  straight  line, 
super-imposed  octuple  presses,  each  with 
a  capacity  of  36, (KX)  32-page  papers  per 
hour. 


AUSTIN  F.  BEMENT,  INC,  is  the 
name  of  a  new  general  advertising 
agency  recently  organized  in  Detroit. 
Offices  of  the  new  agency,  which  opened 
Jan.  2,  are  located  at  3-143  tjeneral 
Motors  Building. 

Austin  F.  Bement,  for  11  years  vice- 
president,  executive  secretary  and  a  mem¬ 
ber  of  the  board  of  directors  of  the  Lin¬ 
coln  Highway  Association  is  the  organi¬ 
zer  and  president  of  the  new  agency. 
Edward  S.  Evans,  president  of  E.  S. 
Evans,  Inc.,  automobile  loading  experts, 
and  the  Evans  Corporation,  investment 
bankers,  both  of  Detroit,  is  vice-president 
and  treasurer. 

Mr.  Evans,  who  will  act  as  merchandis¬ 
ing  counsel  for  Bement,  Inc.,  was  at  dif¬ 
ferent  times  advertising  manager  and 
editor  of  the  Lynchburg  (Va.)  Daily  Ad¬ 
vance,. 

Associated  with  Messrs.  Bement  and 
Evans  in  an  executive  capacity  are  Gordon 
C.  Eldredge  and  L.  Grant  Hamilton, 
both  of  Detroit.  Mr.  Eldredge  who  has 
been  10  years  in  the  advertising  agency- 
business,  was  at  one  time  with  the  J. 
Walter  Thompson  Company,  of  New 
York,  later  manager  of  the  Green,  Fulton, 
Cunningham  Company’s  Detroit  office, 
and  for  the  past  year  with  Campbell, 
Trump  &  Company  of  Detroit. 

Mr.  Hamilton  who  has  also  been  10 
years  in  advertising  work,  was  at  differ¬ 
ent  times  with  the  Studebaker  Corpora¬ 
tion,  Regnal  Motor  Car  Company,  L'ed- 
eral  Motor  Truck  Company.  Later  he 
spent  two  years  in  the  Detroit  office  of 
the  Green,  Fulton,  Cunningham  Com¬ 
pany,  and  18  months  w-ith  Campbell, 
Trump  &  Company-  of  Detroit. 

J.  C.  Faust,  at  one  time  art  director 
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of  the  Packard  Motor  Car  Company, 
now  one  of  the  owners  of  Advertisers’ 
Bureau,  will  act  as  consulting  art  direct¬ 
or  to  the  new  agency. 

Beginning  Jan.  2,  Bement,  Inc.,  will 
serv-e  as  advertising  agents  for  the  Pack¬ 
ard  Motor  Car  Company  of  Detroit,  the 
Commerce  Truck  Company  of  Ypsi- 
lanti,  Mich. ;  the  Lockwood- Ash  Motor 
Company  of  Jackson,  Mich.,  and  C.  S. 
Dent  &  Co.,  manufacturers  of  Dents 
Toothache  Gum,  and  the  Bernard 
Schwartz  Cigar  Corporation,  manufac¬ 
turers  of  the  R.  G.  Dun  Cigars,  both  of 
Detroit.  It  is  the  purpose  of  Bement, 
Inc.  to  operate  as  a  general  advertising 
agency,  and  not  to  confine  itself  to  the 
serving  of  any  one  particular  class  of 
accounts. 


Formation  of  thp  Advertising  Agencies 
Council  of  Cincinnati,  was  effected  fol¬ 
lowing  a  banquet  at  the  Sinton  Hotel 
Cincinnati,  Dec.  18.  About  20  represent¬ 
atives  of  the  leading  agencies  of  Cincin 
nati,  as  well  as  representatives  of  foreign 
advertising  agencies  having  Cincinnati 
branches,  were  present. 

Officers  were  elected  as  follows :  presi¬ 
dent,  Jesse  M.  Joseph  of  the  Jesse  M. 
Joseph  Advertising  Agency,  vice-presi- 


National 

Advertisers 

The  department  stores  of 
Manhattan — alert  judges  of 
the  newspaper  reading  habits 
and  buying  habits  of  the 
people  of  New  York — use 
more  space  in  The  New  York 
Sun  than  in  any  other  New 
York  newspaper — morning, 
evening,  Sundays — including 
the  seven-day-a-week  papers. 
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You  Can  Produce 
a  Better  Newspaper 

Without  Increasing  Your  Costs 

IF  working  conditions  in  your  ad  alleys  have 
forced  you  to  make  expensive  single-type  re¬ 
placements  recently,  -investigate  the  Ludlow! 

If  you  have  been  forced  to  use  old,  worn, 
battered  or  broken  type  along  side  of  new  type 
and  thus  lower  the  typographic  quality  of  your 
paper,  — Investigate  the  Ludlow! 

If  you  would  be  rid  of  all  single-type  worries 
such  as  hunting  sorts,  picking  from  live  ads  and 
standing  forms,  — Investigate  the  Ludlow! 

If  you  would  save  the  time  now  used  for  dis¬ 
tributing  dead  forms,  -investigate  the  Ludlmv! 

If  you  wish  to  print  every  issue  of  your  paper 
from  new,  sharp  display  faces,  and  all  without  in¬ 
creasing  printing  costs,  -investigate  the  Ludloxv! 

With  the  Ludlow-  in  your  plant,  you  w-ill  banish  these 
time-worn  handicaps,  and  in  their  place  have  an  all-slug 
composing  rewrn  system  that  w-ill  supply  you  at  will  w-ith 
an  abundance  of  new. clear-cut  printing  faces  in  slug  lines 
always  instantly  available  as  needed  in  any  size  up  to  60 
I  pf)int.  including  hold  and  extended,  and  without 

machine  changes  of  any  kind. 
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Net  Paid  Circulation 


of  the 


Buffalo  Sunday  Times 


During  the  Month  of  December  1924 


December  7lh . 101,487 

“  14th . 102,515 

“  2l8l . 102311 

“  28lh .  103,486 


December  Average  102,574 


THE  BUFFALO  SUNDAY  TIMES 

Norman  E.  Mack,  Editor  and  Publisher 

Foreign  Representatives:  Verree  and  Conklin 

New  York  Chicago  Detroit  San  Francisco 
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OVN  VOR!X> 

or  Letters 


By  JAMES  MELVIN  LEE 


YfOST  of  the  space  in  this  department 
during  1924  was  devoted  to  chats 
about  books  relating  to  the  practical  side 
of  newspaper  eriiting  and  making.  In  the 
year  just  ended  one  book  of  considerable 
historical  value  was  published.  I  refer 
to  "The  P'ugger  News-Letters" — a  selec¬ 
tion  of  unpublished  letters  from  the  corre¬ 
spondence  of  the  House  of  Fugger  during 
the  years  1568-1605. 

This  volume  is  edited  by  Victor  von 
Klarwill,  translated  from  the  German  by 
Pauline  de  Chary,  and  published  in 
.America  by  (L  P.  Putnam’s  Sons.  An 
introduction  of  34  pages  corrects  many 
false  impressions  which  have  appeared  in 
print  about  these  News-Letters.  This 
introduction  even  implies  that  professors 
in  German  universities  have  been  yellow 
journalists  in  writing  about  these  News- 
Letters.  as  they  allowed  their  imagination 
to  flourish  unchecked. 

The  Fuggers  were  international  bank¬ 
ers.  To  them  news  had  a  commercial 
value  and  so  they  bought  “intelligence" 
from  the  journalists  of  their  day.  In 
Augsburg,  Germany  there  was  a  news 
agency  which,  quite  correctly,  may  be  re¬ 
garded  as  the  .\ssociated  Press  or  the 
United  Press  of  the  times.  The  head  of 
this  news  agency  was  Jeremias  Crasser, 
and  a  little  later,  Jeremias  Schiffle.  Call¬ 
ing  themselves  "Nouvellanten"  they  sup¬ 
plied  Fugger  and  other  clients  with  their 
“Ordinary"  and  their  “Extraordinary" 
News-Letters. 

.\11  the  News-Letters  given  in  the  book 
are  taken  from  the  collection  in  the 
Vienna  National  Library,  but  there  are 
other  collections  of  letters  from  this  news 
agency — notably  one  in  the  library  of  the 
University  of  Leipzig.  -Kn  examination 
of  these  News-Letters  proves,  from 
water-marks  and  from  handwriting,  that 
they  came  originally  from  Crasser's  news 
agency  at  .\ugsburg.  T  he  introduction 
sheds  considerable  light  on  the  genesis  of 
journalism  in  F'urope. 

The  best  way  to  read  this  volume  is  to 
imagine  one’s  self  back  in  .\ugsburg,  or 
in  Nuremberg  at  the  beginning  of  the 
seventeenth  century,  and  then  read  the 
News-Letters  as  one  would  read  news¬ 
papers.  One  will  be  surprised  how  much 
alike  are  the  contents  of  these  News- 
Letters  and  the  columns  of  tlie  news¬ 
papers  of  today.  F'or  example.  here  is  a 
News-Letter  from  Moscow,  1572  about 
atrocities  in  Russia : 

The  onlv  fresh  news  1  have  to  report  at  this 
time  is  th.at  the  Muscovite  himself  ravages  and 
despoils  his  own  land  .and  na  ion.  The  folk  are 
pitilessly  and  cruelly  killed  in  their  thousands 
in  all  towns  and  many  vilkages.  They  freeze  to 
death  .and  nerish  hy  violent  me.ans.  Corn,  cattle, 
and  all  else  which  is  needed  for  man’s  suste¬ 
nance  is  burnt,  corn  is  sc.attered  in  the  street 


and  the  tields,  and  altogether  much  wanton 
■  l.amage  is  wrcuKlit. 

Mail  pouches  were  rifled  in  1581,  as  the 
following  di.spatch  from  Cologne  tlated 
Jtily  20  will  show : 

The  Nuremberg  cimrier  arrived  here  from 
.\ntwerp  on  the  1 5th  day  of  this  month  and 
again  left  on  his  way  to  Nuremberg.  But  an 
eighth  of  a  mile  from  the  town  all  the  letters 
w'hich  he  had  received  here  were  taken  from 
him,  partly  t  pened  and  torn  up,  or  thrown  into 
the  fields.  \Vhat  has  Irecome  of  the  courier 
himself  it  is  impossible  to  ascertain. 

Crime  had  the  same  news  value  in 
1585.  A  good  illustration  is  the  following 
dispatch  from  Augsburg,  December  2; 

The  week  just  passed  has  been  an  unhappv 
one,  for  un  Monday  a  carman  hanged  himself, 
kneeling.  On  Tues<lay  a  goldsmith  of  the  name 
of  Ostwald,  sprang  into  the  Lech  in  the  Sach* 
sengassletn.  wishing  to  drown  himself  on  ac* 
count  of  debts.  Hut  his  neighh<  rs  saved  him. 
On  the  night  of  Thursday,  a  cloth-shearer  of 
the  name  of  Huber  who  was  drunk,  fell  into 
the  Lcch  and  was  drowned.  His  body  was 
found  on  the  next  day.  On  the  s.'ime  day  a 
peasant  woman  of  Pfersen  killed  a  young  rriale 
child — her  own  flesh  and  bUx)d.  On  Friday  a 
fisherman,  who  is  also  a  gardener  in  Plerscn, 
persuaded  his  betrothed  to  accompany  him  to 
another  village,  because  there  would  be  holiday 
there  two  days  running.  When  she  had  agreed 
to  this  and  they  were  a  little  way  from  the 
town,  he  «tabbe<l  htr  seven  times  with  a 
crooked  blade  and  sorely  wounded  her.  As 
several  persons  saw  this  murder  from  afar  and 
raided  a  great  clamour,  the  malefacp  r  took 
flight  towards  the  city.  The  keeper  of  the  gate 
caught  the  miscreant  and  by  order  of  the 
authorities  he  has  been  thrown  into  prison. 
The  w’oundcfl  girl  was  carried  to  the  Pilgrim’s 
House,  where  she  yet  lies  in  a  h^'peless  state. 
I^st  night  a  weaver  of  the  town  was  stahhe«l 
to  death,  on  account  of  which  the  small  gates 
have  remained  closed  this  day.  In  the  past 
night  also,  a  miller  in  the  upT>er  town  threw 
his  wife  into  the  river  and  tried  to  drown  her. 
Hut  people  came  to  her  assistance. 

The  source  of  the  news  is  frc(|ucntly 
given.  A  News-IvCttcr  from  Madrid. 
May  15,  1588  opens  as  follows: 

The  last  courier  from  Lisbon  brings  news  of 
there  having  arrived  a  letter  from  London. 

.•\  dispatch  from  Venice.  July  22.  1588. 
begins : 

The  latest  letters  from  Const.antinople  report 
that  the  Janissaries  there  manifested  great  re 
hellion  on  account  of  a  complaint  against  their 
,\ga 

A  Story  of  scandal  taken  from  a  dis¬ 
patch  at  Strasburg  opens  thus : 

John  Casimir  is  said  to  be  in  sore  trouble 
concerning  his  consort,  for  she  has  committed 
adultery  with  a  Pole.  The  latter  has  had  inter¬ 
course  with  her  seven  or  eight  times,  and  upon 
each  occasion  she  presented  him  with  a  hundred 
crowns. 

Details  follow  in  the  News-Letter,  but 
obviously  need  not  be  reprinted  here. 

On  page  152  will  be  found  an  interest¬ 
ing  News-Letter  from  Japan  dated  July 
25,  1590.  It  tells  what  the  Christian 
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CURRENT  RADIO 

Daily  Service,  reliable  and  timely,  that  makes 
ra<llo  fans  regular  newspaper  readers.  A  com¬ 
plete  department. 
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missionaries  have  accomplished  in  that 
country. 

Here  is  an  account  of  a  panic  at  a  bull 
tight,  according  to  a  News-Letter  .sent 
from  Madrid  the  6th  day  of  July  1596: 

few  days  ago,  the  inhabitants  of  Toledo, 
according  to  their  custom,  have  held  a  bull 
fight  before  His  Majesty.  A  great  multitude 
having  collected,  st)me  evil  young  rogues  sud¬ 
denly  set  up  the  cry;  "The  houses  are  falling!" 
Thereuimn  such  panic  aro  e  among  the  people 
that  thty  rushed  out  of  them  and  T)et«>k  them¬ 
selves  to  the  tablados  or  tribunes.  This  caused 
one  of  these  to  colla|>se,  and  several  (lersons 
were  hurt.  The  others  fled  without  cai>s,  hats 
or  coats — the  women  without  capes  or  sli|)pers, 
only  in  scanty  attire.  In  the  meantime,  s<  me 
graceless  ruffians  arrived  and  carried  off  all 
they  could  lay  hands  on,  especially  plate  and 
golden  trinkets.  This  turmoil  lasted  for  over 
an  hour. 

For  American  readers  the  most  intcre.st- 
ing  letters  are  those  from  South  American 
countries.  Information  al)out  the  evolution 
of  journalism  in  South  America  is  most 
jejune,  but  the  Letters  in  these  volumes 
supply  valuable  material  to  substantiate 
what,  heretofore,  has  only  been  rumor 
or  tradition. 

With  both  the  original  German  edition 
and  the  English  translation  before  me  as 
I  write,  I  have  no  hesitation  in  saying 
that  the  latter  is  a  much  liner  piece  of 
bookmaking  than  the  former  in  such 
matters  as  binding,  composition,  and  press 
work.  Those  who  want  to  know  about 
cradle  days  of  journalism  in  Europe 
should  add  this  volume  to  their  library. 


History  from  Newspaper  Files 

Old  Boston  Traveler  tiles  will  form 
the  basis  of  a  new  book  on  the  history 
of  the  famous  Cowley  missionary  fathers 
to  be  written  by  Er.  Duncan  Convers. 


MARSHALL  HALL  DIES 


A.  P.  Newport  Correspondent  Told  Na¬ 
tion  of  German  U-Boat  Appearance 

Marshall  W.  Hall,  60,  for  20  years 
day  correspondent  of  the  .Associated 
Press  at  Newport,  R.  I.,  died  at  New¬ 
port  Dec.  27,  following  a  long  illness. 
He  was  a  member  of  the  staff  of  the 
Xewport  Sews. 

With  the  late  F'rank  M.  Wheeler,  Hall 
gave  the  country  in  October,  1916,  the 
details  of  the  unheralded  appearance  in 
Newport  of  the  German  war  submarine 
U-53,  which  preceded  her  raid  on  allied 
shipping  off  Nantucket  and  in  Vineyard 
.Sound. 

Leo  Wilson  Joins  Omaha  Bee 

Leo.  R.  Wilson,  advertising  manager 
Df  the  Omaha  World-Herald  for  the  past 
sevent  years,  has  resigned  to  take  a  simi¬ 
lar  position  with  the  Omaha  Bee.  O.  E. 
Knisley  has  been  made  director  of  ad¬ 
vertising  of  the  Herald  and  Walter  E. 
Lamb  has  been  placed  in  charge  of  local 
display.  Mr.  Lamb  has  been  with  the 
World-Herald  more  than  15  years. 


French  in  Press  Freedom  Fight 

Prosecution  by  Premier  Herriot  of 
L’F.clair,  Paris,  for  publication  of  secret 
df)cumcnts  concerning  the  national  de¬ 
fense  and  the  external  safety  of  the  State 
has  started  a  fight  for  free<lom  of  the 
press  in  F'rance.  Strong  protest  has  been 
made  by  Count  Etienne  de  Naleche, 
president  of  the  Syndicate  of  the  Parisian 
Press,  newsiKipers  construing  the  prosecu¬ 
tion  as  an  effort  to  muzzle  the  press. 


Leading  to 
Easter  Sunday 


Easter  does  not  come  until  April,  but 
it  is  not  too  early  to  plan  an  advertising 
campaign  on  behalf  of  the  churches  in 
town,  leading  up  to  this  important  church 
day. 

A  little  special  solicitation  will  sell  to 
a  group  of  business  and  professional  men 
interested  in  the  church  their  share  of 
space  to  be  used  on  behalf  of  all  the 
churches  in  your  town. 


A  number  of  series  of  copy  are  avail¬ 
able  from  different  sources.  Plan  to  use 
your  paper  for  the  upbuilding  of  the 
local  churches. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Dr.  Christian  F.  Reisner,  President,  701  West  177th  Sl,  New  York 


Associated  Adrertising 
383  Madison  Ato. 


Quhs  of  tho  World 
New  Yoric  City 
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Old  Uncle  Tom  Dies  “At  Just  About  70’’ 

Colored  Hack  Driver  and  National  Press  Club  Porter 
Known  to  Hundreds  of  American  Newspaper  Men 


I  Every  ticu’sf>ater  tnan  ivho,  in  recent  use,  anyway,  with  taxicabs  and  motor 
years,  has  been  a  visitor  at  the  National  cars  darting  about  him  and  getting  all 
press  Club  at  lyashington,  knew  "Uncle  the  “fares.”  He  sold  the  horse  for 
fom.”  He  is  dead  and  Theodore  Tiller  and  two  long-time  friends,  dumb  animal 
psTotc  a  remarkable  story  of  the  old  and  man,  sorrowfully  parted  and  gave 
man’s  life  and  service  for  the  IVashing-  way  to  the  newer  day.  Most  of  the 
ion  Times.  It  follows:  night  liners  of  a  few  years  ago  are  now 

off  the  Washington  streets  forever. 

By  Theodore  Tiller  "I'lKle  Tom’’  turned  naturally  to  his 


newspaper  friends.  Newspaper  Row  had 
about  passed,  but  the  National  Press 
Club  was  a  bigger  institution. 

“Mister  Nick,’’  said  Tom.  “I  was  won¬ 
derin’  if  there  ain’t  somethin’  I  could 
git  to  do  aroun’  the  club.  I'm  gettin* 
old,  but  I  might  do  a  little  cleanin’  up 
or  somethin’.” 

“Sure,  Uncle  Tom,"  sakl  Mister 
Nick. 

“Git  me  a  night  job.  Mister  Nick,” 
urged  Tom.  “You  see.  I’ve  been  up 
nights  for  fifty  years  and  I  can’t  seem 
to  wuk  in  the  daytime.  Got  to  have 
'lectric  lights.” 

And  so  they  put  him  to  work  at  the 
Press  Club. 

.All  night  long  for  several  years  past 


he'd  polished  the  brass  knobs  on  the 
doors,  swept  up  the  cigarette  stubs,  and 
puttered  around  the  place  at  this  little 
job  and  that.  Indulgent  members 
spurred  him  on  with  praise  as  he  grew 
feebler.  The  door  knobs  were  never 
polished  so  brightly  before,  they  said, 
and  the  floors  were  never  cleaner.  Now 
and  then  he’d  stop  and,  with  shortened 
breath,  talk  about  the  old  days  and  that 
now  vanished  row  of  night  liners  along 
Pennsylvania  avenue  and  F  street. 

•About  three  months  ago  “Uncle  Tom” 
began  rapidly  to  fail.  The  club  pen¬ 
sioned  him.  and  back  in  the  room  where 
they  play  dominoes  and  bridge  and  hearts 
the  fellows  passed  the  hat  twice  a  week 
“for  Uncle  Tom.” 


tcTTNCLE  TOM”  CARTER  died  early 
today.  There  are  places  in  town 
tihere  that  line  of  type  may  not  mean 
but  over  at  the  National  Press 
Club  and  along  what  used  to  be  News- 
taper  Row  it  will  bring  sighs  and  mem- 
Iries  of  the  old  Washington  in  which 
“Uncle  Tom”  had  his  part. 

Tom  Carter  was  an  aged  colored  man. 
fie  claimed  to  be  "just  about  seventy,” 
|ut  when  he  hobbled  into  the  Press  Club 
for  his  last  visit  a  day  or  so  ago,  he 
kemed  eighty-five.  He  was  so  weak  then 
(hat  his  white  friends  sent  him  home  in 
$  taxicab,  giving  him  a  little  purse  as 
ie  left.  That’s  how  they  felt  toward 
iim. 

j  “Uncle  Tom”  came  here  from  Fred- 
(rickshurg  in  1865,  just  after  the  war 
flomls  lifted.  For  a  little  while  he  was 
£  porter  in  a  hardware  store.  Then 
|e  acquired  a  horse  and  what  the  fellows 
S'.„ng  Newspaper  Row  called  a  night 
gner  or  “sea-going  hack.” 

I  For  almost  a  half  century  he  sat  on 

re  box  of  his  old  hack  and  waited  for 
e  fares  that  came  at  midnight,  or  maybe 
iearer  dawn.  He  made  his  stand  around 
newspaper  offices  and  the  old  Press 
gliib  because  the  fellows  there  seemed 
fei  stay  up  later.  Sometimes  they  were 
|encroiis  with  their  tips,  sometimes  they 
pr,uldn’t  pay  at  all.  “Uncle  Tom’’  never 
kept  books  against  them.  -As  age  crept 
epon  him  he  began  to  call  them  “my  boys” 
•r  “my  white  gentl’man  frens.”  They 
felled  him  “Uncle  Tom”  and  probably 
£)t  one  out  of  ten  knew  his  last  name. 
£1iaractcr>  like  this  weather-beaten 
eglitliawk  are  institutions ;  last  names 
not  matter  so  much. 

>  In  more  recent  years  the  automobiles 
&d  taxicabs  began  to  close  in  upon  the 
few  of  night  liners.  “Uncle  Tom”  was 
fell  at  the  same  old  stand,  but  the  ‘Tares” 
fere  fewer  and  many  of  the  midnight 
sew  passed  by  his  shaky  hack  and 
femheci  in  a  faster  vehicle.” 

]  Rather  wistfully  "Uncle  Tom”  watched 
fee  march  of  progress.  His  dilapidated 
feck  wasn’t  worth  a  mortgage,  and  the 
Erse  itself  was  getting  feeble,  like  his 
Biner,  but  anyway  a  loan  was  arranged. 
6  “Uncle  Tom”  could  have  gone  back 
trough  the  years  and  collected  all  that 
sas  due  him  from  the  “good  fellows” 
p’d  taken  home  from  the  saloons  and 
se  clubs  around  town  he  wouldn’t  have 
ceded  a  loan. 


I  The  mortgage  became  due,  as  all  mort- 
pges  will,  and  “Uncle  Tom”  couldn’t 
»y.  A  group  of  his  former  patrons 
Card  about  it  and  paid  it  off.  But  the 
ttr<;e  was  getting  older  and  more  de- 
lepit.  It  seemed  some  nights  he  couldn’t 
Eke  the  grade  at  all.  and  going  home 
Cth  Tom  Carter  and  his  nag  was  a 
t.i:y!ng  ride. 

'One  day  the  horse  just  stopped  and 
*  ni  couldn’t  buy  another.  It  was  no 


MOST  NEWS 

jtThc  largest  morning  daily  circulation 
in  Pittsburgh 

5poBt 

MORNING  AND  SUNDAY 

[  October  circniation  (net  paid) 

I  Daily  Circniation . 137,824 

I  Sunday  Circulation . 197,347 

I  Membar  A.  B.  C. 


FORTY 

YEARS 

YOUNG 


lo  HAVE  been  first  in  any  sphere  of  activity,  it  is  said, 
proves  antiquity.  To  have  become  first  proves  merit. 
Q  Perhaps  the  fact  that  this  organization  is  unfettered 
by  age-old  precedents  accounts  for  its  rapid  rise.  Per^ 
haps  we  have  achieved  the  foremost  place  we  occupy 
in  the  industry  we  serve  because  our  backs  are  ever  to 
the  past  and  our  faces  always  to  the  future.  Q  What' 
ever  the  answer,  1925  finds  us  forty  years  young — ma¬ 
tured,  to  be  sure,  by  ample  experience  yet  with  the  zeal 
of  youth  to  progress,  to  improve,  and  never  to  be  satis' 
fied  without  accomplishments  of yesterday  great  though 
they  may  seem  by  contrast.  Q.  We  look  to  this  New 
Year  to  overflow  our  cup  of  happiness  in  our  work. 
May  it  hold  a  similar  abundance  of  joy  in  store  for  you. 


THE  GOSS  PRINTING  PRESS  CO.,  CHICAGO 

The  qoss  Printing  Vress  Company  of  England,  Ltd.  •  London 
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WHAT  ADVERTISERS  ARE  DOING 
“OVER  OHIO  WAY” 

-  By  CHALMERS  L.  PANCOAST  _ 


the  train  from  Cleveland  to  Col¬ 
umbus,  I  bought  a  Columbus  Dis¬ 
patch  to  find  a  cross-word  puzzle.  I 
found  it  on  the  first  page  of  the  classified 
advertising  section.  To  make  people  read 
the  ads  and  at  the  same  time  make  the 
puzzle  more  interesting  a  dozen  of  the 
mysterious  words  were  scattered  in  var¬ 
ious  places  in  the  classified  columns.  For 
instance  in  an  8  line  space  would  appear 
these  words : — “.Xnswer  to  Xo.  32  hori¬ 
zontal  Tuesday’s  cross-word  puzzle  is 
■'Pecan.” 

.\nother  clever  advertising  idea  promo¬ 
ted  by  the  Columbus  Dispatch  was  the 
“Amateur  Ad-Writing  Contest.”  The 
prizes  consisted  of  $4.0(X)  in  cash  distrib¬ 
uted  as  follows : — 140  prizes  awarded 
weekly;  five  prizes  for  the  best  ideas  on 
each  separate  advertiser  whose  name  was 
listed  each  week ;  $50  cash  for  the  best 
idea  of  the  week  on  any  one  advertiser ; 
$300 — $200 — $100  and  $50  in  cash  awarded 
as  grand  prizes  for  the  be.«t  advertising 
idea  of  the  entire  contest. 

.\dditional  awards  of  cash  and  mer¬ 
chandise  were  offered  by  the  various 
business  houses  that  entered  the  scheme. 


with  a  real  live  Santa  Qaus  fussing  with 
toys  has  never  ceased  to  be  a  big  attrac¬ 
tion.  The  W.  H.  Mazey  store  in  New¬ 
ark  O.,  gave  up  its  largest  display  win¬ 
dow  for  a  Santa  workshop  and  used 
newspaper  space  to  call  attention  to 
Santa  Claus  busily  arranging,  demonstrat¬ 
ing  and  mending  toys  for  the  wee  tots. 

It  was  advertised  that  every  day  from 
12:30  to  5  o'clock  Santa  would  appear  in 
the  big  display  window  and  meet  little 
folks.  This  is  one  of  the  attractions  that 
never  has  lost  its  advertising  value  for  a 
story.  It  is  just  as  big  a  crowd-getter 
today  as  it  was  30  years  ago. 


Higham  Coming  Here  in  March 

Sir  Charles  Higham  is  planning  a  trip 
to  the  United  States  in  March  to  launch 
an  India  Tea  advertising  drive  in  Chi¬ 
cago.  He  will  sail  March  10,  on  the 
Leviathan. 


AD  TIPS 


Contestants  were  reiiuired  to  write  an 
advertising  idea  on  each  c>r  any  of  the 
contest  advertisers ;  and  could  submit  as 
many  separate  ideas  as  desired.  No  entry 
fees  were  required;  no  subscriptions  or 
obligations  of  any  kind  were  necessary. 

The  Columbus  Packing  Company  was 
using  considerable  newspaper  space  crow¬ 
ing  about  “A  prize  930  pound  Baby  Beef” 
which  cost  80  cents  per  pound  on  hoof.” 

The  ads  were  illustrated  with  a  picture 
of  the  champion  of  the  Louisville  Stock 
Show  which  had  been  purchased  by  the 
Columbus  Packing  Company  and  brought 
to  Columbus  for  holiday  trade.  A  price 
of  $750  or  80c  a  pound  was  paid  for  the 
prize.  The  grand  champion  baby  beef 
was  placed  on  exhibition  before  being 
butchered. 

“And  now,”  read  the  advertisement, 
“the  prize  baby  beef  is  on  sale  at  your 
grocers  and  butchers.” 

The  Clez’dand  Plain  Dealer  featured 
the  Prize  Christmas  Short  Story  Contest 
for  1924.  Elach  day  the  stories  winning 
prizes  were  published  with  the  name  of 
the  author. 

I  thought  Greenwich  Village  had  a' 
corner  on  all  the  queer  names  for  eating 
places,  until  I  read  an  announcement  in 
the  Cineinnati  Etuiuirer  of  the  opening  of 
“The  Yellow  Hen  Restaurant.”  It  is  to 
be  operated  in  connection  with  the  Bird 
Cage  Restaurant.  The  Yellow  Hen  ad¬ 
vertises  “Chicken  Luncheons  and  Dinners 
Only.” 

The  Columbus  Dispatch  boosted  its 
holiday  circulation  by  offering  a  doll 
named  “Miss  Columbus”,  for  four  new 
subscribers.  It  aroused  a  lot  of  interest 
among  young  girls  in  Ohio.  The  picture 
of  every  girl  who  won  a  doll  was  pub¬ 
lished  with  a  short  story  of  who  she  was 
and  where  she  lived. 

Some  of  the  oldest  free  schemes  seem 
to  be  the  best.  In  the  Newark  (O.)  Ad¬ 
vocate,  Rattenberg’s  a  local  store  adver¬ 
tised — “Free-Turkey-Free  every  day  un¬ 
til  Christmas.  These  turkeys  are  free — 
will  not  cost  you  a  penny.  You  don’t 
need  to  buy  anything  in  order  to  get  the 
turkey  free.  Come  in  and  see.”  Need¬ 
less  to  day  people  went  into  the  store 
to  get  a  chance  on  the  turkeys. 

The  cross-word  puzzle  craze  has  been 
taken  advantage  of  by  advertisers  in 
various  clever  ways.  In  the  Newark  (O.) 
American-Tribune  appeared  a  large  ad¬ 
vertisement  with  this  heading: — “Solved- 
at  Carroll’s — The  Great  Christmas  Gift 
Puzzle — Three  Across — a  Christmas  gift 
thrill  for  sister !  Five  across  a  Christ¬ 
inas  gift  for  Dad.  or  brother  or  some¬ 
body  else.” 

The  gift  offerings  below  were  arranged 
in  squares  representing  the  lay-out  of  a 
cross-word  puzzle. 

The  old  idea  of  a  work-shop  window 


George  Batten  Company,  3S3  Madison  ave¬ 
nue,  New  York.  Now  handling  account  of  the 
H.  L.  Judd  Company,  Inc.,  New  York,  manu¬ 
facturers  of  drapery  hardware,  including  “Blue- 
l)ird”  curtain  rods. 

Sterling  Beeson,  Inc.,  Second  National  Bank 
Building,  Toledo,  facing  account  of  the  Oval 
Wood  Dish  Corporation,  Tupper  Lake,  N.  Y., 
manufacturers  oi  wooden  dishes  and  plates. 

Copies  Conif>any,  225  East  Erie  street,  Chi¬ 
cago.  Renewal  contracts  are  being  sent  out 
on  the  N.  C.  &  St.  L.  Ry. 

Nelson  Chesman  &  Company,  500  North 
Dearborn  street,  Chicago.  Copy  on  the  Whole 
(Main  Wheat  Company,  Chicago,  is  being  dis¬ 
tributed  to  papers  on  North  Carolina.  Iowa 
papers  are  receiving  contracts  on  the  Alpen 
Company.  The  Cleveland  office  is  handling  the 
account  of  the  Cummer  Products  Company  (En- 
ergine),  Cleveland,  planning  a  more  extensive 
advertising  in  daily  newspapers  for  1925. 

Danielson  &  Son,  Industrial  Trust  Building, 
Providence.  lias  secured  the  accounts  of  the 
('olonial  Brass  Company,  Middleboro,  Mass., 
makers  of  Silver-Tone  Radio  Antenna  and  the 
Walker  Webbing  Company,  Providence,  makers 
of  Cameo  Notions. 

H.  W.  ICastor  &  Sons  Advertising  Company, 

14  East  Jackson  boulevard,  Chicago.  Exten¬ 
sions  arc  being  made  in  the  list  of  the  William¬ 
son  Candy  Company. 

Lakeport  AcKrertising  Agency,  6  North 
Michigan  avenue,  Chicago.  Placing  account  of 
the  Stillman  Cream  Company,  Aurora,  Ill., 
manufacturers  of  toilet  goods. 

Patterson-Andress  Company,  Inc.,  1  Madison 
avenue.  New'  York.  Handling  account  of  the 
Franklin  Automobile  Company,  Syracuse. 

Potts  Turnbull  Company,  6  North  Michigan 
avenue,  Chicago.  Contracts  on  the  John  G. 
Woodward  &  Company,  Council  Bluffs,  la.,  are 
being  sent  out  to  i)apers  in  Colorado. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Has  secured  the  account  of  the 
Standard  Action  Company.  Cambridge.  Mass., 
manufacturers  of  Standard  Piano  Actions. 

George  M.  Savage  Advertising  Agency,  58 
West  Adams  avenue,  Detroit.  Has  secured  the 
account  of  the  Berry  Brothers,  Detroit,  manu¬ 
facturers  of  varnishes,  enamels  and  stains. 

Stack  Advertiakig  Agency,  29  East  Madis'Kn 
street,  Chicago.  A  general  list  of  new'spapers  is 
being  prepared  on  Libby's  Milk,  Libby,  McNeil 
&'  Liboy,  Chicago. 

United  States  Advertising  Corporation,  30 
North  Michigan  avenue,  Chicago.  Copy  is  be¬ 
ing  sent  out  generally  on  the  Willys-CWerland 
('ompany,  Toledo,  O. 

Wfldnvui  Advertising  Agency,  450  4th  ave¬ 
nue,  New  York.  Will  handle  the  1925  adver¬ 
tising  of  Charles  Hoffman,  New  York,  “Marl¬ 
boro  Drc.sses.** 


Lm  AdcsIm,  CkBL 
1^01  DaOy  ATarag*  QrmUHrm. 
Bwoni  OoTernmeDt  Statement,  Six  Months 
Bndlng  Sept.  80.  1923.  16T,049  Dally.  Six 
Months  Boding  Sept.  80.  1924,  174.280  Dnily. 
Increase  In  Dally  Average  Circulation,  6,6S1. 

rr  oovTss  the  field  completely 

REPBE8EHTATIVE8 : 

K.  W.  Moloney.  604  Times  Bldg.,  Kew  York. 
O.  Logan  Payne  Oo.,  401  Tower  Bldg.,  6 
North  Miohl^n  Are.,  Chicago. 

A.  Z,  Morris  HIU,  710  Hearst  Bldg.,  Ban 
Ptandsoo,  Ohllf, 


Experience 
The  Best  Teacher 

Has  taught  American  exporters  that  the  best 
advertising  medium  in  Japan  is 


THE  JIJI  SHIMPO 


The  explanation  is  readily  apparent  to  all  who 
have  examined  carefully  the  comparative  status 
of  newspapers  in  Japan.  There  are  journals 
which  cater  to  one  political  party,  to  the  literati, 
to  gay  circles  and  even  to  the  rikisha  men  and 
coolies.  But  The  Jiji  Shimpo  is  known  through¬ 
out  Japan  as  the  Empire’s  foremost  NEWSpaper 
and  the  favorite  in  business  circles.  The  Jiji’s 
circulation  is  greatest  among  prosp>erous  Japem- 
ese.  Its  typical  readers  are  found  among  those 
progressive  Japanese  who  lead  the  way  in  the 
introduction  of  foreign  goods  in  our  country. 
To  interest  them  is  the  foreign  salesman’s  first 
requirement. 

J.  P.  Barry,  an  authority  on  Far  Eastern  ad¬ 
vertising,  represents  the  Jiji  in  the  American 
field.  Mr.  Barry  is  thoroughly  equipped  to  assist 
you  in  planning  your  advertising  campciign  in 
Japan,  and  ■will  take  pleasure  in  serving  you  in 
every  possible  way.  Communicate  with  him  at 

JAPAN  ADVERTISER  SUITE 

342  Madison  ATenue  New  York  City 

I 

THE  JIJI  SHIMPO 

Tokyo 

**/n  Japan,  the  Buyers  Read  The  JijP* 
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Make  1925  Your  Biggest  Year 
By  Advertising  in 

New  York  State 


New  York  State  is  the  vanguard  of  the  nation.  Adver¬ 
tising  in  this  territory  reaches  not  only  the  10,385,277  people 
that  constitute  its  population,  but  indirectly  influences  those 
residing  in  the  other  forty-seven  United  States. 

Surely,  Mr.  National  Advertiser,  you  consider  this  ade¬ 
quate  return  for  any  financial  expenditure  for  advertising 
you  are  contemplating  for  the  coming  year.  You  must  also 
bear  in  mind  that  this  territory  is  not  only  the  most  receptive 
for  advertising  but  is  possessing  of  that  even  more  impor¬ 
tant  asset — MONEY. 

New  York  State  filed  by  far  the  largest  number  of 
personal  income  tax  returns,  paying  a  total  tax  of 
$210,768,000  or  thirty  per  cent  of  the  total  tax  of  the  country. 

The  newspapers  of  New  York  State  have  an  influence 
that  is  felt  throughout  the  length  and  breadth  of  the  country. 

The  manufacturers  and  merchants  who  do  not  employ 
these  newspapers  are  not  alive  to  the  great  aid  they  can 
employ  to  build  their  business  successfully. 

These  daily  New  York  State  Newspapers  form  a  power¬ 
ful  combination  for  successful  business  building. 


'Albany  Eveninc  Nawi  . (E) 

'Albany  Knlokarbookar  Preta  . (M) 

'Albany  Kniekarboekar  Pratt . (8) 

'Amttardam  Baeordar-Damocrat  . (E) 

Aubnm  Cltixan  . (E) 

'Batavia  Daily  Bawt . (E) 

'Binghamton  Praaa . (E) 

'Brooklyn  Dally  Eagla . (E) 

'Brooklyn  Daily  Eagla  . (8) 

'Buffalo  Courlar  and  Enqnirar . (MAE) 

'Buffalo  Couriar  . (8) 

tBuffalo  Evanlng  Hawt  . (E) 

'Buffalo  Evanlng  Timaa  . (E) 

'Buffalo  8unday  Timaa . (8) 

'Buffalo  Ezpraat  . (K) 

'Buffalo  Ezprata . (8) 

'Coming  Evanlng  Laadar  . (E) 

'Elmira  8tar-Oa*atta  Advartltar . (EAH) 

'Oanava  Daily  Timaa  . (E) 

'Olovartvilla  Laadar  Bapublioan . (E) 

'Itbaca  Jonmal-Bewt  . (E) 

'Jamattown  Koming  Pott . (K) 


'Hiddlatown  Timat-Pratt  . (E) 

'Konnt  Vamon  Daily  Argua . (E) 

'Nawburgb  Dally  Mtwt  . (E) 

'Naw  Boohalla  8tandard-8tar  . (E) 

'Tbo  8un,  Naw  York . (E) 

tNew  York  Timaa  . (M) 

tNaw  York  Timaa  . (8) 

'Haw  York  Harald-Tribuna  . (X) 

'Now  York  Harald-Tribuna  . (8) 

tNaw  York  World  . (X) 

tNaw  York  World  . (8) 

tNaw  York  Evanlng  World  . (E) 

'Niagara  Pallt  Oaxatto  . (E) 

'Port  Cbaatar  Itam  . (E) 

'Ponghkaapaia  8tar  and  Entarprita . (E) 

'Bochaatar  Timat-Unlon . (E) 

'8yTaouta  Journal  . (E) 

■Troy  Bacord  . (XAE) 


'A.  B.  C.  8tatamant,  8ept.  SO,  19S4. 
tOovammant  8tatamant,  8apt.  30,  19S4, 


t,500  10,000 

Unaa  Linaa 


,60  ,64 

.76  ,736 

.60  .6U 

.664  .676 

.64S6  .684 

.696  .66 

.696  .66 

.666  .66 

.066  .066 

.OS  .08 

.09  .06 

.90  .16 

.14  .14 

.06  .66 


iRU.ntVj  ^  y?  TO  W  W  fiiS  ??  ^  i.U.i'i.U.i'I.U.i'i.t  lit*  W  Bjr  nmiip  , 
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NEWSPAPERS  BRING  CHRISTMAS  TO  THOUSANDS 

Tons  of  Foody  Clothing  and  Gifts  Distributed  by  Dailies  of  the  Country  Survey  Shows  —  $600y00C 

Raised  in  11  Typical  Cities. 


TVKW’SFAPEKS  know  how  to  show 
the  Christmas  spirit. 

Each  year  unnumbered  thousands  of 
families  are  aided  Dec.  25,  through  the 
pages  of  the  daily  press. 

Hundreds  of  thousands  of  dollars  are 
raised  and  distributed  in  the  form  of  toys 
to  children,  and  food  and  clothing  to  the 
poor. 

While  it  would  be  impt)ssible  to  gather 
reports  on  what  each  of  the  1,200  daily 
newspapers  of  the  nation  did  this  year. 
Editor  &  Publisiikr  this  week  presents 
telegraphic  information  from  11  cities  of 
the  United  States  as  typical,  showing  that 
the  newspapers  in  these  cities  raised  near¬ 
ly  $6(X),000  for  gifts  to  the  needy  Christ¬ 
mas  Day. 

The  cities  picked  for  geographical  rea¬ 
sons  were:  New  York,  Boston,  Balti¬ 
more,  Philadelphia,  CTeveland,  Detroit, 
Chicago,  St.  Louis,  Memphis,  New  Or¬ 
leans  and  San  Francisco. 

In  New  York,  where  nearly  half  of 
the  total  was  raiseil,  the  jViti'  York  Tinu's 
establisheil  a  record  in  its  12-year  old 
drive  featuring  the  city’s  “Hundred 
Neediest  Cases,"  with  a  total  reached 
Dec.  30,  of  $228.W>.8R,  as  compared  with 
the  total  of  1912  when  the  campaign  was 
inaugurated  of  $3,(>.K).XX.  This  year 
enough  was  raised  to  support  3(t0  families 
for  a  year. 

The  W’zt'  York  Auwricaii  Christmas 
and  Relief  Fund  went  over  the  $140,000 
mark  this  week,  and  with  contributions 
continuing  to  iiour  in,  it  was  indicated 
the  $156.0()0  mark  set  last  year  would  be 
surpassed.  More  than  18,0(lio  dinners  were 
distributed  by  the  .Vmerican  Christmas 
Eve.  In  addition  Mrs.  William  Randolph 
Hearst  played  hostess  to  3,500  crippled 
and  orphaned  children,  giving  them  toys 
and  other  gifts. 

The  Xnv  York  /•'zviiiiig  Po.tl,  having 
already  raised  $9,204  to  provide  for  28 
carefullv  selected  old  couples  throughout 
the  coming  year,  has  decided  to  continue 
the  drive  longer. 

The  .Vttt'  York  llerold  Trtbtme  by 
Christmas  had  raised  more  than  $35,000 
in  its  drive  to  provide  radio  sets  for  the 
blind.  Following  its  distribution  of  gifts 
at  F!llis  Island,  the  Xcw  York  I Y  or  Id  and 
Paul  Whiteman,  the  jazz  king,  were  joint 
hosts  to  more  than  6,500  children  at  the 
J-fippoOrotne. 

The  Xcu.’  York  liz'cmng  Graphic 
chartered  an  airplane,  in  which  a  man 
dressed  as  Santa  flew  to  Central  Park  to 
distribute  gifts  to  children. 

In  Brooklyn  by  Dec.  27,  the  Eagle 
had  raised  a  total  of  $11,050.26  to  provide 
for  the  “Thirty  Neediest  Families.” 


ents  to  provide  Christmas  for  them.  The 
result  was  a  shower  of  gifts.  Presents  to 
a  total  money  value  of  $2,000  were  pro¬ 
vided  and  $500  in  cash. 

The  Baltimore  Xcu's  ran  a  list  of  op- 
IKirtunities  to  do  Christmas  good.  .Ml  the 
contributions  in  this  case  were  money. 
There  were  ten  opportunities.  .Ml  were 
taken  by  the  public. 


PHILADELPHIA 

Both  the  Xorth  A»u'ricaii  and  the 
Record  enrolled  as  aids  to  good  old  St. 
Nick.  The  former  started  the  North 
.■\merican  Outing  Fund.  olT  with  $1,000 
and  the  public  contributeil  around  $700 
with  the  result  that  the  tree  on  the  17th 
floor  of  the  North  .American  building  was 
e<iuippe<l  with  between  15.fKK)  and  20.(K)0 
gifts,  which  were  given  needy  children 
who  visited  Polly,  and  that  300  families 
were  given  boxes  of  canned  goods  and 
dry  groceries.  The  North  .Vmerican  also 
solicited  $250  for  the  partial  support  of 
each  child  at  the  outing  fund's  sanatarium 
at  .Xtlantic  City. 


In  addition  the  newsiwiier  erected  a  giant 
Christmas  tree  on  the  lake  front.  The 
Tribune's  sixteenth  annual  Goodfellow 
campaign  was  the  most  successful  in  his¬ 
tory  and  no  family  was  overlooked  by 
the  volunteer  Santas.  The  Tribune  also 
held  a  Christmas  party  for  more  than 
1,000  crippled  children.  The  Journal 
conducted  its  annual  Shoe  Fund  campaign 
and  nearly  $10,000  was  raised  to  buy 
shoes  for  poor  children. 


ST,  LOUIS 

Ten  thousand  children  were  made  happy 
at  the  silver  jubilee  of  the  Post-Dispatch 
Christmas  Festival,  held  Christmas  in  the 
Coliseum.  Fifty-five  thousand  gifts  were 
ilistributed.  The  Post-Dispatch  also  dis¬ 
tributed  3.S(X)  baskets,  containing  chicken 
dinners.  The  cost  of  these  represents  a 
large  part  of  the  annual  expense  of  the 
Festival,  the  estimated  cost  of  which  this 
year  was  $15,000. 

Hundreds  of  St.  I>ouis  poor  were  as¬ 
sisted  through  the  Times  CiimkI  bellows. 


NEW  ORLEANS 

Two  New  Orleans  newspapers  rai:pj 
funds  for  toys  for  11,000  white  and  5,0* 
negro  children  and  for  food,  clothing  a- 
toys  for  450  families  through  the  Tinu 
Picayune  Doll  and  Toy  Fund,  the  Tinit 
Picayune  Christmas  Gift  Fund  and 
Item  Gixid  Fellow  Movement. 

Public  contributions  to  the  Doll  a;* 
Toy  I'und  totaled  $10,000  and  to  tr 
Christmas  Gift  Fund,  $3.(KX).  The  Iter 
Good  F'ellow  Movement  brought  tliri- 
mas  cheer  to  250  families. 


“1 


CLEVELAND 

The  Clcz-eland  .YtTcv  and  Sunday  Xczvs 
Leader  conducted  a  gift  department,  in 
which  toys  were  rc<iuested  for  distribution 
among  needy  children.  Toys  by  the  truck 
load  jRiured  in  with  the  result  that  7,000 
children  in  more  than  1.5(K)  different 
families  were  rememliered. 

The  Clcivland  Press  daily  printt“d  the 
names  and  aiklresses  of  children  who 
would  have  no  Santa  without  outside  as¬ 
sistance.  The  Press  used  a  large  fleet 
of  trucks,  with  Santa  Claus  drivers  and 
helpers,  to  distribute  go«Kl  cheer. 

The  Cleidand  Plain  Dealer  followed 
its  custom  of  years  and  gave  away  prizes 
ranging  from  $.s0  down  for  Christmas 
stories  submitted  by  high  scIkxiI  and 
grammar  students.  .\11  winners  had  their 
checks  in  time  for  Christmas. 

The  Clcz-cland  Times  m.-ide  it  a  “radio” 
Christmas  and  awarded  to  a  large  num¬ 
ber  of  shut-ins,  new,  expensive,  high 
power  radio  sets.  The  Times  has  been 
doing  this  regularly  for  more  than  a  year, 
but  concentrated  <sn  a  special  drive 
Christmas. 


NtEMPHIS 

Memphis  newspajK-rs  provided  the  inib- 
licity  that  gave  Christmas  dinners  to  4.0(X) 
p<Hir  families.  The  X ezcs-Scimitar  workeil 
with  the  CkkhI  F'ellows,  the  Commercial- 
.Ippcal  raised  a  sjiecial  fund  for  veterans 
in  the  I'.  S.  Hospital.  The  Memphis 
Press  heli>ed  all  charitable  ageiKies.  .-Ml 
three  jxipers  gave  generously  of  space  to 
all  organizations  spreading  Christmas 
cheer. 


SAN  FRANCISCO 

The  "isam  Goodheart’’  F'und  raised  ■ 
the  San  Erancisco  Examiner  brouq 
cheer  to  IDO  needy  homes.  Twenty  an:, 
mobiles  laden  with  FmkI,  clothing  and  t^ 
left  the  office  early  Christmas  morii!| 
and  the  families  were  made  happy  - 
noon.  The  fund  reached  $7,200.  ! 

The  San  Francisco  Chronicle  distr^ 
nted  $S,.S00  contributed  by  citizens  to  : 
"Shower  of  Gold."  The  money  is  gi» 
in  $20  pieces  to  wounded  war  veterans 
the  San  Francisco  and  adjacent  hospit: 
The  “Shower  of  Gold”  ulea  was  sta 
by  M.  H.  DeYoung,  publisher  of  t 
I'hronicle,  in  1921  at  the  time  of  the  .- 
misticc  1  )ay  celebration  and  has  Iks-.  ■ 
an  annual  institution. 

The  Bulletin  got  up  an  outdoor  con. 
with  Mischa  Elman,  the  violinist, 
headliner. 

1  he  Call  and  Post  received  ab 
$3,300  for  its  G<mk1  bellow  bund,  wl 
was  distributed  in  f<Hwl  aiul  toys  to  ’ 
lamilies. 


BOSTON 


The  Boston  American  raised  a  total  of 
$14,092.05  and  supplied  5,350  families 
with  Christmas  dinners. 

The  Boston  Post  reported  a  total  of 
$26,852.12  collected  and  thousands  of  little 
children  made  happy  with  generous  gifts 
of  toys.  In  addition  the  Post  sent  gifts 
for  ,500  children  of  the  unemployed  mill 
workers  of  Fall  River, 

The  Boston  Telegram  raised  $879.60 
for  Christmas  dinners  .and  nearly  1,500 
families  were  supplitM.  Gifts  of  warm 
clothing  and  toys  for  the  children  were 
also  included. 

The  1 1  erald-Travcler  furnished  the  mu¬ 
sic  for  the  big  night  Iwfore  Christmas 
celebration  on  Boston  Common  and  the 
Traveler  issued  attractive  books  of  carols 
with  its  evening  edition.  Other  Boston 
papers  made  generous  contributions  to 
deserving  charities. 

BALTIMORE 

The  Baltimre  Evening  Sun  began  about 
10  days  liefore  Christmas  to  publish  the 
stories  of  girls  and  boys,  wards  of  a 
charitable  organization,  wlto  had  no  par- 


DETROIT 

The  handling  of  all  Christmas  charity 
funds  raised  by  the  Detroit  newspapers 
is  entrusted  to  the  Old  Newsboys,  an  or¬ 
ganization  of  former  newsboys  of  the  city, 
founded  several  years  ag<i  by  James  J. 
Brady  and  David  A.  Brown,  .\side  from 
the  funds  turned  over  hy  the  newspapers 
the  Old  Newsboys  spend  one  day  each 
year,  about  a  week  before  Christmas, 
selling  papers  at  their  old  stands  on  the 
city  streets,  each  paper  bringing  from 
ten  cents  to  possibly  as  high  as  fifty  or 
one  hundred  dollars.  Whatever  is  oftcreil 
tor  a  paper  is  accepted ;  there  is  no 
change  given.  The  organization  includes 
Governor  .-Mex  J.  Grocsbeck  and  Mayor 
John  W.  Smith,  of  Detroit. 

On  Dec.  18.  this  year,  the  Old  News¬ 
boys  raised  $31,463  through  their  annual 
sale. 

.■\n  appeal  to  its  readers  brought  $4.- 
194.50  to  the  Tree  Press,  this  sum  being 
immediately  turnerl  over  to  the  Old  News- 
Ixiys,  as  was  $315.35  received  by  voluntary 
subscriptions  from  readers  of  Nancy 
Brown’s  “ExjK'rience’’  dcjxirtment  in  the 
Detroit  Xezes.  The  sale  of  special  Good- 
fellow  erlitions  of  the  papers  at  banquets, 
and  additional  contributions  from  other 
sources  brought  the  fund  well  above 
$40,000. 

CHICAGO 

The  Herald  and  Examiner  <listributed 
more  than  8.000  baskets  to  needy  families, 
bought  from  funds  donated  hy  readers. 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Rcxjer  W.  BABSON 

on  the  business  and  financial  situation,  above  any 
other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Publisher's  Financial  Bureau,  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 
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DlUiyPMRSFROHOlllERQTIES 

HotaungsNiws  Stand 

Broadway  AND  45rd  St. 

North  End  The  Times  Building- 


most  ooMnopoUtjHi  spot  fai  New  York  City  Is  Forty-third  Street  sn4 
Broedwmy  •  •  •  Here  is  s  msnunotfa  ne%rs  stsnd  which  sells  aewspspers  from  every 
city  In  the  world.  •  •  £very  cown  has  similar  stands,  but  none  as  hu^  as  thla 
and  none  as  vnHed  and  as  picturesque  In  Its  patrcckafe.** 

—Bottom  Trmmriptt  Oct.  29,  I9il 

HOTAUNG’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 
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SONGS  OF  THE  CRAFT 

(li'n'tteti  F.xiltisi-.ely  for  Editok  &  Publisiif.ii) 
By  Henry  Edward  Warner 
THE  PROOF  READER 

I  am  the  )(faii  ^ho^eads  the  ^root’s 
Of  oth/r  people's  junk; 

Who  follows  editorial  thought 
That  only  thinks  it  thunk! 


I  am  the  vietiin  of  the  Cuh 

^Tio  swelh  important,  when 

He  does  his  d4i  y  munler  with 
Affairs  of  other  men. 

I  fome  behind  the  eopy  «lesk. 

That  erudite  affair 

That  earns  its  l^vin^ saying  words  . 
To  indigo  the  air; 

1  follow  up  the  dirty  work 

Of  Number  Six  niaehine. 

And  it  wouhl  take  a  \arfufm 
To  keep  his  galley  ele|n! 

I  am  the  ^uy  who  has  to  know 
The  /plit/^  -fin-i-tive|  .  .  . 

O  why  did  Line/ln  have  to  <lie 
And  let  that  writer  live? 

I  have  to  eheck  t|e  eareless  faets 
That  office  /tar  indites; 

And  they  expect  me  to  eotree4 
The ^ot  our/ifwner  writes! 

All^y  I  struggle  with  thei^ink. 
Until  my  senses  re|l ! 

There  is  enough  crime  in  the  stuff 
To  make  my  blood  congeal! 

But  I  must  toil,  a  ^art^r  to 

The^ause  .  so  long  as  5(^en 

Set  dirty  galleys  of  the  Jtfiish 
That  speaks  abolish ^en! 

Some  day  .  .  .  some  happy  day,  f 
My  way  to  d/stant  stars; 

I’ll  get  a  job  on  Venus,  or 
On  Mercury  or  Mars! 

And  all  I  ask  the  gods  is  that. 

Seeing  what  they  have  seen. 

They  let  my  Heaven  i)e  some  place 
Where  every  galley's. clean! 


'll  wing 


Hutson  of  N.  Y.  Ad  Club  Promoted 

William  Kidwell  Hutson,  of  the  ex^ii- 
tive  staff  of  the  Advertising  Cluh  of  New 
York,  was  appointed  assistant  cluh  secre¬ 
tary  at  a  recent  directors  meeting.  Nlr. 
Hutson  has  been  editor  and  husines.. 
manager  of  the  Aih’crfising  Cluh  .Vite.v 
for  more  than  a  year. 


in  New  Orleans  its 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiaers  at  a 
combination  rate  15c  a  line 
week-day*  and  18c  a  line  Sun¬ 
day*. 


The 

Plain  Dealer 

ha*  the 

Largest 
Circulation 
of  Any 
Cleveland 
Daily 

Newspaper 

205,569 


J.  Bl  WoDihtBid 
IM  E.  4Zit  St. 
New  York 


roodward  tk  KaBy 
Security  HIdy. 


The  Cathedral  Tow'ns  of  England 

BEVERLEY 

Between  York  and  the  Sea, 
on  the  flat  little  strip  of  land 
called  Hoiderness,  is  quaint  little 
Beverley.  It  is  a  deepy  half 
forgotten  little  town  glowring 
cheerily  with  dark  red  brick. 

Beverley  is  the  seat  of  a 
Suffragan  Bishop  and  is  remark¬ 
able  in  possessing  two  Churches 
of  the  highest  order.  In  size  and 
splendour  Beverley  Minster  is 
more  llian  the  equal  of  some 
English  Cathedrals. 

The  Parish  Church  of  St. 
Mary  is  little  inferior  in  interest 
to  the  Minster  and  is  superior  in 
possessing  a  central  tower. 

The  town  has  a  charming  old 
market  place,  a  picturesque  cross 
and  red  brick  gateway  and  has 
plenty  of  interest  to  offer  the 
visitor. 

On  ihe  London  &■  North  Eastern 
Railway 

Apply  for  fr«e  booklolt  lo 

H.  J.  KETCHAM 

General  Agent 

IA>NDON  &  NORTH  EASTERN  RAILWAY, 
311  Fiflh  Avena*  (at  Thirly-Sofood  Sl.L 
New  York 


-ft  ri'C' 

Tight  Grip  Paste 

Quickstick  is  easily  mixed — 
with  either  hot  or  cold  water 
and  when  once  applied  it  will  not 
let  go.  It  is  the  tightest  gripping 
—quickest  acting— strongest  and 
most  satisfactory'  bundle  wrap¬ 
ping  paste  made.  Use  it  in  your 
mail  room  and  reduce  your  wrap- 
ping  worries  to  a  minimum. 
VVe  will  gladly  send  you  a  small 
quantity  for  trial. 

Mailing  Machine 

Labeling  Possible  •  .w«ro*  *  ^ 

smooth,  easy  flow- 
ing  mailing  m_a- 

ready  mixed — entirely  free  from 
lumps — making  rapid  labeling 
assured.  Will  not  gum  up  or 
corrode  the  machine — always 
ready.  Compounded  especially  for 
Wing-Horton  and  Dick  Ma¬ 
chines.  A 

H  COPASCO 

■  Semi-Liquid 

-J  Paste  for 

^ - DESK  USE 

J-V-  This  self  clos- 

‘  ing  stopper  on 

the  convenient  desk  jar  is  in  great 
demand  hy  the  men  at  the  desks — 
relills  can  easily  be  made  and  paste 
economy  is  brought  down  to  the 
finest  point. 

The  Commercial  Paste  Co. 

Makers  of  the  Larfeat  and  Moat 
Complete  Line  of  Adhesives 
DEPT.  SI.  COLUMBUS,  OHIO 


The  ronimercial  Paste  Co., 
r>ept.  51,  Columbus,  Ohio. 

Centlemen :  — 

Please  send  us  for  trial  your  minimum 
quantity  of  □  Quick  Stick,  □  No,  705, 
□  Copasco. 

Name  . . . 


Town .  State. 

Newspaper  . 


32 
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All  Louisiana 
and  MISSISSIPPI 
Listens  In  Foi~ 


MEVS  in  the 
New  Orleans 


A  Stable 
Market 


THK  Milwaukee- Wis¬ 
consin  market  of¬ 
fers  your  most  depend¬ 
able  sales  opportunity 
in  1924!  The  first  city 
of  diversified  industries 
located  in  the  world's 
richest  dairying  center 
—  an  unbeatable  combi¬ 
nation  --  thoroughly 
covered  by  one  adver¬ 
tising  medium— 

Milw*uke* 


bUKNAL 

first- by  Mtrit 


‘‘My  advice  would  be:  ‘Don’t  write  on  the  old  Newark  Daily  Advertiser 
long  windy  stuff.  Don’t  try  to  be  smart,  until  it  was  purchased  by  Col.  George 
Say  it  and  stop.  Say  it  to  readers  and  Harvey. 

not  to  editors.’  It  was  on  the  Mail  that  he  employed 

"Time  and  again  a  manapng  e^tor  and  held  F.  P.  A.,  Grantland  Rice,  Rollin 
becomes  cooped  up  in  his  little  office,  Kirby,  and  other  stars,  although  he  was 
where  he  thinks  of  himself  as  a  thunder-  freiiucntly  ordered  to  discharge  them, 
ing  smart  chap.  Once  there  he  fails  to 

•  ®'trround^  by  a  crowd  ^ 

of  highfalutin  news  editors  and  clever  ^  *  . .  t 

reporters,  while  to  discover  what  the  Hes  a  winn^.  h.  P,  A.  told  the 
public  wants,  he  had  better  be  talking  to  writer  m  his  off-stage  manner.  He  s 
delivery  boys.”  “  guy. 

This  last  expression  of  opinion  is  Arthur  Brisbane  wanted  Goldburg  to 
rather  Brisbanese,  and  one  easily  recalls  come  from  the  Ei’ening  Mail  to  the  New 
that  Mr.  Niles  began  his  newspaper  York  Journal,  but  the  cartoonist  remained 
career  under  the  snappy  sentenced  Ar-  loyal  to  Mr.  Niles.  The  same  was  true 
thur,  when  the  latter  directed  the  New  in  regard  to  I'.  P.  A.,  to  whom  Lord 
York  Sun.  Northcliffe  made  a  brilliant  offer. 

Mr.  Niles  came  to  the  Sun  from  a  Mr.  Niles  this  month  became  general 
school  teaching  position  on  Long  Island  manager  of  the  Prcnndence  News,  which 
which  he  had  accepted  following  gradua-  js  owned  by  United  States  Senator  Peter 
tion  from  Wesleyan  College,  Connecticut.  (Icrry,  the  first  Democratic  Senator 
in  1888.  On  his  first  assignment  he  won  from  Rhode  Island  since  shortly  after 
Mr.  Brisbane’s  approval.  the  Civil  War.  All  sorts  of  possibilities, 

.\n  awed,  inexperienced  up-country  iic  believes,  arc  open  for  the  News,  and 
youngster,  he  was  assigned  to  write  a  Mr.  Niles  has  entered  his  new  work  with 
.story  on  the  birth  of  triplets  in  Jersey  enthusiasm. 

I'ity.  After  much  questioning,  he  found 
his  way  across  the  Hudson  to  the  stork- 
honored  house.  The  proud  mother  to 
tell  her  baby  trio  apart,  had  tied  pink, 
blue  and  red  ribbons  on  their  wrists. 

The  family  lived  in  lurid  squalor.  The 
father  was  drunk,  celebrating. 

"I  came  back  to  the  office,”  Mr.  Niles 
recalls  “and  wrote  a  couple  of  sticks  on 
what  I  saw.  Tliere  was  no  writing — I 
didn’t  know  how  to  write.  The  tacts 
maile  the  drama.” 

Mr.  Brisbane,  however,  thought  differ¬ 
ently.  He  surprised  the  sublimated  office 
boy  by  praising  his  story  highly. 

Mr.  Niles  later  joined  the  staff  of  the 
old  New  York  Mail  and  Express  tinder 
Col.  Shepherd,  which  later  became  the 
Evening  Mail  and  remained  on  that  news¬ 
paper  until  it  was  sold  to  Frank  Munsey 
nearly  a  year  ago,  with  the  exception 
of  various  short,  excursions  he  made  to 
other  fields.  Some  of  these  excursions 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER  - 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL? 

Because 

The  BEAUMONT 
ENTERPRISE 


The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

As^  Beclftvilh — He  Knows. 


"FIRST  IN  PUBLIC  SBRVICB 


Ttic  World  aad  the  Bt»- 
nine  World  have  a  eom- 
tnned  drcalatioo  daily,  ct 
750,000  for  $1.20  per  agate 
tine  groaa,  eabjeet  to  con¬ 
tract  diaconnta.  These  two 
paperi  are  read  by 
more  jofabera,  department 
and  chain  atore  buyera,  and 
by  more  retailera;  offer 
more  circulation  per  dollar 
and  a  more  oonoentrated 
circulatioa;  a  reader  and  a 
dealer  inBuence  more  local. 
Ued  than  any  other  mom- 
ing  and  evening  oombination. 


\J  Tin  state'i  rcpiewnUtlni  to  the 

k  National  nrid — 

I  THE  JOHN  M.  BIARHAM  Ct. 

1  —  ChIcafO  —  8L  UoiOe 

Atlanu  —  Detroit  —  Kansaa  Qty 
UHlP  San  Francisco — Ixia  Anaelea 

New  Orleans  States  1 


PJ^HE  same  standards 
^  of  quality  are 
maintained  by  The 
News  today  that  caused 
this  paper  to  be  recog¬ 
nized  as  one  of  Amer¬ 
ica’s  best  dailies  long 
years  ago. 


THE 

PASSAIC 
DAILY  NEWS 


^  —in  circulation 
-in  lineage 
-in  teader  interest 
-in  proved  results 

Indianapolis 


in 

Locti  9id 
tmm 

Jmr»0y*$ 

Crowm§  Ciiima 
TRADING  POPULATION 

167395 

NEW  JERSEY  NEWSPAPERS.  INC. 
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EMORY  JOINS  SPECIAL 

Former  Ad  Bureau  Coaat  Man  With 
VeiTee  A  Conklin 

\  crrce  &  fonklin,  Inc.,  special  repre¬ 
sentatives  with  offices  in  New  York, 
Chicago,  Detroit,  and  San  Francisco,  this 
week  announced 
appointment  o  f 
Thoma.s  L.  Em¬ 
ory  as  manager  of 
the  latter  office, 
etTectivc  January 
1.  Mr.  Emory 
was  formerly 
manager  of  the 
I’acilic  Coast  of¬ 
fice  of  the  .\.  X. 

P.  .'\.  Bureau  of 
.Advertising.  Har¬ 
ry  J.  Wittschen, 
f  o  r  m  e  r  1  y  in 
cliarge  at  San 
Francisco  for 
Verree  &  Conk¬ 
lin,  Inc.,  is  now  with  the  Xew  Aork 
office,  another  recent  addition  to  which 
is  William  Bliss,  formerly  with  the  1-rank 
Presbrey  Company. 

Publishers  Aid  Cathedral  Building 

Ralph  Pulitzer,  president  and  editor 
III  the  Acte  i'ork  U'orlil,  is  chairman 
of  the  newsiwix-rs’  section  of  the  New 
York  Civic  Committee,  assisting  the 
campaign  for  $12,(MH),(M)0  necessary  to 
complete  the  Cathedral  of  St.  John  the 
Divine,  New  York.  Herbert  F.  Cunni- 
'on,  president  of  the  Brooklyn  Bagli’,  and 
.\dolph  S.  Ochs,  publisher  of  the  Xi'zv 
Vork  'liiHi’s.  are  serving  as  associate 
chairmen. 


Chicago  Tribune  Elntertains  Staff 

The  Chico i^o  Tribune  gave  its  annual 
reception  and  op,  n  house  Sunday  after¬ 
noon.  Dec.  28.  to  employes  and  their 
families.  A'isitors  were  receive:!  by  Col. 
kolxrt  McCormick.  Mr.  and  Mrs.  S.  E. 
Thomason.  Mr.  and  Mrs.  E.  S.  Beck, 
Capt  J.  M.  Patterson.  FI.  W.  Parsons, 
Mr.  anil  Mrs.  Carey  Orr.  Mr.  and  Mrs. 
Parke  Brown,  Mr.  and  Mrs.  W.  F!.  Mc- 
F'arlane,  Mr.  and  Mrs.  J.  .\I.  Cleary,  and 
Mr.  and  Mrs.  Dan  McAIabon. 


Enwright  Host  to  Staff 

Seventy-live  employes  of  the  l.ynn 
(Mass.)  Tclc,sroin-.\'czcs  were  tiie  guests 
of  Frederick  \V.  F'nwright.  the  publisher, 
at  a  bufTet  luncheon  served  in  the  Tele¬ 
gram  building  in  celebration  of  the  12th 
anniversary  of  the  paper,  the  oldest  of  his 
chain  of  three,  the  other  two  being  the 
Boston  Telegram  and  the  .Vcji-  Vork 
Bulletin.  Mr.  F'nwright  was  pre.sented  a 
gold  fountain  pen  by  the  staff. 

“Our  Esteem  Is  Boundless” 

Cmc.vco,  Decembkr  24.  1024. 

To  I-auTOR  &  Pt  Bi.iSHERS  We  have 
always  had  a  very  high  opinion  of 
FTiitor  &  PiiBi.isiiKR,  but  when  they  pre¬ 
sent  such  a  service  as  they  do  in  tlic 
Space  Bcyers’  Ci  idk,  our  esteem  is 
Ixmndless. 

Such  information  as  you  list  is  in¬ 
valuable.  Many  times  have  we  felt  the 
neeil  of  a  clo.se  survey  of  markets  with 
information  from  impartial  sources.  The 
data  presented  in  the  Cnide  is  so  com¬ 
plete.  jx-rtinent,  and  well  balanced  that 
there  is  only  the  highest  praise  for  it. 

That  you  may  know  how  well  we  think 


naoEtt 

llEQtBier 

IS  New  HaTea** 
Dominant  Paper 
Circulation  over  42.171  Average 

Bouirht  every  day  by  more  New  Haven 
people  than  buy  any  other  TWO 
New  Haven  papers  COMBINEID. 

Neut  Hauen  Segtater 

Tha  iuHat  Mmthtwi  Spte/ml  Agtney 
Bmtron—  N*w  Ymrk—Dttrslt—Chigugo 


of  it  we  would  like  to  obtain  two  ad¬ 
ditional  copies  as  soon  as  possible  to  place 
in  the  hands  of  sales  managers  so  that 
they  will  have  a  better  view  of  the  market 
and  a  closer  understanding  of  the  condi¬ 
tions  the  salesmen  confront.  Of  course 
we  can  do  nothing  else  but  enclose  our 
yearly  subscription  to  your  publication 
and  all  it  will  bring  to  us. 

W.  J.  Byr.nes, 

Acting  Advertising  Manager, 
I-yon  &  Healy.  Chicago. 


“OLD  TIMERS”  FETED 


News  Stars  of  Other  Days  Entertsuned 
at  Newspaper  Club 

“Old  Timers"  of  Park  Row  becanii- 
“cubs  again  just  for  a  night  at  a  party 
held  Dec.  30,  at  the  Newspaper  Club 
of  New  A'ork. 

Rolx-rt  Livingston  of  tbe  old  Xew 
York  Herald,  Frank  Parker  Stockbridge, 
former  managing  editor  of  the  old  A'lte 
York  Mail  and  T.-r/yress,  former  Gov¬ 
ernor  Benjamin  J.  O’Dell,  old-time  news¬ 
paper  man.  and  others  rubbed  shoulders 
with  the  luminaries  of  today  in  New 
A  ork's  newspajx-r  lirmament,  such  as 
Heywixxl  Broun,  A’lte  York  World; 
H.  I.  Phillips,  A’lti-  )'ork  Sun;  F'rancis 
Tietsort,  A’ etc  York  Aineriean;  W.  P. 
Beazell.  A’cje  York  World;  Louis  Sei- 
bold  of  the  .Yeti'  }'ork  liz'cning  I’ost. 
and  Gene  F'owler,  managing  editor,  .Vitc 
York  .lineriean  and  club  president. 

-Sylvester  Sullivan  of  the  old  -Ycti’ 
)'ork  Sun,  acted  as  master  of  ceremonies, 
introducing  prominent  Broadway  enter¬ 
tainers. 


Universal  Service  to  Move  Feb.  1 

Universal  Service  plans  to  move  from 
the  tenth  to  the  ninth  Hour  of  the  World 
Building.  New  A’ork.  F'eb.  1.  Chester 
FI  ope.  editor  and  manager  announced  this 
week.  The  new  offices  will  be  used 
jointly  with  International  News  .Service, 
which  will  not  move  from  its  present 
ipiarters  on  Spruce  street.  New  A'ork, 
until  March  or  .April. 


Kirchhofer  Wins  Election 

-Alfred  H.  Kirchhofer.  Washington 
correspondent  of  the  Buffalo  liz’ening 
.Yezi's,  was  electeil  a  member  of  the  Board 
of  Governors  of  tbe  National  Press  Club 
at  a  sjx'cial  "run-off"  election  with  Cap¬ 
tain  John  H.  Craige,  L".  S.  M.  C..  for¬ 
mer  war  correspondent  and  F’hiladelphia 
newspaper  man.  The  two  men  tieil  at 
a  recent  annual  election  of  officers  of 
tbe  club. 


Viscount  Burnham  Feted  in  London 

Viscount  Burnham,  of  the  London 
Telegraf'h.  was  guest  of  honor  at  an 
.Aldwych  Club  luncheon,  recently,  when 
memlxrs  of  tbe  executive  committee  of 
tbe  .A.  .A.  C.  W.  international  convention 
in  London  last  July,  praised  him  for  the 
part  in  making  the  great  conclave  a  suc¬ 
cess. 
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fj^bituary 


^HARLES  C.  FRITSCHE,  at  one  time 

telegraph  editor  of  the  Los  Angeles 
Times,  died  at  his  Los  .Angeles  home 
recently. 

Wellincto.v  P.srkhurst.  89,  veteran 
editor,  died  at  his  home  in  Clinton,  Mass., 
last  week.  His  first  newspaper  work  was 
as  Clinton  correspondent  for  the  ll’or- 
eester  Spy  and  later  became  city  editor 
of  that  paper.  In  1865  he  established  the 
Clinton  Courant  and  later  the  Clinton 
Daily  Item,  serving  as  editor  of  both  un¬ 
til  ill  health  in  1911  forced  him  to  retire. 

.Au.en  McKk.vx,  59,  for  more  than  30 
years  associated  with  F'rie.  Pa.,  news¬ 
papers.  died  in  his  home  in  that  city.  He 
was  one  time  city  eilitor  of  the  Erie  Xezvs. 

Ch.yrle.s  F'nw.vKDs  Hoi.df.x,  9(».  former 
editor,  died  at  his  home  in  Canton,  Ohio, 
last  week.  Mr.  Holden  owned  the  first 
daguerreotype  studio  in  New  A’ork.  His 
first  newspaper  experience  was  as  a  type¬ 
setter  on  the  old  .A’ltt'  York  Sun. 

Gkorc.e  Bitki-K,  65,  for  half  a  century 
on  tbe  mechanical  staff  of  the  Salt  Lake 
City  Deseret  .Vezi's.  died  last  week.  He 
retired  recently  on  a  pension. 

Enwi.x  W.  L\(;.\i.i.s.  (Ki.  publisher  of 
the  Lynn  (Mass.)  Rez'ieze.  a  weekly, 
and  for  16  years  Lynn  correspondent  of 
the  Boston  Herald,  died  at  his  home  in 
Lynn,  December  28. 

H.\ri..\n  K.  S.m  niikks.  head  of  the 
claim  department  of  the  Chicago  Ez'cning 
American  and  the  Chicago  Herald  and 
E.raminer.  died  at  his  home  in  Chicago 
recently  after  an  illness  of  three  months. 

F’r.vnk  AI.  S.M’r,  86.  for  04  years  a 
newspaper  editor  and  publisher,  died  on 
Dec.  26  at  his  home  in  Ottawa,  Ill.  In 
18t)0,  he  became  editor  and  owner  of  the 
I’erii  (Ill.)  Herald,  and  six  years  later, 
tixik  over  the  Woodstock  (Ill.)  Sentinel. 
In  1870  he  became  editor  and  part  owner 
of  the  Ollazea  (  111.)  Bcpublican-Tinies, 
serving  continuously  until  his  death. 


A  Secority  Market 

with  complete  newspaper  finaaeial 
service. 

Buffalo  offers  a  promising  market  for 
hirli  p-ade  aecuritiea.  The  Buffalo 
Eveninc  News  financial  and  busineas 
pases  are  complete,  interestinff,  prompt; 
carrying  TO-DAY’S  news  of  activi&s 
in  oommerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  respoosive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept  30.  190,  *119,754  total 
fiet  paid. 

Cover  the  Buffalo  l^rket  with  the 

BUFFALO  EVENING  NEWS 

*PramBt  aiwiwga  cfrcalaliaB  UOiTO 
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Popuialfasi,  112,tW  PeopU 


Local  flour  BilUt  aport  orw  1,500,000  kar- 
rels  of  flow  etch  year;  Taeoaa  flacltar  laigsal 
In  the  West;  1  High  gehoola,  (  Ini  smell  ate 
Behsols,  39  Orsde  Behools,  CsUefs  of  PlflSt 
Sound.  Annie  Wright  Semlniry  and  145  chwehaa 

Too  can  blanket  the  rich  and  prosperoas  tar- 
ntory  of  Tseons  tod  Southwest  Washington 
through  the  columns  of  the  Neve  Trlbnac; 
k.  B.  C.  Audited  Clreulstlon,  32.643. 

rrsnk  8.  Baker,  Charles  B.  Wsicfe, 
President  Editor  snd  Oen.  Hgr. 

ADVEBTtSING  BEPRESENTATIva 
Dorld  J.  Randall,  Ford,  Parsons  Oa.. 

341  nnh  Art..  380  No.  Michigan  An.. 

Nev  York  City.  Chicago,  lUlnola. 

B.  J.  BldveU  k  Co.. 

San  Fraodteo  and  Loa  Angtita,  CaL 


George  VV.  Dicus,  62,  editor  of  the 
Co-Operatizv  Manager  and  Farmter  and 
for  16  years  publisher  of  the  Rochelle 
(111.)  Register,  died  last  week  in  Minne¬ 
apolis.  He  was  past  vice-president  of 
the  Illinois  Press  .Association. 

I'oRD  .A.  .Allen,  a  member  of  the  Typo¬ 
graphical  Union  more  than  50  years,  died 
at  his  home  in  Kansas  City,  Dec.  30. 
Since  1901  he  had  been  a  proof  reader 
for  the  Kansas  City  Star.  Mr.  .Allen 
was  a  per.sonal  friend  of  the  late  Samuel 
Gnmpers. 


W.  C.  Reick  Estate  $5,000 

Tbe  will  of  William  C.  Reick,  former 
publisher  of  the  New  A’ork  .S'loi,  and 
later  president  of  the  Nezv  York  Journal 
of  Commerce  directs  that  his  estate,  esti¬ 
mated  at  under  85.000.  be  held  in  trust 
during  the  life  of  bis  widow.  Carrie  Ridg- 
way  Reick,  and  the  income  paid  to  her. 
Charles  .A.  Stonebam.  owner  of  the  New 
A’ork  Giants,  is  named  as  executor,  but 
renounced  tbe  ap|x)inlment. 
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WHAT  THEY  ARE  SAYING 


NEWSPAPER  CONDITIONS  CHANGING 

is  no  ideal  newspaper.  The  truth  of  the  matter  is  that  the  newspaper 
^  press,  like  democracy  itself,  is  in  a  state  of  evolution.  There  are  different 
types  of  newspapers,  as  there  are  different  bodies  of  opinion  in  politics.  These  are 
gradually  changing,  and  while  there  are  still  a  few  papers  that  approximate  the 
old  type  of  personal  journalism,  and  some  that  correspond  relatively  to  the  most 
radical  elements  in  politics,  between  these  two  there  is  a  great  body  of  newspapers 
whose  publishers,  imbued  by  a  high  sense  of  public  responsibility,  are  striving  with 
honesty  and  sincerity  to  uphold  the  best  traditions  of  the  press  and  at  the  same 
time  meet  changing  conditions.” — John  M.  Imbrie,  Managing  Director.  Edmonton 
Journal. 

•  •  * 


PROTECTING  .‘sOCIETY 

••'T’HE  circulation  of  any  great  newspaper  is  so  general — its  sphere  of  influence  is 
so  unknowable — that  there  rests  a  tremendous  social  responsibility  upon 
the  publisher  to  so  conduct  his  publication  that  even  those  things  which  are  onl> 
potentially  harniful.  may  be  avoided.  There  must  be  some  censorship,  call  it  what 
you  will,  by  those  who  have  the  publie  interest  at  heart  to  protect  society  from  the 
excesses  of  the  lewd  and  the  obscene  and  from  many  other  agencies  of  a  harmful 
nature.  The  advertising  solicitor  and  the  copy-writer  anil  all  those  who  have  to  do 
with  advertising  matter  prior  to  publication  are  in  a  position  to  exert  a  beneficial 
influence.” — John  S.  Sumner,  Secretary  of  the  New  York  Society  for  the  Suppression 
of  Vice  Before  the  Advertising  Staff  of  the  .A'eic  York  Timm. 

•  •  • 

ADVERTISING  NUT  A  “FIFTH  WHEEL” 

•SPHERE  is  no  magic  in  advertising.  .A  lot  of  concerns  seem  to  think  so,  and 
this  has  kept  back  the  success  of  advertising  as  much  as  anything  I  know 
of.  So  many  officers  of  concerns,  eveti  the  president,  the  sales  manager,  and.  1  am 
sorry  to  say,  the  advertising  manager,  seem  to  think  that  advertising  is  some  sort 
of  magic  power;  that  it  is  something  outside  of  the  business  itself.  It  is  looked 
upon  as  a  sort  of  fifth  wheel;  that  while  the  machinery  could  run  without  it.  per¬ 
haps  it  might  make  the  machinery  run  a  little  better  if  it  were  attached.  .-Adver¬ 
tising  is  a  part  and  parcel  of  the  business.  We  ean  do  without  some  of  these 
efforts,  but  they  are  a  part  of  the  machine,  and  the  machine  does  not  run  so  well 
without  them,  and  sometimes  does  not  run  at  all.” — O.  C.  Harn,  advertising  manager 
Natinoal  Lead  Company,  and  president.  Audit  Bureau  of  Circulation,  before  the 
Sales  Managers  Bureau  of  the  St.  I.onis  Chamber  of  Commerce. 


WHAT  ADVERTISING  DOES 

•s  A  MERIC.-AN  advertising  is  the  leaven  which  is  persistently  enforcing  the  idea 
of  prosperity,  enlightened  selfishness,  liberty,  deniocraey,  confidence,  and 
other  ideas  in  our  program  of  destiny.  These  ideas  are  expanding  our  industries 
ind  lifting  our  people  to  a  higher  standard  of  living. 

“.Advertising  keeps  me  reminded  that  I  ought  to  dress  well;  that  I  ought  to  shave 
every  day;  that  I  am  not  making  the  most  of  my  opportunities;  that  I  lark  the 
Essential  graces  of  a  gentleman,  being  ignorant  of  just  the  proper  thing  to  say  when 
[  spill  a  rup  of  tea  in  a  lady's  lap;  that  I  ought  to  have  a  bank  account  and  insure 
my  life  for  tbe  protertion  of  my  family;  that  I  am  missing  one  of  the  keenest  joys 
of  life  unless  I  familiarize  myself  with  the  best  of  music  through  the  ownership  of 
I  phonograph;  that  my  home  needs  repainting  and  redecorating;  and  that  I  ought 
to  eat  more  oranges  and  raisins. 

“.Advertising,  through  its  standardizing  influenres.  is  making  us  look  and  act 
alike.  To  achieve  distinction  in  the  future,  a  man  will  have  to  think  better  than 
hi«  fellows.” — William  Feather. 


MANCHESTER  DAILIES  MERGE 


Union  Leader  Purchaiea  Suspends 
Daily  Mirror 

The  Union  Leader  Publishing  Com¬ 
pany,  publisher  of  the  Manchester 
(N.  11.)  Leader  and  the  .Maneh.'ster 
Union,  announced  Dec.  27,  the  purchase 
of  the  Manchester  (\.  H.)  Mirror,  one 
of  the  oldest  afternoon  dailies  in  New 
England.  The  consolidation  with  the 
afternoon  Leader  took  place  Dec.  28. 
i  The  two  papers  are  being  published  un- 
'  dcr  the  name  of  the  Leader. 

‘  The  Mirror,  since  its  purcha.se  some 
;  years  ago  from  Rosecrans  W.  Pillsbury, 
,  has  been  published  by  a  company  headed 
:  by  John  H.  Fahey,  publisher  of  the  lUor- 
\  ccster  (Mass.)  Post.  Frank  Knox  and 
j  John  P.  Muehling  are  the  publishers  of 
I  the  Union  and  Leader. 

[  The  Manchester  Publishing  Company, 
{  publishers  of  the  Mirror,  will  continue  in 
j  the  general  printing,  binding  and  engrav- 
1  ing  business.  The  plant  and  equipment 
heretofore  used  in  the  publication  of  the 
Mirror  will  be  added  to  that  of  the  John 
R.  Clarke  Company. 

NEW  YORK  WAGES  UP 


$1  Increase  for  All  Members  of  Typo¬ 
graphical  Union  No.  6 

In  accordance  with  the  contract  l>e- 
tween  the  Publishers’  .Association  of  New 
York  City  and  Typographical  Union 
Numlier  6,  all  wages  were  increased 
SI  a  week,  effective  Jan.  1, 


Printers  wages  in  New  York  therefore, 
now  .stand  for  <l.iv  work  $60  a  week; 
night  work  $63 ;  third  shift  $66. 

The  Brooklyn  scale  provides  that  all 
union  meml)ers  working  Saturday  and 
S.aturday  night  shall  receive  $2.65  extra, 
with  an  overtime  rate  for  Saturday  night 
of  $2.42.  It  is  stipulated  that  the  rate 
for  Sunday  shall  not  be  less  than  $13.13. 

Machinists  wages  are  now  $57.75  a 
week  with  from  1  to  12  machines,  while 
the  .scale  for  13  or  more  machines  is 
$60.25  a  week. 

There  is  no  change  in  the  percentages 
of  apprentice  wages,  but  they  will  be 
computed  on  the  wages  of  $<)0  a  week  for 
<lay  work  and  $63  a  week  for  night  work 
instead  of  $59  and  $62. 

Mailers’  wages  are  increased  50  cents  a 
week. 


Amorka'i  Lar^ejt  Circulat  ioi\ 
Building  Orpanizati'oiA 

-ResultjCount 

6  VliDor  Occidental  Bid 

INOIANAPOLIS-IND 


Mining  is  the  Backbone  of 

West  Virginia’s 

WEALTH 


The  mining  industry  is  comprised  of  the  fol¬ 
lowing  princip>al  products; 


Bituminous 

Petroleum 

Natural  Gas 

Limestone 

Sandstone 

Clay 


Although  West  Virginia  is  outranked  by  one 
other  state  in  bituminous  coal  output,  she  pro¬ 
duces  more  coal  than  any  like  area  in  the  United 
States. 


West  Virginia  ranks  first  in  the  output  of 
natural  gas,  and  eighth  in  the  output  of  petro¬ 
leum. 


All  mine  workers  in  West  Virginia,  regardless 
of  the  particular  branch  of  the  industry  in  which 
they  are  engaged,  are  well  paid  and,  for  the  most 
part,  have  steady  work. 

West  Virginia  is  an  ideal  field  for  advertisers 
in  that  a  little  money  will  go  a  long  way  and  bring 
large  and  fruitful  returns. 

The  cities  listed  here  are  the  principal  market¬ 
ing  and  distribution  centers  of  the  state  and  the 
dailies  are  representative  of  the  highest  type  of 
American  Journalism. 


Tafetmrfi  _  (M>  n.w 

*T«bcra|>b  . (S)  1S,7S2 

Qiarlaston 

*Ca«tta  . ..(M)  UJlt 

*G«utte  . (S)  23.4n 

Clarkaborg 

TaJacraa*  . (E)  (.An 

Ttttgrmm  . (S)  11,717 

HuBlliistan 

AJvwtIwi  . (E)  ll,17l 

'HeraU-DUpatcli  ..(M)  14,an 
*Herald-Dis|>atcli  (S)  14.4C 


Martkiaburg 

'Jauraal  .  (E)  4JM  M 

Morgan  lowB 

tPost  . (E)  S,ME  .(S 

Parkarsborg 

*News  . .  (M)  7,2n  .«S 

*Nvwa  ...  . (S)  I.M  MS 

"SanlhMl  .  (E)  7.7(1  .18 

/A.  B.  C.  Statement,  Sept.  30,  1924. 
tf'.overnment  Statement.  Sept.  30,  1924. 
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TEXAS  DAIUES  MAY 
OMIT  MAIL 


TESTIMONIAL  TO  .WALKER 


Circulators  to  Experiment  Through 
Drug  Store,  Rather  Than  Pott 
Office — Harris  Elected  Presi¬ 
dent  at  Convention 


Fort  Worth,  Tex.,  Dec.  31. — The 
Texas  Circulation  Managers’  Association 
in  eleventh  annual  convention  at  Dallas 
Monday  decided  to  adopt  experimental 
measures  looking  to  cooperative  move¬ 
ment  by  Texas  newspapers  of  withdraw¬ 
ing  their  publications  from  the  mails  ex¬ 
tensively. 

Harold  Hough,  Fort  IP’orth  Star-Tele¬ 
gram,  submitted  a  plan  to  the  associa¬ 
tion  whereby  it  w'as  agreed  that  four 
representative  Texas  cities  of  populations 
of  two  to  five  thousand,  be  selected,  by 
four  different  papers,  and  all  papers  agree 
for  a  certain  length  of  time  to  send  their 
mail  subscribers  copies  to  a  central  dis¬ 
tributing  center,  probably  a  drug  store. 
Shipments  to  be  made  by  express  and 
readers  to  call  at  the  store  for  their  pa¬ 
pers  instead  of  going  to  the  postoffice. 

The  plan  will  not  affect  rural  route 
copies,  nor  will  it  interfere  with  news 
dealers  or  stand  sales.  F2ach  newspaper 
is  to  continue  its  individual  dealer  repre¬ 
sentation,  but  each  agrees  to  have  its  mail 
subscribers  served  at  one  place.  The 
service  depot  is  not  to  sell  any  papers 
nor  accept  any  subscriptions  but  is  to  act 
solely  as  distributor.  Already  several 
drug  stores  have  asked  for  the  privilege, 
being  interested  on  account  of  the  great 
number  of  petjple  it  would  daily  bring 
into  the  store. 

The  difference  between  the  present  sec¬ 
ond  class  postage  rate  and  the  express 
shipping  rate  will  enable  Texas  newspa¬ 
pers  to  pay  the  local  stores  a  fair  price 
per  month  for  handing  the  papers  out  and 
still  have  a  remarkable  saving. 

President  E.  C.  White  appointed  the 
following  committee  to  proceed  with  the 
cooperative  plan  and  submit  a  report  to 
Texas  publishers  at  the  end  of  three 
months.  M.  W.  Florer,  Dallas  News; 
W.  D.  Wolfe,  IVaco  Nnus  Tribune;  E. 
C.  White,  Houston  Chronicle,  and  Har¬ 
old  Hough,  Star-Telegram,  F'ort  Worth. 

A.  B.  Harris,  Dallas  Times-Herald 
was  elected  president ;  W.  D.  Wolfe, 
Waco  News  Tribune,  vice-president,  and 
H.  R.  Murphree,  Houston  Chronicle,  sec¬ 
retary. 

Calveston  was  selected  as  the  meet¬ 
ing  place  for  September  next  year. 
It  was  also  voted  to  hold  an  informal 
meeting  the  day  before  tbe  I.  C.  M.  A. 
meets  in  June  at  Colorado  Springs. 


Elmployet  of  N.  Y.  Telegram  and  Mail 

Present  Gift  to  Former  Publisher 

Employes  of  the  New  York  Tele¬ 
gram  and  Evening  Mail,  represented 
by  department  heads,  last  week  pre¬ 
sented  a  memo¬ 
rial  gift  to  F'red 
A.  Walker,  edi¬ 
tor  and  publisher, 
who  was  trans¬ 
ferred  to  anothei 
branch  of  the 
F'rank  Munsey 
•  organization  in 
an  executive 
capacity,  effective 
Jan.  1.  Walker 
was  succeeded  on 
the  Telegram  and 
Evening  Mail  by 
Stuart  Olivier, 
formerly  publish¬ 
er  of  the  Balti¬ 
more  News. 

Andrew  W.  F'ord,  city  editor,  in  pre¬ 
senting  the  gift,  which  he  described  as  an 
“utterly  useless  but  ornamental  set  of 
cocktail  glasses,”  paid  tribute  to  Mr. 
Walker's  “squareness.”  Mr.  Walker,  in 
reply,  complimented  his  staff  for  their 
loyalty. 


BID  LATIN  AMERICANS 
TO  A.  A.  C.  W.  MATING 


Invitations  Will  Be  Extended  to 
Governments  for  Pan-Ameri¬ 
can  Conference 
Houston 


21 


at 


F.  A.  VValkes 


Memorial  Tablet  for  Printers 

Names  of  union  printers  of  the  United 
States  and  Canada,  numbering  7,343 
who  served  in  the  World  War,  will  be 
inscribed  on  a  memorial  tablet  to  be 
placed  in  the  Union  Printers’  Home,  Col¬ 
orado  Springs,  Colo.  Two  hundred  and 
fifty-one  printers  gave  their  lives  in  ser¬ 
vice,  a  recent  check  revealed. 


■Arrangements  have  been  made  for  ex¬ 
tending  invitations  to  the  governments  of 
21  Central  and  South  American  countries 
to  send  representatives  to  the  Pan-Amer¬ 
ican  conference,  which  is  to  be  a  feature 
of  the  annual  convention  of  the  Associated 
Advertising  Clubs  at  Houston,  Texas, 
May  10-14. 

Invitations  will  be  transmitted  to  the 
officials  of  the  21  governments  by  our 
.Ambassadors  in  those  countries.  These 
letters  are  to  be  addressed  to  the  Secre¬ 
tary  of  State  and  will  be  forwarded 
through  the  Latin-American  Division  of 
the  State  Deyartment. 

“The  Pan-American  Union  will  publish 
material  about  the  convention  in  its 
monthly  publication,  The  Pan-American 
Union.  The  Board  of  Directors  of  the 
Union  plans  to  meet  in  Washington  early 
in  January  to  consider  a  complete  pro¬ 
gram  of  co-operation  with  the  Associated 
.Advertising  Clubs. 

Mu»ic  Critic’s  Wife  Writes  Play 

Mary  Kennedy,  actress,  in  private  life 
the  wife  of  Deems  Taylor,  music  critic 
of  the  New  York  World,  is  author  of 
“Mrs.  Partridge  Presents,”  a  play  which 
opened  in  Washington,  D.  C.,  recently. 


Sunday  Edition  Dropped 

The  Anaheim  (Cal.)  Bulletin  has  dis¬ 
continued  the  publication  of  its  Sunday 
issue. 


NEW  YORK  VETERAN  DIES 


FAMOUS  DRAMATIC  CRITIC  DEAD 


William  Archer,  London  Journalist, 
Wrote  “The  Green  Goddess” 

William  Archer,  64,  London  dramatic 
critic,  and  author  died  in  London  Dec.  27. 

Born  at  Perth,  Scotland,  in  1856  he 
was  called  to  the  Bar  in  18W.  Later  he 
deserted  the  profession  of  law  to  become 
dramatic  critic  for  the  Lotidon  Nation. 
He  served  in  the  same  capacity  at  vari¬ 
ous  times  for  the  London  Tribune  and 
the  Pall  Mall  Gazette.  In  1920  he  wrote 
"  ies  of  articles  on  the  American 
.  'r  for  the  New  York  Evening  Post. 
.  was  author  of  the  successful  play 
“The  Treen  Goddess,”  first  produced  in 
•Jl. 


John  N.  Brockway,  of  Standard-Union, 
Once  Worked  for  Elder  Bennett 

John  N.  Brockway,  78,  dramatic  and 
music  editor  of  the  Brooklyn  Standard- 
Union  since  1892,  and  head  of  the  New 
York  Herald’s  Brooklyn  news  bureau  in 
the  days  of  the  elder  Bennett,  died  Dec. 
28  at  Utica,  N.  Y. 

Mr.  Brockway  learned  to  set  type  and 
served  a  five-year  apprenticeship  on  the 
.La  Crosse  (Wis.)  Democrat  and  came 
to  Brooklyn  his  birthplace,  where  he 
worked  first  as  compositor  for  six  years. 
He  then  went  into  partnership  with  his 
brother  the  late  F'rank  Brock  way  and 
for  many  years  furnishtHl  Brooklyn  news 
to  New  York  newspapers  and  the  Asso¬ 
ciated  Press.  The  Herald  later  obtained 
this  service  exclusively  and  kept  it  for 
10  years.  Mr.  Brockway  was  assistant 
city  editor  and  telegraph  editor  of  the 
Standard-Union  before  becoming  its  dra¬ 
matic  critic. 
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Hendersonville  Daily  Discontinued 

The  Hendersonville  (N.  C.)  Daily 
Times,  launched  last  fall  with  Leroy  Sar¬ 
gent  as  owner  and  Col.  John  Temple 
Graves  as  editor,  on  Dec.  24  reverted  to 
a  semi-weekly  under  the  direction  of  its 
former  owners,  E.  W.  and  John  Ewbank, 
as  mortgagees.  They  will  publish  the 
paper  until  legal  title  to  the  plant  has 
been  determined  by  the  foreclosure  of 
liens  held  by  them.  Before  Mr.  Sargent 
bought  the  paper  it  w'as  the  Western 
North  Carolina  Times,  weekly. 


Classified  Men  to  Join  A.  A.  C.  W. 

The  board  of  directors  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertising 
Managers,  meeting  in  Chicago  recently, 
voted  to  apply  for  affiliation  with  the 
Associated  Advertising  Gubs  of  the 
World.  At  the  same  meeting  it  was  de¬ 
cided  to  hold  the  association’s  1925  con¬ 
vention  at  Houston  with  the  A.  A.  C.  W., 
May  9  to  14. 


Ad  Men  Invited  to  St.  Louis 

.Advertising  men  en  route  to  the  Hous¬ 
ton  Convention,  A.  A.  C.  W.,  May  9-14, 
are  invited  to  stop  off  and  visit  St.  Louis 
by  R.  F’ullerton  Place,  president  of  the 
-Advertising  Club  of  St.  Louis. 


will  be  a 

Prosperous  Year 

AN  immediate  gain  of  thou- 
^  sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 
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CIRCULATION  ORGANIZATION 
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Roads  —  Legislation  — 
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other 
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know  your 
country’s  history! 

A  good  citizen  should 
know  his  country’s  story. 
Here’s  an  easy  way  of 
learning  important  facts. 
Daily  questions  and 
answers  by 

C.  E.  BROWN 

Easy,  Entertaining, 
Educational. 

Write  for  samples. 

Btaiifw’  Spnhicatc.  3nr. 

799  Broadway  Naw  York  City 


Mr.  Publisher 
or 

Business  Manager 

The  International 
Circulation  Managers' 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 

CLARENCE  EYSTEl 

Soo’y-Tnaa.,  L  C  M.  A. 

Peoria  Star  Co. 

Peoria,  IR. 


tively.  Exports  of  pulpwood  were  down 
from  105,951  cords  valued  at  $1,112,333 
to  64,401  cords  valued  at  $^3,021. 

For  11  months  ended  November,  ex¬ 
ports  of  newsprint  showed  increase  from 
1,043,139  to  1,103,540  tons  and  in  value 
from  $78,407,716  to  $82,424,597.  Exports 
of  pulp  were  down  from  803,685  tons 
valued  at  $43,157,380  to  709,143  tons 
valued  at  $36,537,427  and  exports  of 
pulpwood  from  1,330,814  cords  valued  at 
S12.910,079  to  1,160,777  cords  valued  at 
$12,886,192. 


Judge  Rules  It  is  Not  Monopolistic  in 
Dismissal  of  News  Dealers’  Case 
Against  New  York 
Dailies 


Merchandise 

Distribution 

Station 

of  the  Middle  West 


WitiTh  Pl.m.ns,  N.  V.,  Dec.  30. — The 
zone  system  for  tlie  sale  and  distribution 
of  newspapers  is  neither  unreasonable 
nor  monopolistic  and  is  legal  in  New 
York  State.  Supreme  Court  Justice 
Frank  L.  Young  so  ruled  here  today  in 
denying  the  application  of  David  Cam¬ 
pion  and  John  T.  Dillon,  Jr.,  news  deal¬ 
ers,  for  a  permanent  injunction  which 
would  have  restrained  the  Publishers’ 

.Association  of  New  York  from  establish¬ 
ing  the  zone  system  in  New  Rochelle. 

Named  as  defendants  with  the  associa¬ 
tion  were  the  New  York  Herald  Tribune, 

New  York  Times,  New  York  World  and 
Morris  Ginsberg,  a  wholesale  distriWor. 

Campion  and  Dillon,  who  are  partners 
and  have  their  place  of  business  at  Cen¬ 
ter  avenue  and  Main  street.  New  Ro¬ 
chelle,  claimed  that  they  would  be  re-  young  women  of  the  club  and  the  floor 
stricted  to  certain  territory  by  the  zones  waxed  for  dancing.  .\  buffet  turkey 
and  would  thus  lose  half  of  their  cus-  luncheon  was  an  item  of  the  program, 
turners.  Further,  they  charged  that  the  I'rank  Munsey,  publisher  of  the  Sun, 
system  is  violative  of  Section  ,34(1  of  the  William  T.  Dewart,  treasurer,  Edwin  S. 
General  Business  Laws  of  .New  York, 
which  prohibits  any  arrangement  or  com¬ 
bination  restraining  or  preventing  com- 
[«tition  in  the  supply  or  price  of  any  ar¬ 
ticle  or  comin<jdity  of  common  use  or 
which  tends  to  create  a  monoitoly. 

During  the  six-day  trial  of  the  appli¬ 
cation,  (jinsberg,  who  was  the  chief  wit¬ 
ness  for  the  defendants,  testified  that  the 
zone  system  had  been  contemplated  be¬ 
cause  many  New  Rochelle  subscribers 
had  complained  of  poor  service. 


SUN  CLUB  CHRISTMAS  PARTY 


Illinois  is  the  distributing  center  for 
more  merchandise  than  any  other  state  with 
the  possible  exception  of  New  York.  Mer¬ 
chandise  of  every  possible  kind  passes 
through  the  routine  of  wholesalers,  jobbers 
and  mail  order  houses  on  its  way  to  the  west 
and  middle  west. 


There  are  excellent  reasons  why  Illinois 
is  so  attractive  as  a  distribution  center.  It  is 
naturally  blessed  with  all  those  requisites  of 
such  a  territory.  Perhaps  the  most  im¬ 
portant  of  these  is  the  matter  of  transpor¬ 
tation  in  which  Illinois  excels. 


NEWSPRINT  REVIEW 


the  dealers  responsible  for  any  particular  'T’HE  News  Print  Service  Bureau, 
districts,  but  by  the  zone  system  they  had  ^  New  York,  R.  S.  Kellogg,  secretary, 
lioped  to  organize  the  dealers,  regulate  on  Dec.  23  issued  the  newsprint  statistical 
distribution  and  insure  satisfactory  ser\  -  review  for  the  first  eleven  months  of 

1924,  The  statistics  follow : 

(  oimsel  for  the  defendants,  who  at  one  News  Print  Production.  U.  S.  &  Can¬ 
hearing  were  represented  by  14  attorneys,  ada  for  first  eleven  months  of  1924  was 
denied  that  the  newspapers  had  entered  2  yier  cent  more  than  for  the  first  eleven 
with  (iinslH’rg  into  any  agreement  for  months  of  1923  and  11  jier  cent  more  than 
zoning  New  RiKhelle.  They  likewise  f,,r  same  periixl  of  19"^’ 
contradicted  statements  by  the  plaintiffs  i„VjH,rt.s  of  News  pTi'nt  into  the  U.  S. 
that  the  circulation  managers  of  the  pa-  {„r  the  first  ten  months  of  1924  were  3 
pers  were  present  at  conferences  winch  more  than  for  the  first  ten 

iiiisberg  had  invited  Campion  and  Dil-  nudjtbs  of  1923  and  34  per  cent  more 
Ion  to  attend  in  his  office  and  in  the  as-  same  peri-xl  of  1922. 

siicia  ion  s  headiiuarters  in  the  Pulitzer  Exports  of  News  Print  from  the  U.  S. 
>nil(lin^.  New  \ork.  amounted  to  14,355  tons  for  the  first  ten 

Justice  Aoung  in  dismissing  the  ap-  19,4  tons  for  the  first 

p  ication  tyithout  costs  to  either  side.  j  j923  ,  32,496  tons  for 

stati'd  in  his  opinion :  _  ^  i  r  ifyo4 

"'riiere  were  two  important  questions  Print  Qt  IT 

for  me  to  determine.  First,  was  there  V.  r  i 

anv  arrangement  between  Ginsberg  and  aiuU  anadian  points  amounted  to  4.a  days 
tile  New  York  publishers  for  the  zoning  ax;erage  prod.iction  on  Nwem^r  30,  1924 
of  New  Rochelle^  Secondly,  providing  4./  <)a.vs  on  Novem^r  ^  1923  and  3.6 

there  was  such  an  arrangement,  would  it  /’P,  i  .  i  ■ 

be  illegal  and  unreasonable?  Publishers  Stocks,  on  hand  and  in 

“It  is  necessary  to  dismiss  the  com-  To  .f ^  ?i' 

plaint  without  co.sts  to  either  side.  I  find 

there  was  no  such  arrangement  between  36  days  on  Octowr  31,  19^. 

Ginslierg  and  the  publishers.  If  there  New.spaper  .Advertising,  _7  1eacling  cities 
was,  it  would  not  be  unreasonable  and  brst  eleven  months  of  19_4  was  1 
would  be  within  the  provisions  of  the  than  for  first  eleven  months 

law  ”  of  1923.  7  per  cent  more  than  for  same 

\VaIfer  H.  A’ouiig,  New  Rochelle  at-  I'«^ruKl  of  1922,  and  practically  the  same 
loniev.  file<l  the  plaintiffs’  complaint  on  as  in  the  corresponding  period  of  19^. 
Aug.  22.  last.  Justice  A^oiing  at  that  time  Periodical  .Advertising,  National  Publi- 
graiited  an  ex  parte  temporary  stay  and  cations  for  the  first  twelve  months  of  1924 
a  rule  to  show  cause  on  .Aug.  29.  why  it  was  3  per  cent  more  than  for  the  first 
should  not  lie  made  permanent.  This  was  twelve  months  of  1923.  21  per  cent  more 
coiitimied  in  a  subsequent  opinion  until  than  for  same  period  in  1922  but  21  per 
beginning  of  the  trial  on  Oct.  23.  The  cent  less  than  for  same  period  in  1920. 
trial  ended  on  Oct.  29.  Newspapers  of  over  100,000  circulation: 

-  .Average  for  November 

PULP  EXPORTS  INCREASE  Dailies  Sundays 

_ _  1924  30  111 

But  Newsprint  Drops  Slightly,  Canada’s  ^ 

November  Report  Shows 

F.xiiorts  of  newsprint  paper  from  Can¬ 
ada  during  November,  as  reported  by  the 
Canadian  Puln  and  Paper  .Association 
amounted  to  %,981  tons  valued  at  $7,- 
114.018,  as  compared  with  99.812  tons 
\aluc<l  at  $7,307,539  in  Octnfeer.  How¬ 
ever.  there  was  increase  from  76.406  to 
88.889  tons  in  exports  of  -puln.  values 
being  $3,696,406  ami  $4,061,084  respec- 


It  is  well  here  to  remember  that  Illinois  is 
the  third  largest  state  in  point  of  piopula- 
tion,  in  the  United  States. 


Here  is  a  throbbing,  pulsating  state,  pop¬ 
ulated  by  nearly  six  and  a  half  million 
people — a  prospective  market  that  should 
be  coveted  by  all  National  Advertisers. 


Every  successful  advertising  campaign  in 
Illinois  depends  upon  these  newspapers. 


2,SM  vtjm 
CiMaiaUM  Um«  Ums 

Beacon-Newt  . (E)  17,408  .06  .06 

Herald  &  Examiner  . (M)  348,005  .55  .55 

Herald  &  Examiner  . (S)  1,018,917  1.10  1.10 

Daily  Jonmal  . (E)  120,449  .26  .24 

!  Tribune  . (E)  32130  .025  .025 

Dispatch  . (E)  10,680  .045  .045 

ilh  Daily  Review  .Atlas . (E)  5,314  .03.,  .035 

itar . (E)  29,197.. (S)  22,236  .075  .06 

land  Argus  . (E)  10,605  .045  .045 

Gazette . IE)  5,734  3)4  .04 

'A.  B.  C.  Statement,  SepL  30,  1924. 


Ohio  Daily  Changes  Hands 

Cr.  Paul  Huntley.  Fremont  business 
man,  has  purchased  the  interests  of  Mrs. 
Cleo  McDonald  and  Miss  Vonda  G. 
XYorst  in  the  Fretnont  (O.)  Messenger. 
The  staff  remains  unchanged,  but  me¬ 
chanical  improvements  are  contemplated 
by  the  new  management.  The  newspaper 
was  established  in  1840. 


iaiiiiii!W*iiiiii>'  -'M,  JWiLi  JBir.  ‘.iiiJiii!.  -  ^tiiiiigiiKiiiiiiiiiiMiiimii^ 
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RANDOLPH  MARSHALL  DEAD 


Former  New  York  end  Philadelphia 
M.E.  Dies  on  Christmas  Day 

Randolph  Marshall,  51,  former  mana- 
ginn  editor  of  the  New  York  Herald  and 
later  managing  editor  of  the  Philadel¬ 
phia  Public  Ledger,  died  from  pneumonia 
in  New  York  Dec.  25.  He  was  engaged 
in  publicity  work  at  the  time  of  his  death. 

He  began  his  newspaper  career  in  Phil¬ 
adelphia.  first  on  the  Philadelphia  Times 
under  Col.  A.  K.  McClure,  and  later  on 
the  Philadelphia  Press.  Coming  to  New 
York  about  35  years  ago,  he  joined  the 
staff  of  the  New  York  Herald.  Later 
he  became  night  city  editor  of  the  New 
York  Tinu’s,  serving  in  that  capacity  for 
approximately  two  years  and  then  taking 
charge  of  the  telegraph  desk. 

After  leaving  this  position  he  became 
city  editor  of  the  New  York  Herald, 
then  news  editor  and  finally  became 
managing  editor  of  that  newspaper.  For 
a  time  he  served  as  an  editorial  writer 
and  head  of  the  Herald’s  Washington 
bureau. 

In  1918  he  left  the  Herald  to  become 
managing  editor  of  the  Philadelphia  Public 


Ledger.  Still  later  he  served  in  the  same 
capacity  on  the  Portland  (Me.)  Herald 
and  finally  became  managing  editor  of 
the  Edmonton  (Alberta)  Journal. 


Glynn  Estate  Estimated  at  $750,000 

The  late  Martin  H.  Glynn,  editor  of 
the  Albany  Times-Union,  and  former 
Governor  of  New  York,  left  an  estate 
estimated  to  be  worth  between  $750,000 
and  $1,000,000.  The  bulk  is  bequeathed 
to  the  widow,  Mrs.  Mary  Magrane  Glynn. 
A  trust  fund  of  $50,000  for  the  benefit 
of  a  brother,  James  T.  Glynn,  long  asso¬ 
ciated  with  him  in  publication  of  the 
Times-Union,  is  created. 

Former  Tennessee  Editor  Dies 

James  G.  Rice,  69,  former  editor  of 
the  Chattanooga  (Tenn.)  News,  died  at 
Alexandria,  La.,  Dec.  26.  He  began  his 
journalistic  career  at  Pensacola,  Fla. 


Union  Probes  Printer  Brains 

The  Toronto  (Ont.)  Typographical 
Union  has  made  a  mental  test  compulsory 
for  admission. 


Editor  &  Publisher  Service  Station 


Q.  What  syndicates  supply  rotogravure  sections  to  newspapers? 

P.  C,,  San  Francisco. 

A.  Our  list  shows  the  following: 

Art  Gravure  Corporation,  Slst  and  9th  avenue.  New  York. 

National  News  Service,  1328  West  Lycoming  street,  Philadelphia,  Pa. 
Standard  Gravure  Corporation,  Louisville,  Ky. 

Q.  Who  writes  the  “Helen  and  Warren,”  married  life  serial  and  hy  what 
syndicate  is  this  feature  handled?  M.  E. 

A.  This  feature  is  written  hy  Mrs.  C.  Lathrop  Harper  of  1  Gramercy  Park, 
New  York,  and  is  now  being  handled  by  the  Bell  Syndicate,  Inc.,  154  Nassau  street. 
New  York. 


Texas  Newspaper  in  Libel  Suit 

The  Southern  Publishing  Company, 
publishers  of  the  lYaeo  (Tex.)  News- 
Tribune  was  sued  for  $100,000  damages 
in  district  court  at  Cleburne,  Tex.,  Dec. 
24,  by  Mr.  and  Mrs.  A.  R.  Lawson,  who 
allege  the  newspaper  published  de¬ 
famatory  references  to  Miss  Louise  Law- 
wn,  their  daughter,  who  was  found  slain 
in  her  New  York  apartment  last  winter. 
Actual  damages  of  $50,000  and  exemplary 
damages  of  $50,000  are  sought. 


Editors  to  Discuss  Propaganda 

“Dodging  propaganda”  is  one  of  the 
subjects  listed  for  discussion  at  the  an- 
annual  convention  of  the  .American  So¬ 
ciety  of  Newspaper  Editors  to  be  held  in 
Washington,  D.  C.,  Jan.  17-23.  Julian  S. 
Mason,  managing  editor  of  the  .\Vw  York 
Herald  Tribune,  has  been  selected  to  lead 
in  consideration  of  this  question.  C.  M. 
Morrison,  managing  editor  of  the  Phila¬ 
delphia  Publie  Ledger  is  chairman  of 
the  program  committee. 


Barfmins  in  Web  PreMet 
**Used  but  Good.*’ 

Our  No.  598 — 

8*page  Campbell  Muhipress,  printing  4*  6  or  8 
pages,  7  col.  13  ems  or  8  col.  12  ems,  page  22 
in.  lon^  printing  fr<m  Hat  forms,  no  stercotyp- 
iog.  (LcKatcd  in  Pennsylvania.) 

Our  No.  623 — 

S'pa^e  Cottrell  v^eb  newspaper  press  with  stere¬ 
otyping  equipment.  (Ixicat^  in  New  tlngtand.) 
Our  No.  533 — 

12-page  Hoc  web  press,  page  22^4  in.  long, 
printing  7  or  8  col.  ita()er&<  with  complete  stereo- 
type  outfit.  (l.ocated  in  central  south.) 

Our  No.  602  — 

16-page  Hoe  web  newspa|*er  press.  7  col.  13 
ems.  or  8  col.  12  ems.  I’age  2\li  in.  bug, 
with  stcreoty|te  equipment.  (Running  in  the 
South.) 

Our  No.  589— 

16  page  Potter  web  press,  7  col.  13  ems,  8  col. 
12  ems,  with  itereotype  etiuipment  complete. 
(In  Pennsylvania.) 

Our  No.  517— 

20-page  Hoc  web  press,  7  col.  Pai»er  page 
22yi  in.  long,  with  stcrunyi'e  eqiupnum.  (In 
Pennsylvania.) 

Our  No.  570— 

24  pagc  Hoe  web  press,  three  deck,  extra  color 
<m  top  deck,  7  or  8  col.  i»:ige.  21 ‘i  in.  lung. 
Fitted  to  produce  tabloids  also.  (In  New  York.) 
Our  No.  450 — 

32'page  Hoe  right -angle  quad,  8  cul.  13  enis, 
Iiage  23H  in.  long,  with  stcrenlyi>e  e(|uipinent, 
type  column  300  agate  line'..  (In  New  S’ork.) 
Our  No.  427— 

Cjoss  half-tone  and  color  web  press,  four  colors 
one  side  and  two  on  the  other,  cut  off  22}i  in., 
with  stereotype  equipment.  Will  produce  colored 
supplements  or  comics  in  either  full  i>age  or 
tabloid  sire.  (In  New  York.) 

Our  No.  599— 

Complete  rotary  gravure  printing  plant  for 
newspaper  supplements  or  commercial  work. 
(In  central  west.) 

Wire  or  write  for  details  and  prices. 

Many  other  machines  f<  r  sale,  of  all  sorts  and 
descriptions.  1^  us  know  wliat  you  can  use. 
Send  for  our  latest  list  of  surplus  printing 
equipment.  Baker  Sales  Co.,  200  Fifth  Avenue, 
New  York  City. 


Don’t  Pig  Metal 

It  Waites  Money 

Don’t  melt  yonr  mcul  twiee  to  luo 
it  onto.  Writo  for  trial  oCer.  The 
Uoaomalt  “Singlo  MoIUng  Syo- 
lank**  RafwonoM  gladly  fnmitkod. 


Pricters  Manafactiirmg  Co. 

709-719  Palaeo  Bldg., 
Minneapolia  Mi— 


Printers*  Outfitters 

Printing  Plants  and  business  bought  and  sold. 
.American  Typefounders*  products,  printers* 
and  botfkbinders*  machinery  tif  every  descrip* 
tion.  Cotiner.  Fendlcr  &  Co.,  96  Beekman 
St.,  New'  York  City. 


Wanted  to  Buy. 

I’scd  stcret>type  saw  with  motor,  suitable  for 
sawing  type-high  casts.  Must  tie  in  good 
c<mdtti«m  and  guaranteed  to  do  work  specified. 
Motor  can  Ite  either  110  or  230  volts,  single 
phase,  to  cycle.  Will  pay  cash  after  installa¬ 
tion  if  w’ork  is  satisfactory.  Quote  price  and 
full  information  in  first  letter.  New  Mexico 
State  Tribune,  Albuquerque,  New  Mexico. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steel. 
Manufactured  by 

The  HamiltOD  Mfg.  Co. 

Two  Rivers,  Wis. 

For  sale  br  all  prominent  Type  Koua- 
dera  and  Dealers  everywhere. 


\ 

\ 


Stereotype  (hasts 


Our  Elcetne-Wddcd  Steel 
Stereotype  Cbascs  arc 
guaranteed  for  strength 
and  accuracy. 

Plain  chases  conrerted  for 
Autoplate  Casting  or  made 
larger  or  smaller. 

All  kinds  of  chase  altera¬ 
tions  and  repairs. 

Write  for  prieee. 


Aaerkai  Steel  Chase  Ci. 

12Se  Cantra  St. 
Naw  Vark 


For  Sale. 

(ioss  curveil  stereo,  casting  box.  for  press  cyl¬ 
inders  15  in.  diameter,  length  of  page  23  ft  in. 
(lood  conditicn.  Our  No.  622.  Baker  Sales  Co., 
2011  Fifth  avenur,  Xe«  York.  (Many  other  ma¬ 
chines  (or  sale,  “used,  but  good.”  l.et  us 
know  your  wants.) 


We  can  faicreaac  your  hoaincaa— you 
want  it  increased. 

You  have  thought  of  preae  cUppiofa 
yourself.  But  let  us  tall  you  how  presa 
‘Uippinga  can  be  made  a  basineaa 
builder  for  you. 

BURRELLE 

145  L.f.y«te  St.  N.  Y.  City 

EatafaUabad  a  Quartar  af  a  Cantwr 


Used  Newrspaper  Presses 

Scott  Quadruple  Press  Four  Deck  Two  Pages 
Wide  prints  4  to  24  pages. 

Hoe  Right  Angle  Quadruple  Press,  prints  4 
to  32  pagei. 

Hoe  Sextuple  Press,  prints  4  to  24  pages. 
These  three  presses  cut  off  pages  2XH  inches 
long,  print  7  or  8  columns  to  the  page. 

PRESSES  AVAILABLE  FOR  EARLY 
DELIVERY 

Walter  Scott  &  Co. 

Plainfield,  New  Jersey 

441  Monadnock  Block  1457  Broadway 

CHICAfX)  NEW  YORK 


N.  Y.  DAILY  NEWS 

HALF-TONES 
Beat  in  thm  World 

Made  hy 

POWERS 

NEW  PROCESS 


CUne-Westinghauae  Double  Motor-Drive 
with  full  automaUc  push  button  contiol. 

USED  BY  THE 

New  Britain  Herald 
New  Britain,  Conn. 

We  refer  you  to  them  for  their 
opinion 


it  A  IS  office  eastern  office 

Fisher  Bldg  Marbridfe  Bld(- 

343  8.  Dearborn  St  Brosdwar  it  34th  8t. 

CHICAGO  NEW  YORK 


R.  HOE  &  CO.,  INC. 

504-520  Grand  St.,  New  York  City 
7  South  Daarbom  Street,  7  Water  Street 
CHICA(X>,  ILL.  BOSTON.  MASS. 


Hoe  Patented  Duo-Cooled  Equipoise 
Curved  Casting  Mould 


"It  ii  essential  to  Snccess  to  be  the  htsi  ont 
with  the  Xews  —and  Minutes  count." 

This  Hue  Curved  Casting  Mould  it  a  time- 
saver.  designed  especially  for  Speed  and 
F.fficicncy.  Cold  Water,  circulating  through 
the  stationary  Lid  and  the  concave  Side,  gives 
quirk  crmling  for  rapid  Casting. 


IF  ITS  A  HOE.  ITS  THE  BEST 
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Situatiorta  Wantad 


O.  pm  word  par  liiaaiHiai,  cub  with  ordar, 
for  advarUarmanU  un^r  Iha  — **— 

tton  of  "SituaUona  Wantai"  -  - 

par  Um  par  Inaai-tVai,  eaah  arith  ordar,  CUiaified  Advartiarng  Manaxar 
*0**  U  wbfta  apaca  U  uaad  at  top  and  bot-  available  immediately.  This  aoplicant  is  thor- 
tom  of  advartiaamaat. 

par  word  par  hiaartiaa,  caab  arllb  order, 
for  advartUemanla  imdar  aap  otbar 
claaaificatioa. 

Of*  par  Uaa  par  hiaartlon.  caab  arttb  ordar. 

If  whita  apaca  la  uaad  at  top  and  bot¬ 
tom  of  advarttai  mant. 


HELP  WANTED 


SITUATIONS  WANTED 


Advertfabip  Eaecutiva. 

Widely  experienced,  young,  now  with 
national  advertising  agency  as  account  execu¬ 
tive  and  solicitor,  desires  connection  as  adver¬ 
tising  manager  of  daily  newsraper  in  city  of 
50.000  population  or  under.  He  it  primarily 
interested  in  a  real  opportunity,  where  ability 
and  success  will  be  rewarded,  and  where  an  in¬ 
terest  in  the  “plant"  will  eventually  be  avail¬ 
able.  He  is  experienced  in  copy,  layout,  mer¬ 
chandising,  selling,  and  in  editorial  and  circu¬ 
lation  work.  He  knows  how  to  create  and  build 
advertising  revenue  and  volume;  how  to  build 
advertising  leadership;  how  to  “merchandise" 
and  “sell”  the  newspaper  to  local  as  well  as 
national  advertisers.  lie  is  fulif  capable  to 
render  “service”  to  local  advertisers  and  to 
procure  and  present  merchandising  data  to  na¬ 
tional  advertisers,  agencies,  etc.  He  will  con- 
trart,  preferably  on  salary  and  bonus  basis. 
Best  references  as  to  character,  energy  and 
ability.  If  you  have  a  real  opportunity  for  a 
fighter,  give  full  details.  C-583  Editor  &  Puh- 
iishor. 

Advertising  Mimager. 

Five  years’  selling  display  advertising,  and  five 
years  as  ClassifiH  Manager,  on  morning  and 
evening  paper  37,000  circulation,  now  employed, 
seek  larger  field  with  greater  opportunity.  Mar¬ 
ried,  30  years  old  and  good  habits.  Can  fur¬ 
nish  proof  of  my  ability  as  exKutive;  also 
figures  on  increase  in  business.  Not  afraid  of 
work.  Will  consider  either  department.  C-581, 
Editor  and  Publisher. 

Business  Manager, 

thoroughly  acquainted  with  producing  circu¬ 
lation,  advertising  and  holding  down  cost^ 
desires  connection.  Might  invest  some  capi¬ 
tal.  Box  r-578.  Editor  ft  Publisher. 

Circulatfon  Manager  or  Assistant. 

Age  29,  single,  twelve  years’  experience  on  one 
of  Middle  West’s  largest  afternoon  dailies.  I 
wish  to  m.ike  change  after  January  1.  1925. 
Best  of  references.  Box  C-587  Editor  &  Pub¬ 
lisher. 

Circulaf-jn  Manager. 

with  fifteen  years’  successful  experienw  on 
leading  dailies,  desires  permanent  connection  as 
circulation  or  business  executive.  A  man  with 


oughly  versed  in  the  fundamentals  of  classified 
advertising,  and  can  teach  them  to  street  sales¬ 
men,  telephone  salesladies  and  counter  assistants. 
Has  held  present  position  as  classified  manager 
of  The  Dayton,  Ohio,  News  for  4  years.  Prior 
to  that  time  was  connected  with  his  Dayton 
opposition,  for  2  years,  in  a  like  situation.  The 
4-year  accomplishment  of  publishing  more  indi¬ 
vidual  ads  and  lines  of  classified  than  all  his 
local  contemporaries  combined  is  his  greatest 
guarantee  to  some  publisher  wishing  aggressive 
selling  tactics  in  his  classified  organization. 
Can  give  additional  references  to  his  work  as 
indic-itions  of  his  ability  to  produce  results. 
Address  replies  to  Joseph  H.  Kelly,  1303  River¬ 
side  Drive.  Dayton,  Ohio. 


Business  Manager 

for  evening  newspapers.  Must  have  had  experi¬ 
ence  on  papers  of  from  15,000  to  25,000  circula¬ 
tion  and  know  how  to  develop  business  as  well 
as  keep  down  expenses.  Oive  full  details  in 
first  letter.  C-596  Editor  &  Publisher. 


Successful 

Pertomiance 


‘TbU  firm  haa  a  raeard  of _ 

15  years  of  auoeatafal  patfocmaaaa  M 

the  difficult  work  ol 

PURCHASE.  CONSOUDA-nOMl 
SALE  AND  APPmAISAL 
of  nesrspaper  and  magaiina  pstiBarllaa 
throughout  tba  U.  & 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


Circulatfon  Man. 

A  young  man  who  wants  to  grow  with  the 
livest  subiirlian  weekly  newspaper  in  the  met¬ 
ropolitan  district.  Should  be  able  to  drive  a 
light  truck,  know  how  to  organize  boys  and 
have  some  constructive  ideas.  Salary  to  start 
$J<I;  more  if  he’s  the  right  man.  This  is  a 
splendid  opportunity  for  a  young  man— one 
who  isn’t  afraid  of  hard  work,  because  for 
the  time  being  he  will  be  practically  the  cir¬ 
culation  department  Address  Box  C-574, 
F.ditor  &  Publisher. 


Classified  Advertishig  Manager, 

Twelve  years’  experience,  with  an  excellent 
record.  Since  1920  with  one  of  New  York’s 
most  successful  classified  mediums.  Previous 
experience  in  smaller  cities.  Believes  in  build¬ 
ing  classified  business  conservatively  but  soundly 
only  after  careful  analysis.  Thoroughly  familiar 
with  Basil  L.  Smith  Systems;  30  years  of  age. 
Wishes  for  personal  and  family  reasons  to  locate 
permanently  in  some  metropolitan  city  of  over 
100.000  population.  Will  go  anywhere  for  any 
good,  permanent  proposition.  Available  after 
January  15.  Address  Box  C-589,  Editor  & 
Publisher. 


;  WE  CONNECT  THE  WIRES 


POR  $12,500  CASH,  haUnss  da- 
1  ferred,  you  can  buy  a  sauD 
dty  aftemooa  newspaper,  aow 
breaking  even,  inventory  $283)00, 
annual  business  ^^,000.  Sale 
price  is  $25,000.  Oamcr  is  en¬ 
gaged  in  other  bnsincaa  which 
demands  his  entire  time.  Mea- 
tion  our  No  319. 


PCBNALO'S  ExCHANOC.INC 
Tmiso  NatV.BloW. 


Desk  Man. 

on  daily.  Sports,  telegraph  or  general,  or  man¬ 
ager-editor  weekly.  G.  E.  Firstbrook,  540 
Gregory  street,  Bridgeport,  Conn. 

Editor. 

Young  lady  with  college  training  and  experi¬ 
ence,  at  present  employ^  editing  and  making-up 
35-page  publication,  desires  similar  position  with 
chance  tor  advancement.  Must  be  in  Chicago. 
C-584  Editor  ft  Publisher. 

Editor-Manager  or  Assistant. 
Editor-Manager-Reporter  of  proven  ability  is 
now  available.  Knows  the  newspaper  game  and 
the  printing  business  and  is  a  good  linotype 
machinistoperator.  This  man  is  27  years  of 
age,  but  is  experienced  in  all  phases  of  the 
business.  He  is  not  as  fully  trained  as  be  will 
he.  but  he  is  at  the  present  time  a  potential 
high  type  of  editor-executive.  He  seeks  an 
opportunity,  and  salary  is  of  secondary  impor¬ 
tance  if  an  opportunity  it  offered  him  to  earn 
a  permanent  and  responsible  editorial  position. 
C-586  Editor  ft  Publisher. 


CircuInlioB  Managers. 

Two  ambitious  circulation  managers,  must  be 
over  30  years  of  age,  with  experience  in  hiring 
and  training  canvassers.  Further  expansion  ol 
large  circulation  organization  opens  two  desir¬ 
able  positions  with  earning  possibilities  ranging 
from  $2,600  to  $5,000  per  year.  Answer  with 
full  particulars  regarding  last  ten  years’  experi¬ 
ence  and  references  at  to  personal  habits  and 
character.  Ernest  A.  Scholz,  Circulation  Di¬ 
rector,  Butterick  Publishing  Company,  But- 
terick  Building,  New  Yora. 


mwa.inw 
■  NeriZLD.  Mass 


Business  Opportunities 

Wanted. 

Party  would  like  to  buy  interest  in  New  Eng¬ 
land  daily,  could  take  position  as  assistant  bu»- 
ness  manager  or  mechanical  superintendent,  bat 
bad  the  experience  and  can  handle  help;  alto 
can  travel  and  solicit  ads;  paper  must  be  mak¬ 
ing  expenses.  C-553,  Editor  &  Publisher. 


Editorial. 

_ _ _  _  _  Telegraph  or  news  editor,  copyreader,  ten 

visioiT’and  Tull  knowledge  of  his  responsibili-  years’  experience,  including  largest  dailies, 
ties  prefer  evening  paper.  For  full  particu-  university  graduate,  desires  positien.  C-556. 


lart  write  C-580  Editor  &  Publisher. _ 

Clrculatiaa  MaMger.  i.  i. 

Evening  paper  in  town  under  200.000  nave  oeen 
trained  under  best  circulation  system  in  coun¬ 
try.  Now  employed  on  large  paper;  referenca 
from  present  and  past  employers;  go<^  reason 
for  changing.  If  you  are  in  need  of  a  h^d 
worker,  with  good  sound  judgment,  answer  thia 
sd.  Box  C-551.  Editor  ft  Publisher. _ 

Classified  Manager. 

Young  married  man.  four  years’  successful  ex¬ 
perience  at  Assistant  Classifi^  Manager  on 
large  mid-western  daily.  Available,  with  rea¬ 
sonable  notice,  after  January  first.  Satisfao- 
tory  references.  Address  Box  0591,  Editor  ft 
Publisher. 


Editor  &  Publisher. 


Manager 

Seeks  situation  on  paper  needing  man  able  to 
materially  reduce  expenses  and  build  business. 
.Actual  experience  in  all  departments  qualifies 
me  to  take  full  charge  of  aavertising  and  eir* 
culation  departments,  supervise  all  mechanical 
departments  and  to  direct  in  general,  the  mak* 
ing  of  the  paper  from  a  news  standpoint  and 
able  to  handle  all  details  of  the  business  and 
accounting  departments  economically  and  sys* 


CIRCULATION  BUILDERS 

l,MS  New  Subocribera 

f<w  the  Southern  Rerorter,  Sardii,  Mise.  Our 
Co-ooerative  Plan  will  increase  your  circulation 
and  give  you  a  bank  balance  too.  'Two  cam¬ 
paign  managers  available  Jan.  1.  Write  at 
'mce,  Indiana  Grculation  and  Advertising  Co., 
Toney  E.  Flack.  Shelbyville,  Ind. _ 

FEATURE  ARTICLES 

Publishcrw— Attentjon ! 

We  furnish  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exchange 
for  all  or  part  of  our  service.  Reasonable 
rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept  MOJ4,  Hannibal,  Mo. _ 

LEGAL  NOTICE 

TO  THE  STOCKHOLDERS  OF  THE 
EDITOR  AND  PUBLISHER  COMPANY 
The  annual  meeting  of  the  stockrider,  of 
THE  EDITOR  AND  PUBUSHER*  COM¬ 
PANY  will  be  held  Wednesday  morning,  Janu- 
.md  full  information  Fegardini  your  prev'ioLt  ^ 

connections,  age.  experience,  ci^cation  and  ref-  Company,  PuliUer  Bmldmg,  suite 

crences.  All  commitnicio.;.  will  K-  . — YJ  111*.  R?*-.  New  York,  for  the  pur¬ 

pose  of  election  of  directors  and  two  inspectors 
o{  election  and  for  the  transaction  of  such  other 


CHy  Editor- Reporter. 

All  around  newspaper  experience,  able  to  get 
local  news  and  write  it  attractively  and  intelli¬ 
gently;  direct  and  train  young  reporters;  han^e 
telephone  news  reports  and  make-up  on  morn- 
iug  pyx'"-  I"  fict,  take  full  charge  news  end. 
Box_  C-582  Editor  &  Publisher. 

Natfossol  Advertiaing  Msuioger. 

The  leading  evening  newspaper  in  a  metropoli¬ 
an  Midwest  city  of  nearly  a  million  population 
wants  an  active  live  wire  to  take  charge  of  its 
national  advertising  department.  He  must  have 
had  newspaper  or  agency  experience.  Pleasing 
lerscmality  and  sales  ability  of  paramount  im- 
iiortance.  This  is  a  big  opportunity  for  the 
right  man.  In  replying,  send  your  photograph 


crences.  All  communications  will  be  treated  in 
confidence.  Address  Box  C-588  Editor  &  Pub- 
csher. 


Wanted. 

'  oiug  man  with  experience  in  classified  adver- 
lising  desirous  of  trying  his  hand  at  developing 
•ijTli.rft  field.  The  right  young  fellow  can  do  it. 


business 

meeting. 


tematically.  Hard  worker,  giving  from  10  to  He  mw  be  energetic  and  careful  of  details! 
16  hours  daily  to  business.  Secures  utiuMt  ^tart  on  middle  west  paper  in  town  of 


“CZARINA”  JUST  ADORES 
N.  Y.  NEWSPAPER  MEN 

■TJTHEN  Grand  Duchess  Cyril  of 
”  Russia  stopped  over  in  Paris 
Dec.  24,  on  her  return  from  Amer¬ 
ica,  she  received  Raymond  Carroll, 
the  Paris  correspondent  of  the 
New  York  Evening  Post. 

“Wearing  her  huge  pearl  ear¬ 
rings,  pearl  necklace,  several  small 
rings  and  a  green  bracelet,  and 
dressed  in  black  with  a  small  black 
hat  trimmed  in  purple,  the  Grand 
Duchess  was  regal  yet  gracious  and 
willing  to  be  interviewed.”  the  cor¬ 
respondent  cabled,  “explaining  that 
such  matters  had  been  conducted  so 
courteously  in  the  United  States 
that  she  no  longer  feared  report¬ 
ers.” 

"In  fact,”  the  “Crarina”  declared 
to  Mr.  Carroll,  “I  adore  boys  who 
look  vou  straight  in  the  eyes  and 
ask  questions,  then  record  exactly 
what  you  say.” 


results  from  others  in  addition  to  personally 

firoducing  business.  In  present  situation  in 
arge  city;  changed  a  lots  of  over  $40,000  in 
1933  to  a  profit  of  $14,000  in  1924.  Able  to 
take  full  responsibility,  and  with  proper  moral 
costperation,  will  undertake  the  rehabilitation  of 
any  daily  paper  or  other  paper  needing  a  man 
abfe  to  make  from  25  per  cent  to  50  per  cent 
annually  on  investment.  Able  to  supply  good 
credentials  from  present  and  all  other  papers 
upon  which  advertiser  has  been  employed.  Ad¬ 
dress  Box  C-S32  Editor  ft  Publisher. 

Mechanical  Superintendent. 

Executive  of  exceptional  ability  and  personality 
would  consider  change  from  present  position;  45 
years  old;  experience  gained  with  largest  news¬ 
papers  in  the  East;  $150  weekly  to  start.  For 
personal  interview,  address  C-590,  care  Editor 
&  Publisher. 

News  and  Make-up  Editor. 

Seven  years*  experience  in  weekly  and  daily 
fields.  Available  for  afternoon  daily  or  large 
weekly.  Would  consider  trade  journal.  Married. 
Box  C-594  Editor  &  Publisher. 


Successful  Cfrculatioa  Manager, 
desires  connection  with  publisher  needing  Sci¬ 
entific  Circulation  “go-getter,"  who  builds  cir¬ 
culation  from  the  bottom  up  and  believes  in: 
First,  Printing  Good  Newspaper;  Second,  Ser¬ 
vice  (Distribution)  to  sales  organization;  Third, 
Service  to  Readers  through  Sales  (Carrier)  or¬ 
ganization;  Fourth.  Promotion  Work.  Now  with 
Morning,  Evening,  and  Sunday  newspawr. 
Availabw  on  short  notice  if  necessary.  Box 
C-5S5  Editor  ft  Pnbliihcr. 


20.000  at  t25.00  a  week.  Applicants  will  please 
address  Ufort,”  C-393.  care  Editor  &  Pub- 


address 

lishcr. 


Younff  Man's  T|*„ce. 

®  you^  circulation  man  who  is  now 
possibly  an  assist  ,  department,  to 

take  a  job  as  dety^i^gnt  manager  promoting 
earner  and  mail  cirt.,,jio„  jO  snIaU  town! 
su^ounding  point  of  ..blication.  He  can  get 
out  inrt  h.s  territory  d  ^e  back  into  the 
home  office  every  night,  ^i„  ^ 

door  to  door  canvassing  tc  k.  .. 

worker  with  an  ambition  th^ 

jjow.for  the  p.;^.  His 
the  circulation  a^nd  will  be  ^ 

expenses  to  start.  It  you  are  u-n 
municate  at  once  to  “H,”  C-592,^  * 

Publisher. 


as  may  properly  come  before  the 

THE  EDITOR  AND  PUBLISHER 
\  COMPANY, 

JAMES  W.  BROWN,  President. 

FENTON  DOWLIN(5.  Secretary. 

New  York,  Dec.  26,  1924. 

INTEBNATIONAI.  PAPEB  COKPAKT. 

New  York,  December  31,  1924. 

The  Board  of  Directora  have  declared  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent 
(1)6%)  cu  the  preferred  capital  stock  of  this 
company,  payable  Jannary  IStb,  1925,  to  pre- 
ferr^  stockholders  of  record  at  the  clooe  of 
business  Jsnnary  8tb,  1925.  Checks  will  be 
mailed.  Transfer  books  srill  not  close. 

OWEN  SBEPHBBD,  Treasnrer. 


're  Editor  ft 


BUSINESS  OPPORTUNr 


3ES 


Advertising  Men! 

Here  is  a  new  business  getter.  One  of  the  be. 
special  features  offered  in  many  a  day.  Gooa 
for  any  time  of  the  year  and  any  place.  Easy 
to  sell,  because  it  has  a  genuine  value  for  the 
advertiser.  Send  $5  for  complete  outfit  and  in¬ 
formation.  P.  O.  Gorder.  care  Palm  Beach 
Times,  West  Palm  Beach,  Florida. 

Interest  in  Nrw-nuper  Available, 

for  man  ■iiialiiv-d  lo  lake  management  of  Afoo- 

ciated  Frr.s  oaiiv  California  city  of  thirty 

thousand  duinr  irasinrsa  hundred  fifty  thousand 

dollars  tLis  year.  Answer  C-595  Editor  Pub- 

lisber. 


Publishers 

who  place  Help  Wanted 
ads  in  the  Classified  Sec* 
tion  of  Editor  &  Pub¬ 
lisher,  always  get  com¬ 
petent  men  for  their  staffs. 
If  you  have  a  position 
tpen,  send  your  ad  in 
and  fill  the  vacancy 
quietly  economically. 


•  40 


Editor  &  Publisher  for  January  3 ,  1925 


NOVEL  CHRISTMAS  NUMBER 


DOLLAR  $  $ 
$$  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


^HIS  month  put  a 
man  of  figures! 
onto  circulation  in  ref¬ 
erence  to  advertising 
rates. 

Are  you  seUiiig  too 
low,  or  too  high,  not 
only  as  regards  your 
own  previous  perform¬ 
ances,  hut  the  per¬ 
formances  of  newspa¬ 
pers  of  the  same  class  in  cities  of  propor¬ 
tional  size  and  market  desirability. 

Hundreds  of  newsppaers  are  selling 
space  blindly.  This  is  true  of  no  other 
commodity  in  trade. 

*  »  ♦ 

A  FLORIDA  newspaper  recently  pub- 
lished  the  traffic  rules  and  regula¬ 
tions  of  its  city  in  the  fourth  and  fifth 
columns  of  a  page.  The  three  columns 
on  each  side  were  divided  into  smaller 
spaces  and  sold  to  advertisers.  In  each 
adv'wtisement  was  inserted  a  small  cut 
of  a  traffic  sign  bearing  the  inscription 
“Don’t  Park  Here.”  ^lany  newcomers 
in  the  southland  welcomed  this  published 
information  on  parking  and  driving  laws. 
Most  of  the  ads  were  sold  to  auto  and 
accessory  dealers,  but  space  on  such  a 
page  should  be  beneficial  to  all. — Robert 
B.  Miller,  West  Palm  Beach,  Fla. 


and  parties  with  antiques  to  sell  might  be 
induced  to  insert  special  ads.  Stories  on 
Iirivate  collections  with  their  histories 
ciiuld  In?  used  to  advantage  in  this  way. — 
C.  K.  Pkllissier,  Boston,  Mass. 


The  Santa  Ana  (Cal.)  Register  delivers 
all  its  papers  to  homes  neatly  wrapped 
and  tied  with  light  wire.  This  makes  it 
easier  for  the  delivery  boy  to  handle 
the  papers  and  gets  the  papers  to  the 
subscribers  in  better  shape. — Fr.\nk  H. 
Williams.  _ 

Articles  written  each  week  on  various 
types  of  antiques  under  the  heading  of 
“The  Antique’s  .Appeal  Today”  with  spe¬ 
cial  advertisements  by  dealers  in  the 
type  of  antiques  on  which  that  certain 
article  might  be  written  is  sure  to  catch 
the  public  eye  and  increase  the  interest 
in  antiques.  Many  private  collectors 

A  /  Givsiiour 

Radio 
Reader? 
_ ^’iiLoathi 

iVachintfton 


Missouri  High  School  Students  Edit 
"The  Jerusalem  Star” 

•As  a  novel  supplement  The  Jerusalem 
Star,  was  included  in  an  8-page 
Christmas  eilition  of  the  Moberly  (Mo.) 
High  School  Mirror. 

The  star  is  a  two-page  newspaper  pur- 
jMirting  to  have  been  published  the  day- 
following  the  birth  of  Christ.  It  carrie^ 
stories  of  the  Birth,  of  the  coming  of  the 
Wise  Men  and  of  the  disturbance  caused 
in  the  city  by  registration.  Other  stories 
include  interviews  with  Herod  and  the 
fact  tliat  a  caravan  has  been  robbed. 

The  paper  had  the  flavor  of  Bible  times. 


child  is  old  enough  to  wialk  for  the  buggv 
is  offered  for  sale.  Then  the  child  grows 
up  and  wants  a  job.  The  short  ads  follow 
the  story  thru  from  its  start  to  its  close. 
They  make  a  good  story. — G.  P.  W., 
Cleveland,  O. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


A  TIMELY  story  can  be  liad  at  this 
time  by  interviewing  your  health 
commissioner  or  officers  on  the  danger 
of  automobile  fumes  in  garages.  It  is  a 
fact  that  in  a  closed  garage,  if  the  car 
is  being  warmed,  the  gasoline  fumes  are 
deadly  and  may  result  fatally.  There  are 
cases  of  this  on  record.  A'our  health 
commissioner  can  give  you  a  story  on 
how  the  garage  should  be  ventilated  and 
other  means  to  be  taken  to  prevent 
fatalities. — G.  S medal,  Jr.,  Minneapolis. 


Under  a  standing  head,  “Industrial 
Bureau.  Patronize  these  firms,”  etc.,  could 
be  secured  a  half  year  or  yearly  contract 
of  small  spaces  say  an  inch,  to  be  run 
every  Monday  or  other  day  chosen. 
These  advertisements  would  appear  some¬ 
time  like  cards.  Contracts  covering  a 
certain  number  of  weeks  could  be  made 
and  firms  not  doing  very  much  advertis¬ 
ing  should  be  solicited  for  this  classifica¬ 
tion. — George  Smfjial,  Jr.,  Minneapolis, 

Minn.  _ 

Start  a  “Handyman’s  Corner”  some¬ 
where  in  your  paper.  Under  that  head¬ 
ing,  set  as  wide  as  seen  fit,  run  advertise¬ 
ments  of  stores  selling  small  tools  gen¬ 
erally  used  about  the  house,  window 
lights,  and  other  items  of  interest  to  the 
man  about  the  house.  One  newspaper 
built  up  such  a  department  to  three 
columns  daily. — B.  A.  T. 


W’e  are  constantly  hearing  that  many 
small  communities  are  suffering  from 
poor  medical  attention,  in  fact,  many 
have  no  doctors  at  all.  .A  good  feature 
story  might  be  written  up  on  the  sub¬ 
ject  in  your  section  giving  the  true  condi¬ 
tions  of  affairs  with  a  description  of  the 
many  difficult  conditions  both  financial 
and  physical  a  country  doctor  must  meet. 
1..  E.  Peli.issier,  Boston,  Mass. 


Louisville  (Ky.)  Times  received  6,473 
answers  in  a  “Match  the  Twins  Cori- 
test,”  details  of  which  may  inte’est  edi¬ 
tors.  Sixty-four  individual  pctures  of 
children,  all  twins,  were  “scr'^bli-'d,”  in¬ 
dividually  numbered  and  piolished,  four 
at  a  time,  daily  for  16  t**.';*-  Readers 
were  asked  to  clip  out  tR  pictures  daily. 


Frank  K  Simonds 

is 

Sail^^g  for  Europe 

on 

January  1  7 

-o  Make  a  Survey  of  Political 
and  Economic  Conditions 


One  Sunday  Article  of  2,500 
Words  and  One  or  Two  Shorter 

Ones  During  the  Week 
Some  Territory  is  Still  Open 

WIRE 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


Courtesy  can  be  shown  in  a  newspaper. 
The  Marion  (Ind.)  Chronicle  runs  a 
line  at  the  bottom  of  all  stories  continued 
on  another  page  as  follows:  “Turn  to 
page  — ,  Please.”  Several  subscribers 
and  advertisers  have  complimented  the 
management  on  this  printed  courtesy. — 
Robert  B.  Miller,  Marion,  Ind. 


Terms  generally  used  in  market  reports, 
the  understanding  of  which  presupposes 
a  familiarity  with  them  and  a  knowledge 
of  what  they  mean  as  explained  by  an 
e.xpert  will  make  an  interesting  feature. 
— L.  J.  Jellison. 


Leacock 

Laughs 

Linger 

Once  d  week 
Illustrated  by  Kessler 

Metropolitan  Newspaper 
Service 

Maximilian  Etser,  Jr.,  Gent.  Mgr. 
150  Nassau  Street,  New  York  City 


Get  the  very  best 

DAILY 

CROSS-WORD 

PUZZLE 

Not  just  a  feature — 

Not  just  a  problem — 

But  the  best  seller 
on  the  market 

TODAY!  - 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58th  Street 
New  Yoric  CityL  ,  , 


In  Cleveland  a  few  days  ago  Clarence 
Darrow  said  that  he  wondered  if  it  is 
more  of  a  crime  to  kill  a  man  than  to 
wish  him  dead,  adding:  “The  Sixth 
Commandment  says:  ‘Thou  Shalt  Not 
Kill.’  All  right,  but  what  of  wars? 
Don’t  ministers  ask  God  to  help  us  kill 
the  enemy?  A  man  may  kill  in  self 
defense,  a  state  may  kill  its  murders, 
and  it’s  all  right.  ‘Thou  shall  not  kill’ 
really  means  ‘Thou  shall  not  kill  if  it 
is  wrong  to  kill.’  In  other  words,  it 
means  nothing  at  all."  Now,  get  the 
leading  lawyers  and  jurists  in  your  city 
to  tell  you  whether  they  think  Darrow 
is  right  or  wrong,  and  why.  It  will  make 
a  series  of  good  stories. — M.  R.  H. 


match  and  put  together  correctly  as  taste¬ 
fully  as  possible.  The  prizes  totaled  $150. 
— J.  A.  Humphreys,  Jr. 


Bridegrooms  may  tremble  at  the  wed¬ 
ding  ceremony  but  not  the  brides,  stated 
a  British  pastor  in  an  interview  sent  to 
this  country  which  got  a  paragraph  in 
New  A’ork  newspapers.  Interview  a 
well  known  local  pastor  who  has  had 
plenty  of  experience  in  tying  matrimonial 
knots  on  this  subject.  Is  the  man  really 
more  nervous  than  the  woman  when  he 
signs  the  register?  .Are  there  any  “blush¬ 
ing  brides”  any  more?  Or  is  the  whole 
thing  a  humorist’s  myth. — W.  L.  B. 

A  careful  perusal  of  the  classified  sec¬ 
tion  of  a  daily  paper  will  furnish  a  feature 
almost  any  day.  Want  ads  tell  a  human 
story.  The  ad :  “Wanted :  A  baby 
buggy”  announces  the  entrance  of  a  baby 
into  a  home.  Another  ad  tells  when  a 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIA'nONS 
World  Bailding  New  York 


The  World’s  Greatest 
Newspaper  Feature 
^rvice 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comira. 
Magazine  Feature  Paget. 

Write  for  samples  and  rotas 

CLEVELAND.  OHIO 


ohonicjs 

Compciny^ 
Memphis,  -Tenn. 

—  m  •  ^  - 

Originators  of  the 
Pei^inetnent^ 
Weekly  Business 
Review  Pa^e 


/♦\ 


Look  us  up  iu 

Duiy  oi-  B3'cidsii'*»?e*-i's 


Editor  &  Publisher  for  January  10,  1925 
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“The  Great  Breakfast-table  Paper  of  New  England” 


Week-day  Circulation 371,124  Sunday  Circulation 351,527 

How  big  National  advertisers  value  The  Boston  Post 
expressed  by  lineage  used  during  1924 


Grocery  and  Food  Products 


Lever  Bros.  Products . 59,631 

Lux  . 14.223 

Rinso  . 26,996 

Lifebuoy  Soap . 18,412 

Ward’s  Bread  &  Cake . 44,625 

Postum  Cereal  Co . 36,349 

Grapenuts  . 11,491 

Post  Toasties .  8,384 

Post  Bran  Flakes .  8,248 

Malted  Grape  Nuts .  4,110 

Postum  .  4,116 

Procter  &  Gamble . 26,730 

Chipso  . 11,385 

Ivory  Soap  . 15,345 

Chelmsford  Ginger  Ale . 24,694 

Cliquot  Club  Ginger  Ale . 19,746 

Canada  Dry  Ginger  Ale . 12,144 

Chase  &  Sanborn  Tea,  Coffee .  7,762 

Dairylea  Evap.  Milk . 10,008 

Berwick  Cake .  5,348 

Fab — Colgate’s  . 20,360 

Fleischmann  Yeast . 11,181 

Gorton’s  Fish  Cakes . 10,558 

Harvard  Brewing  Co . 10,068 

Heinz  57  Varieties  . 10,350 

Hood’s  Milk  Co . 17,027 

India  Tea  . 10,579 

Kellogg’s  Products  . 18,394 

Kellogg’s  Com  Flakes . 10,780 

Kellogg’s  Bran  .  7,614 

Kirkman’s  Soap .  8,326 

Kraft  Cheese  .  5,096 

La  Touraine  Coffee  . 23,263 

Lifesavers  .  9,762 

Moxie  .  6,695 

Mueller’s  Spaghetti  .  4,949 

Nestle’s  Chocolate  .  5,656 

Pet  Milk  .  5,012 

Phoenix  Cheese  . 15,341 

Picnic  Syrups .  7,452 

Quaker  Oats .  6,040 

Ralston  Cereal  .  9,054 

Salada  Tea  .  8,496 

Slade’s  Spices .  4,714 

Snider’s  Catsup  . 12,104 

Sunkist  Lemons  &  Oranges .  8,532 

Sunmaid  Raisins  . 21,741 

Sunsweet  Prunes .  9,934 

Underwood  Fish  Cakes .  6,646 

White  House  Coffee .  4,560 

Furniture  and  Household 

Boston  Con.  Gas  Co . 20,711 

Derry  Made  Mattresses  .  8,344 

Edison  Elec.  Ill.  Co . 18,650 

Congoleum  Rugs  .  4,736 

Glenwood  Ranges .  6,820 

Hartman  Furniture  Co . 18,648 

Hotpoint  Appliances  .  6,503 

Maytag  Washer  . 13,652 

Simmons  Mattresses  . 15,771 

Simplex  Elec.  Appl . 8,470 

Socony  Arrow  Burner  .  5,3M 

Spear  &  Co.  (furniture) .  5.064 

Wetmore-Savage  (electric)  . 55,766 

Wondermist  .  9,721 


Automobile 


Buick  Motor  Cars . 35,838' 

CadiUac  .  5,603 

Chandler  Motor  Car . 12,191 

Chevrolet  . 20,062 

Chrysler  . 15,039 

Cleveland  . 16,469 

Dodge  .  9,506 

Dort  .  8,092 

Durant  .  5,228 

Ford  . 17,850 

Franklin  . 12,368 

Gardner  .  7,286 

Hudson  &  Essex . ,..42,232 

Hupmobile  . 13,229 

Maxwell  . 14,863 

Nash  .  28,486 

Oakland  . 15,549 

Oldsmobile  . 19,7 1 5 

Overland  &  Willys-Knight . 17,035 

Packard  .  5,843 

Paige  &  Jewett . 31,810 

Peerless  .  6,778 

Pierce-Arrow  . 12,729 

Reo  . 10,347 

Rickenbacker  . 21,526 

Rollin  .  4.083 

Star  .  8,212 

Studebaker  . 33,464 

VeUe  . 10,790 

White  Trucks  .  6,368 

Converse  Tires  .  5,448 

Firestone  Tires  . 23,139 

Goodrich  Tires  .  8,354 

Goodyear  Tires  . 13,388 

Miller  Tires  .  5,216 

U.  S.  Tires  . 11,754 

Wetmore-Savage  (Access.)  . 40,082 

Atlantic  Gasolene  . 30,743 

Boyce-ite  .  8,219 

Socony  Gas  &  Motor  Oils .  9,912 

Tydol  .  4,704 

Building  Materials 

Barrett  Roofing  . 18,421 

Bay  State  Paint .  5,488 

Bird’s  Roofing  . 12,714 

Certain-Teed  Products  .  4,736 

Devoe  Paints  .  8,257 

Dupont  Paints  .  4,857 

Johns-Manville  Roofing  . 13,912 

Kyanize  (varnish)  .  5,013 

Lehigh  Cement  .  4,736 

Penn.  Portland  Cement  . 12,196 

Sherwin-Williams  Paint  .  5.629 

Stormtight  Roofing  .  6,836 

New  England  Coke  Co .  5,927 

Walworth  Mfg.  Co, .  4,712 

Radio 

Brunswick  Radiolas  and  Phon  . 8,944 

De  Forest  Radiophone  .  6,7M 

Acme  Radio  Products .  5,280 

Erla  Radio  Products .  5,921 

Eveready  Batteries  .  6,510 

Magnavox  Radio  Products  .  4,736 

Radio  Corp.  of  America . 13,633 

Thompson  Neutrodyne  .  8,646 

Wetmore-Savage  (Radio)  . 17,909 


National  Magazines 

Curtis  Publishing  Co . 33,152 

Saturday  Evening  Post . 23,680 

Ladies’Home  Journal  .  4,736 

Country  Gentleman  .  4,736 

Literary  Digest  . 20,928 

True  Story  Magazine  . 16,285 

Liberty  Magazine  . 13,997 

American  Weekly  .  5,116 

Woman’s  Home  Companion .  4,000 

Drug  Store  Products 

Bayer’s  Aspirin  . 30,584 

Caldwell’s  Pepsin  Ssrrup  . 16,238 

Castoria  . 16,001 

California  Fig  Syrup  .  5,652 

Chex  Soap  ,  .* .  7,328 

Coty’s  Perfumes  .  5,200 

Cuticura  . 12,948 

Danderine  .  5,509 

FUt  .  6,872 

Forhan’s  Tooth  Powder  . 14,400 

Grove’s  Bromo  Quinine  .  7,890 

Hennafoam  .  9,596 

Kolorbak  .  5,120 

Marmola  .  6,058 

Noonan’s  Hair  Petrole  .  5,724 

Pepsodent  . 13,580 

Pluto  Water .  7,054 

Pond’s  Toilet  Preparations  . 13,784 

Tanlac  .  13,656 

Wine  Gentin .  7,483 

Kotex  .  9,560 

El  Producto  Cigars . 18,502 

Harvard  Cigars  .  5,964 

La  Palina  Cigars .  9,345 

7-20-4  Cigars  .  5,416 

Tare3rton  Cigarettes  .  5,076 

Tuxedo  Tobacco  .  7,002 

Velvet  Tobacco  . 18,448 

White  Owl  Cigars  . 15,060 

Other  Classifications 

Victor  Talking  Machine . 51,784 

Elgin  Watches  . 13,800 

Duofold  Pens  . 10,834 

Signet  Ink  .  5,008 

Pacific  Mills .  4,713 

Ipswich  Hosiery  .  7,378 

Arrow  Collar  Co .  8,640 

Durham  Duplex  Razor .  5,292 

E.  &  W.  Collars  .  7,350 

Fashion  Park  Clothes  .  6,885 

Gem  Razors  .  9,028 

Gillette  Razors  .  4,713 

Ucan  Hair  Cutter . .  7,378 

Kuppenheimer  Clothes  .  7,260 

Mallory  Hats  .  6,948 

Merode  Underwear  .  4,786 

N.  E.  Telephone  &  Tel.  Co . 12,664 

Wrigley’s  Gum  . 13,608 

John  Hancock  Life  Ins.  Co .  4,766 

Liberty  Mutual  Ins.  Co .  6,180 

Great  Northern  R.  R .  5.060 

American  Leather  Assn . 18,104 

Amortred  Rubber  Heels .  8,400 

Keds  .  6,740 

U.  S.  Shoe  Mach.  Co .  .  5,254 


Special  wawv  Marbridge  Bldg.,  New  York 

Representatives  N.elIy-Oinitn  l^OmpSiny  Lytton  Bldg.,  Chicago 
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75>fillionDo]lars 
inHis  / 
Qian^ 


The  City  Hall,  Phila¬ 
delphia.  Area 
acres.  Height  of 


Every  business  man  buys  many  items  not  big  enough 
for  separate  classification.  He  lumps  them  under  the 
“Miscellaneous”  account.  Philadelphia’s  Big  Fellow  and 
Family  also  buy  a  lot  of  Miscellaneous  items— too  small  to 
be  classified  in  the  family  budget — and  they  cost  the  Big 
Fellow  75  million  dollars  per  annum. 

The  Bulletin  goes  into  practically  all  of  the  412,000  sepa¬ 
rate  homes  of  the  city  and  100,000  more  outside  the  city 
limits. 

Philadelphia  is  a  huge  market  of  nearly  three  million 
people — third  largest  in  America — instantly  available 
through  one  newspaper,  at  one  cost. 

With  over  half  a  million  copies  daily,  The  Bulletin 
naturally  dominates  Philadelphia — there  can  be  no  substi¬ 
tute  for  circulation.  The  circulation  of  the  Philadelphia 
Bulletin  is  one  of  the  largest  in  America. 


PHILADELPHIA’S  NEWSPAPER 

518,357 

Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


tower  547  feet 


Copyright,  1925,  Bulletin  Company. 


